of  reply’  law 


Joha  Shabeea 
delays  start 
of  NYC  daily 


New  SNPA  slaH 
is  ialrodueed 


Will  Rogers  Jr. 
and  Harold  Gray 
return  to  print 


March  16,  1974 
Thirty-five  cents 


Nixon  asks 


Dan  Jedlicka  of  the  Chicago  Sun-Times: 


He’s  helping  readers 
beat  the  fuel  crunch 

When  automotive  editor  Dan  Jedlicka  launched 
his  column  six  months  ago  he  promised  it  would 
be  the  only  column  of  its  type  in  the  country.  It 
would  shun  the  usual  sales  statistics  approach 
and  concentrate  on  fascinating,  helpful  and  off¬ 
beat  consumer-oriented  stories. 

Jedlicka  has  kept  his  word  and  is  giving  fuel- 
pinched  readers  the  word  on  how  to  get  better 
gas  mileage,  how  to  choose  the  right  cars  for 
their  needs,  and  how  to  avoid  costly  repairs. 

Over  too  calls  and  letters  each  week  prove  that 
Dan  Jedlicka  is  quickly  becoming  the  hottest 
automotive  writer  in  the  U.S.  That’s  why  so  many 
editors  are  geared  to  the  Chicago  Daily  News  ' 
Sun-Times  News  Service. 

CHICAGO 
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Marshall  Field,  Publisher 
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In  fact  we  are  also  the  ninth  fastest-growing  newspaper  in  the  United  St^es  and  the 
fastest-growing  daily  and  Sunday  newspaper  in  Washington.  Want  to  know  more 
about  The  Seattle  Post-Intelligencer's  record  gains?  Have  a  talk  with  your  Hearst 
Advertising  Service  representative. 
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“I  don’t  read  the  comics!” 

Get  to  these  readers  with  Gahan 
Wilson ...  a  new  CONCEPT  in 
Sunday  funnies! 

Some  of  the  early  subscribers  in¬ 
clude  the  Baltimore  Sun,  Boston 
Globe,  Buffalo  News,  Chicago  Daily 
News,  Dayton  News,  Des  Moines 
Register,  Detroit  News,  Hartford 
Courant,  Houston  Chronicle,  Long 
Beach  Independent  Press  Tele¬ 
gram,  Miami  Herald,  Montreal  Star, 

Nashville  Tennessean,  New  York 
News,  Philadelphia  Inquirer,  Roch¬ 
ester  Democrat,  St.  Louis  Post-Dis¬ 
patch,  Toronto  Sun,  Vancouver 
Sun,  Washington  Post  and  the  Win- 
nipegTribune. 


For  rates  and  availability  contact: 

THE  REGISTER  AND  TRIBUNE  SYNDICATE,  INC. 

Des  Moines,  Iowa  50304  •  Phone  515/284-8244 
Dennis  R.  Allen,  President 


Remember  the  good  old  days? 

NOW  AVAILABLE 


"This  is  income  tax  paying  day. 
Income  tax  has  made  more  liars 
out  of  the  American  people  than 
golf  has.  .  .” 

Rogers,  April  1934 


"We  are  going  at  top  speed  and 
we  are  using  all  our  natural  re¬ 
sources  as  fast  as  we  can .  .  ." 

Will  Rogers,  May,  1928 

"Last  year  we  said,  ‘Things  can’t 
go  on  like  this’  and  they  didn’t. 
They  got  worse .  .  .’’ 

Will  Rogers,  January,  1930 


eamtra-ready 

or 

scannabic 

A  humorous,  small*spaee  feature 
five  short  observations  a  week 


Things  are  pretty  much  the  same  today. 

available  from 

THE  REGISTER  AND  TRIBUNE  SYNDICATE.  INC. 

Des  Moines,  Iowa  50304  •  Phone  515/284-8244 
Dennis  R.  Allen,  President 


EDITOR  &  PUBLISHER  CALENDAR 


MARCH 

17- 29 — API  Circulation  Managers  Seminar,  Columbia  U..  N.Y.C. 

18- 22 — KNIT  Seminar  on  Modern  Production  Techniques,  Miami,  Fla. 

21- 23 — Maryland-Delaware-DC  Press  Association  Advertising  Short  Course, 
Donaldson  Brown  Center,  Port  Deposit,  Md. 

22- 23 — Hoosler  State  Press  Association  Convention,  Atkinson  Hotel,  In¬ 
dianapolis. 

22-23 — Women  in  Communications,  Inc.  Southwest  Region  meeting,  Shera¬ 
ton  Motor  Inn,  San  Antonio,  Tex. 

22-24 — Texas  AP  Managing  Editors  Association  meeting.  Holiday  Inn, 
Kerrvllle,  Tex. 

22-27 — American  Cancer  Society  Science  Writers'  Seminar,  Ponce  de 
Leon  Lodge,  St.  Augustine  Fla. 

27- 29 — Illinois  Daily  Newspaper  Markets  Management  Seminar,  Holiday 
Inn  South,  Joliet,  III. 

28- 30 — PNPA — Interstate  Advertising  Managers  Association  Display  Adver¬ 
tising  Conference.  Host  Inn  Harrisburg,  Harrisburg,  Pa. 

28- 30 — National  Newspaper  Association  Government  Affairs  Conference. 
L'Enfant  Plaza  Hotel,  Washington.  D.C. 

29- 30 — Alabama  Women's  Press  Association,  All  American  Inn.  Auburn, 
Ala. 

29-30 — Women  in  Communications,  Inc.  North  Central  Region  Meeting, 
Holiday  Inn  Central,  Milwaukee.  Wis. 

29- 31 — Women  in  Communications,  Inc.  Northeast  Region  Meeting,  Shera- 
ton-Copley  Hotel,  Boston,  Mass. 

30 —  Editor  &  Publisher  Color  Issue. 

30- 31 — Women  in  Communications,  Inc.  Great  Lakes  Region  Meeting,  U.of 
Michigan,  Ann  Arbor,  Mich. 

31- AprII  3 — SNPA  Foundation  Seminar,  Planning  and  Zoning  for  Land  Use, 
U.  of  Tulsa,  Tulsa,  Okla. 

3 1 -April  12  — API  Women's  Page  Editors  Seminar,  Columbia  University 
N.Y.C. 


APRIL 

1- 5 — KNIT  Seminar,  Effective  Newspaper  Promotion  Management,  Miami, 
Fla. 

2- 5 — The  Washington  Journalism  Center  seminar  on  "The  Urban  Crisis: 
Growth,  Zoning  and  Land  Use."  Washington,  D.  C. 

3- 5 — Color  Seminar  for  Pressmen,  Graphic  Arts  Research  Center,  Rochester 
Institute  of  Technology.  Rochester,  NY. 

3- 6 — Inter  American  Press  Association  Midyear  Meeting,  Americana  Hotel, 
Bal  Harbour.  Fla. 

4- 6 — Southern  Circulation  Managers'  Association  Spring  Conference,  Hilton 
Hotel.  Tallahassee,  FI. 

6- 7 — Oregon  Press  Women  Spring  Conference,  Valley  River  Inn,  Eugene, 
Ore. 

7- 9 — New  York  State  Society  of  Newspaper  Editors  Annual  Conference, 
Sheraton-East,  Buffalo.  N.Y. 


women,we 

canarrar^it 

The  Buffalo  Evening  News  gives  you  a  far  greater 
audience  of  women  than  prime  TV.  drive  time 
radio  and  the  other  daily  newspaper  combined. 

And.  you  can  reach  this  News  audience  at  an 
attractively  low  cost  per  rating  point. 

There’s  more.  According  to  the  1972  Simmons 
Local  Index.  The  News  provides  a  rating  of  56 
for  adult  women.  But  that  is  with  just  one  issue. 

Run  your  ad  five  times  and  you  will  cume  to  75%  of 
the  women  in  the  Buffalo  ADI. 

The  women;  you’ll  meet  just  about  all  of  them 
with  The  Buffalo  Evening  News. 

Buffalo  Evening  News 

Represented  Nationally  by  Story  &  Kelly-Smith 


7-1  I — PNPA  Foundation  Newspaper  Institute  Reporters  Training  Seminar 
Penn  Harris  Motor  Inn.  Harrisburg,  Pa. 

I  16-19 — American  Society  of  Newspaper  Editors  convention.  Regency  Hyatt 
i  House.  Atlanta,  Ga. 

18-19 — Panhandle  Press  Association  Meeting,  Amarillo,  Tex. 

18-20 — Gulf  Coast  Press  Association  Meeting,  Conroe,  Tex. 

I  20-21 — Women  in  Communications.  Inc.  Northwest  Region  Meeting,  Wash- 
I  ington  State  U.,  Pullman.  Wash. 

;  20-23 — Inter-State  Circulation  Managers  Association  spring  meeting.  Hilton 
Inn,  Annapolis.  Md. 

21 — American  Council  on  Education  for  Journalism  Annual  Meeting,  Wal¬ 
dorf-Astoria  Hotel.  N.Y.C. 

21-25 — American  Newspaper  Publishers  Association  convention,  Waldorf- 
I  Astoria.  New  York  City. 

21- 26 — API  Business  and  Financial  Editors  Seminar,  Columbia  U.,  N.Y.C. 

22- 26 — KNIT  Seminar  on  Financial  Management  for  Non-Financial  Mana¬ 
gers,  Miami,  Fla. 

23- 26 — Catholic  Press  Association-Associated  Church  Press  Joint  National 
Convention,  Brown  Palace  Hotel,  Denver,  Col. 
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Final  Call: 

Send  us  your  best  UN  story  for  1973 


If  you  reported  about  the  UN  at  any  time  during  1973,  enter  your  story  for  Deadline  Club’s  UN  Award. 

Five  hundred  dollars  and  a  bronze  statuette  will  be  awarded  for  distinguished  UN  correspondence  by 
the  Deadline  Club,  New  York  Chapter,  the  Society  of  Professional  Journalists, 

Sigma  Delta  Chi.  Deadline  for  entries  is  April  15,  1974.  The  winner  will  be  an¬ 
nounced  on  May  15,1 974. 

Any  person,  group  or  publication  assigned  permanently  or  temporarily  to 
cover  a  UN  story  is  eligible.  Journalists  from  any  country  may  submit  tear  sheets, 
mounted  clippings,  scripts  or  memos  describing  available  tapes  or  films.  (An 
English  translation,  please,  with  entries  in  another  language.) 

Enter  now  for  this  important  award  which  is  sponsored  again  this  year  by 
International  Telephone  and  Telegraph  Corporation.  Send  entries  to  Deadline 
Club  Awards,  c/o  William  P.  Mullane,  Jr.,  Room  506,  195  Broadway,  New 
York,N.Y.  10007. 

UN  Award  Deadline:  April 15, 1974.The  Deadline  Club  of  Sigma  Delta  Chi. 
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splendid 

service...** 

^Unduplkated  by  any 
oriier  source...^ 

^Anhmiest 

^proadi...^ 

^Glear, 

Ccmose, 

IMdased...** 


These  are  typical  of  scores  of  user  comments  on 
State  Farm’s  No-Fault  Press  Reference  Manual. 
Since  its  publication  in  January  of  1973,  it’s  become 
the  standard  reference  work  on  auto  insurance 
reform.  More  than  800  copies  are  in  use  in  the 
nation’s  newsrooms. 

Encyclopedic  in  scope,  the  300-page  loose 
leaf  manual  is  a  tab- indexed  guide  to  every  aspect 
of  the  no-fault  auto  insurance  story.  For  every  state 
that’s  passed  major  auto  insurance  legislation,  the 
manual  provides  a  concise  run-down  of  the  law’s 
principal  provisions,  along  with  an  analysis  and 
Its  complete  text. 

Other  sections  include  a  historical  overview 
of  the  auto  insurance  reform  effort,  proposed  federal 
legislation  and  a  glossary.  Updates  are  mailed  to 
all  manual  users  as  laws  are  amended  and  new 
ones  passed  They  also  get  Advisory,  a  one-page 
newsletter  that  thumbnails  interim  developments. 

Altogether,  the  manual,  updates,  and 
newsletter  offer  authoritative,  unbiased  help  to 
everyone  reporting  on  auto  insurance  reform.  For 
this  free  service,  write  to: 


Robert  Sasser 

F\jblic  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61 701 


By  Lenora  Williamson 

COULD  BE  THAT  THE  MOST  VALUABLE  LIST  in  the 
history  of  journalism  has  fallen  into  Catch-line  hands  -cour¬ 
tesy  of  the  Valley  Times  in  North  Las  Vegas.  All  because  one 
bright  day  the  editorial  staff  of  the  Valley  Times  set  out  to  top 
a  certain  “99"  list  that  appeared  in  the  Nevada  State  Press 
Association  bulletin.  They  did,  with  205  alternative  ways  to 
say  those  two  abused  journalism  words  dating  back  to  time 
immemorial:  “He  said  .  .  Since  Dorothy  Mills,  Valley  Times 
associate  editor,  has  said  to  Catch-lines  that  Bruce  Hasley  did 
most  of  the  work,  Bruce  is  forthwith  acclaimed  “He  Said” 
champion. 

As  a  public  service  (since  we  got  such  far-flung  response 
to  a  recent  list  of  sports  verbs),  here  are  some  excerpts  from 
the  “He  said”  list:  Admitted,  allowed,  avowed,  concurre<l,  con¬ 
fided,  confuted,  drawled,  droned  (if  that  be  the  case),  elab¬ 
orated.  hinted,  inferred,  joshed,  mumbled  (again,  if  that  be 
the  case),  professed,  quipped,  rambled,  rebutted,  rejoined, 
spoke,  surmised,  twittered,  voiced,  went  on  .  .  .  and  so  on. 

*  *  * 

“I  AM  CONFUSED,  AND  HAVE  BEEN  FOR  SOME  TIME” 
writes  Jahbo  Gordon  of  the  Florida  Department  of  Agriculture 
&  Consumer  Services.  Jabbo’s  specific  confusion  concerns  the 
spelling  of  sports  writer  and  'or  sportswriter.  He  is  a  former 
one.  Jahbo  points  out  that  E  &  P's  style  sometimes  leans  one 
way,  sometimes  another.  He  wrote  to  Roy  Copperud  two  years 
ago  about  the  whole  thing,  and  Copperud  wisely  evaded  a 
ruling.  Jabbo’s  research,  revived  because  Catch-lines  and  other 
E&P  stories  have  both  spellings,  includes  a  note  that  Sports 
Illustrated  does  the  same  and  journalism  texts  don’t  agree 
either.  “Just  thought  I  would  share  this  in-depth  .study  on 
such  a  vital  problem,”  concludes  our  Florida  correspondent. 

*  *  * 

AND  ALSO  A  VICTIM  OF  SPELLING  VARIETY  is  that 
all-too  prevalent  word  in  the  headlines  these  days  —kidnapping 
and/or  kidnaping.  Most  papers  currently  opt  for  one  “p”,  hut 
even  in  the  Atlanta  Constitution  the  editorial  page  has  used 
both  ways.  Editor  Reg  Murphy  in  one  of  his  top  of  the  page 
columns  after  his  release  used  “kidnaping”  while  down  at  the 
bottom  of  the  page  in  an  editorial,  a  writer  used  “kidnapper.” 
*  *  * 

PLAIN  TALK  was  directed  by  Elyria  (Ohio)  Chronicle- 
Telegram  editor,  Arnold  Miller,  to  the  fellow  who  plotted  to 
kidnap  Alcron  Beacon  Journal  publisher  Ben  Maidenbiirg.  “He 
doesn’t  know  how  lucky  he  is  he  didn’t  succeed,”  explained 
Miller  in  a  by-line  piece.  “It  would  have  been  ‘The  Ransom  of 
Red  Chief’  all  over  again.  You  know,  the  O.  Henry  story  about 
some  guys  who  kidnap  a  Dennis  the  Menace  type  kid  and  in 
the  end  offer  to  pay  the  kid’s  family  just  to  take  him  off  their 
hands.” 

Miller  worked  for  Maidenburg  for  seven  and  a  half  years 
and  even  today — 10  years  later — “the  mention  of  his  name 
makes  you  glance  uneasily  over  your  shoulder.  Your  ears  strain 
to  catch  the  clack-clack  of  the  steel  heel  taps  coming  closer 
and  closer.  And  your  mind  says  a  prayer,  ‘Don’t  let  him  stop 
here,  God  .  .  .  don’t  let  him  stop  here.’  ” 

But  stop  the  heel  taps  do  and  the  voice  booms,  adds  Miller. 
“What  G-D  moron  put  that  G-D— stupid  headline  on  that 
G”D— story  about  that  G-D— guy  from  Ravenna  who  shot  his 
G-D— girl  friend  between  the  G-D— eyes?”  Silence,  all  eyes 
are  riveted  to  desks  and  the  seconds  tick  away.  “I  guess  it  got 
in  the  G-D— paper  by  osmossis,”  says  Ben  Maidenburg,  and 
he  spins  on  his  steel  heel  and  stalks  to  the  city  desk  where  a 
similar  scene  is  reenacted  .  .  .  Mr.  Kidnap  Plotter,  whoever 
you  are.  you  don’t  know  how  lucky  you  were.” 

*  *  * 

THE  SIX  BLOCK  RULE — While  doing  a  narrative  type  bit 
deploring  the  fact  that  no  one  ever  sits  down  at  cocktail  parties, 
syndicated  columnist  Phil  Love  confessed  his  feet  have  never 
been  the  same  since  cub  reporter  days  back  in  Reading,  Penn¬ 
sylvania.  “They  had  a  rule  that  if  an  assignment  was  less  than 
six  blocks  from  the  office,  you  walked;  otherwise  you  could 
take  the  streetcar.  I  had  as  many  as  seven  five-block  assign¬ 
ments  on  a  single  day  ...  I  lost  my  arches  in  Reading  for 
a  pittance.” 
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Walter  J.  Schwartz 
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Editor  &  Publisher 

®THE  FOURTH  ESTATE 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  I9I2>I959 


The  President  and  the  Supreme  Court 

Prcsiciciu  Xixon  doesn’t  like  the  Supreme  Court  decisions  which 
have  liberali/ed  tlie  libel  laws  with  respect  to  public  olficials,  notably 
\ni'  York  Times  vs  Sullivan  1%1,  so  he  has  asked  the  Justice  Depart¬ 
ment  to  draft  a  federal  libel  law  in  which  there  will  be  a  “right  of 
reply”  provision  so  that  “people  interested  in  running  for  public  of¬ 
fice  can  have  greater  assurance  of  recourse  against  slanderous  attacks 
on  them  or  their  families.” 

Cioming  at  this  time  when  the  Supreme  Court  has  a  potential  land¬ 
mark  decision  forthcoming  in  the  Miami  Herald  “right  of  reply”  case, 
we  think  the  President’s  statement  is  not  only  unusual  but  highly 
irregular.  It  certainly  lets  the  justices  of  the  court  know  exactly  where 
the  President  stands  on  the  issue  without  any  personal  communication 
from  him. 

His  comment  that  “some  libel  lawyers  have  interpreted  recent  Su- 
|)reme  Court  decisions  as  being  virtually  a  license  to  lie”  may  reflect  a 
lawyer’s  point  of  view  but  it  certainly  doesn’t  reflect  the  attitude  of 
responsible  editors.  The  Supreme  Court  has  declared  that  a  false  state¬ 
ment  in  itself,  with  respect  to  a  political  figure,  is  not  libelous  but 
“malice”  or  a  “reckless  disregard”  for  the  truth  is.  Deliberate  and 
malicious  falsification  is  something  that  went  out  with  the  disap¬ 
pearance  of  the  politically-sponsored  and  financed  rags  that  called 
themselves  newspapers  many  years  ago  and  it  is  a  rare  occurrence 
today  in  the  press. 

\Ve  believe  that  the  vast  majority  of  the  members  of  Congress — 
elected  public  officials — can  see  that  legislation  from  them  dictating 
a  “right  of  reply”  will  be  telling  the  press  what  it  must  print  which 
is  specifically  prohibited  by  the  First  .\mendment.  We  trust  that  the 
.Supreme  Court  will  come  to  the  same  conclusion. 


Image  advertising 

Companies  in  the  energy  field  have  a  “right  and  an  obligation  to 
make  their  views  known”  through  so-called  image  advertising,  ac¬ 
cording  to  the  chairman  of  the  National  Advertising  Review  Board, 
tlic  advertising  industry’s  self-regulating  committee. 

We  agree  because  it  is  about  the  only  way  they  can  tell  the  full 
%tory  of  their  own  involvement  to  the  public  which  is  being  sub¬ 
jected  to  a  multiplicity  of  voices  about  who  did  what  wrong,  when 
and  why — and  what  the  public  hasn’t  been  told  it  usually  fabricates. 

But  some  of  the  energy-related  companies  have  preferred  to  keep 
their  mouths  shut  and  ride  out  the  storm.  Others  in  the  utility  field 
are  subject  to  public  criticism  because  every  time  they  buy  an  ad  they 
are  criticized  for  an  exjiense  that  goes  into  the  rate-making  decisions. 
Some  public  figures  would  like  to  declare  all  utility  advertising  illegal. 

We  believe  that  corporations  are  like  people,  whether  small  or 
large  and  powerful,  who  have  an  equal  right  to  state  a  fact  or  ex¬ 
press  an  opinion  orally  or  in  print  and  even  in  paid  advertising. 


Charter  Member, 
Audit  Bureau 
of  Circulations 
Member.  American 
Business  Press.  Inc. 


6  mo.  averagre  net  paid  Dec,  31.  1973 — 25,261 
Renewal  rate — 77.13% 
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With  which  have  been  merged:  The  Journalist 
established  March  22,  1884;  Newspaperdom 
established  March,  1892;  the  Fourth  Estate 
March  I,  1894;  Editor  &  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 


Managing  Editor;  Jerome  H.  Walker,  Jr. 


Associate  Editors:  Darrell  Leo,  Philly  Murtha, 
Carla  Rupp.  Lenora  Williamson.  Earl  W. 
Wllken. 

Midwest  Editor:  Gerald  B.  Healey. 

Washington  Correspondent:  Luther  A.  Huston. 


West  Coast  Correspondent:  Jim  Scott. 

Advertising  Manager;  Ferdinand  C.  Teubner 
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letters 


TOUGH  AND  CIVIL 

I  agree  with  your  editorial  that  reporters 
should  show  some  respect  toward  the  Presi¬ 
dent.  However,  in  the  editorial  there  is  a 
statement  about  whether  boorish  behavior 
at  the  October  26  press  conference  might 
have  been  the  reason  Nixon  didn’t  have  an¬ 
other  until  February  25. 

You  have  overlooked  a  press  conference; 
The  one  with  AP  managing  editors  at  Or¬ 
lando  on  November  17,  where  the  questions 
were  reasonably  tough,  but  the  behavior 
quite  civil. 

Sincerely, 

William  B.  Rogers 

(Rogers  is  managing  editor,  Newark 
(Ohio)  Advocate.) 


LEFT  OUT 

We  enjoyed  the  tabulation  of  daily  and 
weekly  newspapers  sold  in  1974  that  ap¬ 
peared  in  the  December  29,  1974  issue. 

Multimedia,  Inc.  was  included  as  the  ac¬ 
quirer  of  the  Clarksville  Leaf -Chronicle 
from  the  Leaf  Chronicle  Company  of 
Clarksville,  Tennessee.  In  connection  with 
the  acquisition  of  the  daily  paper,  we  also 
acquired  the  following  weekly  newspapers 
in  Tennessee,  which  were  omitted  from  the 
weekly  list  on  pages  32  and  34; 

Ashland  City  Times;  Dickson  County 
Herald;  Dover  Stewart-Houston  Times; 
Gallatin  Examiner;  Sumner  County  News; 
Goodlettsville  Gazette;  Hendersonville  Star 
News;  Madison  Community  News;  Nash¬ 
ville  Donelson  News  Diary;  Suburban 
News;  Springfield  Herald;  Waverly  News- 
Democrat. 

Donald  J.  Barhyte 

(Barhytc  is  vicepresident-finance,  Multi¬ 
media.) 

*  *  * 

CORRECTION 

I  would  like  to  correct  a  mistake  made 
in  your  January  19  edition  in  the  story 
concerning  Mayor  Frank  Fasi  and  the  press. 

In  the  item  you  state;  “Despite  the  in¬ 
junction,  Fasi  continued  this  week  to  bar 
all  print  media  reporters  from  his  office 
including  AP  and  UPI  newsmen.” 

When  Mr.  Fasi  first  announced  he  was 
barring  the  newspapers  from  his  office  I 
called  specificallv  to  see  if  that  included 
UPI.  I  was  told  by  Jim  Loomis.  Fasi’s 
information  director,  that  it  did  not  include 
UPI  and  that  we  would  be  allowed  in  to 
any  of  Fasi’s  interviews  or  whatever  the 
mayor  decided  to  call  them. 

William  P.  Coleman 

(Coleman  is  UPI's  manager  for  Hawaii.) 


Short  Takes 


A  reporter  pointed  out  that  so  many 
people  knew  him,  that  he  was,  to  put  it 
mildly,  an  nuderdog. — Los  Angeles  Times. 
♦  ♦  ♦ 

I  think  I  ought  to  say  that  the  two 
groups  don’t  work  in  concert  at  all  .  .  . 
They  don’t  share,  as  I  understand  it,  the 
same  gals. — Nashville  Tennessean. 

♦  ♦  • 

AD  CORRECTION  In  the  News-Gazette 
of  February  17,  Illini  Volvo  ran  a  used 
car  listing.  The  3rd  car  in  the  ad  was 
listed  as  a  “1971”  Volkswagen.”  It  should 
have  read;  “1977  Chevrolet  Vega”. — 
Champaign  (Ill.)  Nexvs-Gazette. 

*  *  ♦ 

In  addition,  Wilson  said,  “gasoline  Sun¬ 
days”  will  be  a  thing  of  the  pest  be¬ 
cause  ...  —  Canandaigua  (N.Y.)  Daily 
Messenger. 


Circulation  of  daily  and  weekly  papers  grow 


Total  circulation  of  daily  newspapers  in 
the  United  States  increased  by  more  than 
600,000  during  1973  establishing  a  new 
record  high  of  63,147,280  copies  per  day, 
according  to  the  1974  Editor  &  Publisher 
International  Year  Book  soon  to  be  pub¬ 
lished.  This  is  the  54th  edition  of  this 
annual  started  in  1921. 

With  the  300,000  gain  posted  in  1972, 
daily  newspapers  have  increased  their  cir¬ 
culation  by  almost  one  million  copies  in 
the  last  two  years. 

The  circulation  totals  are  for  1,774 
dailies  as  of  the  end  of  1973.  This  is  a 
gain  of  13  daily  newspapers  over  the  1,- 
761  listed  at  the  end  of  1972. 

There  were  increases  in  both  the  num¬ 
ber  and  the  total  circulation  of  newspa¬ 
pers  in  the  morning  and  evening  fields. 

The  number  of  morning  newspapers  in¬ 
creased  from  337  to  343  and  total  circula¬ 
tion  went  from  26,078,386  to  26,524,140. 
The  number  of  evening  newspapers  in¬ 
creased  from  1,441  to  1,451  and  total  cir¬ 
culation  increased  from  36,431,856  to  36,- 
623,140.  There  are  20  “all-day”  newspa¬ 
pers  that  are  listed  in  both  the  morning 
and  evening  columns  but  counted  only 
once  in  the  totals. 

The  number  of  Sunday  papers  increased 


from  605  in  1972  to  634  at  the  end  of  1973 
and  their  circulation  went  from  50,000,669 
to  51,717,465. 

In  Canada,  the  number  of  daily  newspa¬ 
pers  increased  by  one  to  114  and  their 
total  circulation  declined  slightly  from  4,- 
995,223,  to  4,990,622. 

E&P  Year  Books  for  former  years  re¬ 
veal  that  in  1962  there  were  1,760  daily 
newspapers  with  total  circulation  of  59,- 
848,608.  In  1952  there  were  1,786  dailies 
with  circulation  of  53,950,615.  In  1945,  as 
World  War  II  ended,  there  were  1,749 
dailies  with  48,384,188  circulation. 

«  «  * 

Circulation  of  weekly,  semi-weekly  and 
tri-weekly  newspapers  climbed  to  an  all- 
time  high  in  1973.  Publishers  Auxiliary,  a 
trade  publication  of  the  National  Newspa¬ 
per  Association,  reports. 

Total  weekly  circulation  reached  34,983,- 
000  during  the  past  year,  up  more  than 
9%  from  the  previous  year.  The  figure 
represents  a  42%  increase  since  1963  in 
circulation  of  these  “community  newspa¬ 
pers.” 

Until  last  year,  rising  circulations  have 
been  coupled  with  a  decline  in  the  total 
number  of  non-daily  newspapers.  The 
1963  NNA  directory  of  weekly  newspa¬ 


pers  listed  8,158  weekly,  semi-weekly  and 
tri-weekly  papers.  The  new  Directory 
lists  7,641,  88  more  than  the  previous 
year. 


We’re  going  to  be  90 

Editor  &  Pi'blisher  will  mark  its  90th 
birthday  with  the  issue  of  March  23.  E&P 
traces  its  history  back  to  the  founding  of 
The  Journalist,  March  22,  1884,  and  is  the 
only  weekly  new’sjnagazine  serving  the 
newspaper  field. 
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Some  good  reasons  why 
you  should  be  using 
The  New\brk  Times  News  Service 


Get  it  all:  The  New  York 
Times  worldwide  daily  news  re¬ 
port  boiled  down  to  50,000 
words,  seven  days  a  week,  in¬ 
cluding  spot  news,  columns, 
features  and  in-depth  articles. 
You  get  it  all  right,  too. 


Provide  a  rich  diet  of  cul¬ 
tural  news  and  reviews  of  books, 
music,  art,  the  dance,  movies, 
theater,  TV,  radio,  architecture. 
Times  critics  and  reporters 
roam  the  world  uncovering 
trends  that  shape  our  culture. 

-•Still  more  food  for 
thought:  Craig  Claiborne  on 
the  culinary  arts,  too. 


Color  your  editorial  page. 
With  a  full  range  of  viewpoints. 
But  always  just  right,  no  matter 
who's  doing  the  commenting: 
James  Reston.  Tom  Wicker, 
Anthony  Lewis.  C.L. Sulzberger, 
Russell  Baker  or  William  Safire, 
Sixteen  columns  a  week. 


Round  out  the  world  pic¬ 
ture.  Coverage  of  the  full  range 
of  human  affairs  sharpens  the 
focus  on  major  news  breaks  and 
fills  out  inside  pages,  too.  With 
articles  on  science,  education, 
law,  religion,  travel.  Family/ 
Style  and  Man  (or  Woman)  in 
the  News. 


Play  ball  — all  kinds  — 
with  your  audience.  Here’s  a 
sharp  look  inside  every  major 
national  and  international  sport 
through  the  eyes  of  Red  Smith 
and  Dave  Anderson.  Eight  col¬ 
umns  a  week.  Plus  advance  and 
spot  coverage  of  major  sports 
events.  Features,  too. 


Offer  more  to  your  read¬ 
ers.  Exclusive  spot  and  in-depth 
reports  from  The  Times  of  Lon¬ 
don.  As  well  as  an  exclusive  daily 
afternoon  report  from  the  Wash¬ 
ington  Star-News  to  update  The 
New  York  Times  own  reportage 
from  the  nation's  capital. 


Give  readers  the  business 
(and  financial)  news,  too.  Amex, 
OTC,  NewYorkStock  Exchange, 
corporate  news,  patents,  plus 
Financial  Briefs  and  Market 
Place  columns  daily.  Not  to  men¬ 
tion  Personal  Finance, The  Week 
in  Finance  and  other  features 
weekly.  Coverage?  Like  nobody's 
business. 


Brighten  and  deepen 
every  page  and  strengthen  every 
department  of  your  newspaper. 
Just  get  in  touch  withR.R.  Buck¬ 
ingham,  editor  and  general  man¬ 
ager,  or  Richard  Long,  manager, 
to  get  full  information.  Call  col¬ 
lect  today:  (212)  556-7087. 


The  NewVrark  Times 
Nevi«  Service 

229  West  4.\1  Street.  New  York,  N.Y.  10036 
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Nixon’s  campaign  reform  plan 
may  include  ‘right  of  reply’ 


By  Philly  Murtha 

In  an  effort  to  make  it  easier  for  politi¬ 
cal  candidates  and  public  officials  to  sue 
for  libel  and  slander,  President  Nixon  has 
asked  the  Justice  Department  to  draft  a 
“Federal  libel  law”  to  revoke  one  of  the 
news  media’s  principal  shields  against 
libel  suits  by  public  officials  or  public 
figures. 

The  proposals  stemmed  from  President 
Nixon’s  radio  speech  to  Congress,  March 
8,  on  campaign  reform. 

A  Justice  Department  information 
officer  told  E&P  on  March  13,  that  they 
are  currently  working  on  drafting  a 
“package  of  legislation  on  campaign  re¬ 
form  in  which  there  will  be  a  ‘right  of 
reply’  provision.” 

Nixon's  objeclive 

The  Presidential  move  was  disclosed  by 
White  House  officials,  earlier,  who  ex¬ 
plained  that  Nixon’s  objective  was  to 
present  a  proposed  law  intended  to  over¬ 
come  the  New  York  TimeK  vs.  Sullivan 
landmark  1964  Supreme  Court  decision 
granting  newspapers  virtual  immunity 
against  libel  suits  by  public  officials. 

.4  ffeeting  mention  of  President  Nixon’s 
proposal  was  made  previously,  in  his 
March  6,  evening  news  conference.  But  he 
didn’t  divulge  his  instructions  to  the  Jus¬ 
tice  Department. 

At  the  news  conference,  while  answer¬ 
ing  a  question  about  regulating  campaign 
financing,  the  President  added,  “We  be¬ 
lieve  candidates  should  have  a  right  to 
defend  themselves  against  false  charges 
that  are  made  during  the  campaign, 
whether  by  their  opponents  or  by  the 
press.” 

.\ccording  to  White  House  officials,  the 
President  believes  that  the  Supreme  Court 
has  gone  too  far  in  interpreting  the  Con¬ 
stitution  to  protect  the  media  against  libel 
suits  by  public  officials  and  public  figures. 

“The  pendulum  has  swung  too  far,”  in 
favor  of  the  press  is  another  interpreta¬ 
tion  of  Nixon’s  thinking,  according  to  an¬ 
other  White  House  official.  The  official 
believes  that  Nixon  is  concerned  about  the 
Supreme  Court’s  libel  and  slander  opin¬ 
ions  being  detrimental  to  public  officials 
and  public  figures. 

Times  vs.  Siillivuii 

Both  Presidential  aides  singled  out  the 
Supreme  Court’s  1964  decision  in  the  libel 
case  brought  again.st  the  New  York  Times 
Co.  by  L.  B.  Sullivan,  then  a  Montgomery, 
.\la.  city  official. 

Sullivan  was  in  charge  of  Montgomery’s 
police  department.  He  had  won  a  $500,000 
state  court  suit  over  an  advertisement 
which  ran  in  the  Times  criticizing  his 


department’s  handling  of  racial  demon- 
.st  rations. 

The  Supreme  Court  overturned  the  libel 
award,  holding  that  a  public  official  can¬ 
not  collect  damages  unless  he  proves  a 
defamatory  statement  was  made  “with 
knowledge  it  was  false  or  with  reckless 
disregard  of  whether  it  was  false  or  not.” 

The  decision  made  it  almost  impossible 
for  a  public  official  to  successfully  sue  for 
libel  unless  he  could  prove  malice  was 
involved. 

Mwsagc  lo  (kmgress 

In  Nixon’s  March  8  message  to  Con¬ 
gress  on  the  radio,  he  outlined  the  steps  to 
encourage  “more  good  people  to  run  for 
I)ublic  office”: 

“While  closely  observing  constitutional 
requirements,  I  believe  that  we  can 
reaffirm  a  public  figure’s  private  rights  so 
that  people  interested  in  running  for  pub¬ 
lic  office  can  have  greater  assurance  of 
recourse  against  slanderous  attacks  on 
them  or  their  families. 

“We  have  here,  incidentally,  a  constitu¬ 
tional  problem  which  must  eventually 
probably  be  decided  by  the  courts.  But, 
unfortunately,  some  libel  lawyers  have  in¬ 
terpreted  recent  Supreme  Court  decisions, 
particularly  the  decision  in  Sullivan  vs. 
Neiv  York  Thiies,  as  being  virtually  a 
license  to  lie  where  a  political  candidate,  a 
member  of  his  family  or  one  of  his  sup- 
l)orters  or  friends  is  involved. 

“This  is  wrong.  It  is  necessary  that  a 
change  be  made  so  that  a  candidate  who 
runs  for  public  office  knows  that  he  has 
recourse  in  case  of  such  an  attack  which 
is  totally  untrue  and  would  otherwise  give 
him  a  right  to  sue  for  libel.” 

At  a  White  Hou.se  briefing,  March  9, 
Bryce  Harlow,  counselor  to  the  President 
said  that  the  Justice  Department’s  pos¬ 
sible  drafting  of  a  constitutional  bill  spe¬ 
cifying  penalties  for  maliciously  false  at¬ 
tacks  is  not  certain  that  such  legislation 
will  be  sent  to  Congress. 

He  said  the  object  of  the  bill  “is  not  to 
shaft  the  press.”  He  acknowledged  that 
under  the  Supreme  Court’s  reading  of  the 
First  Amendment,  public  figures  can  be 
libeled  with  impunity  if  they  show  a 
“reckless  disregard”  for  the  truth. 

According  to  Harlow,  the  court  has  not 
said  what  it  takes  to  prove  “reckless  dis¬ 
regard.”  He  said  that  the  Department  of 
Justice  believes  it  can  specificate  that. 

The  W(inliiitfito7i  Post  answered  Nixon’s 
proposed  legislation  in  an  editorial  March 
13,  saying  that  this  new  political  truth 
drive  “may  have  widely  diverse  results: 

“Intentionally  or  not,  it  may  divert  pub¬ 
lic  attention  from  the  real,  substantial 
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problems  which  discourage  many  citizens 
from  involvement  in  politics.  And  it  may 
also  touch  off,  in  a  confused,  bitter  and 
unproductive  way  a  new  round  of  sni¬ 
ping  at  the  press — through  the  primacy  of 
the  First  .Amendment  was  settled  in  this 
country,  we  had  thought,  about  the  time 
of  the  demise  of  the  Sedition  Act  of 
1798.” 

The  Post  also  said  that  Nixon  had 
“styled”  the  New  York  Times  Co.  vs.  Sul¬ 
livan  decision  as  “virtually  a  license  to 
lie.” 

The  editorial  brings  out  some  keen  ex¬ 
amples  that  do  not  make  all  libel  suits 
impossible.  “Sen.  Barry  Goldwater,  for  in¬ 
stance,  won  a  $75,001  judgement  in  a  suit 
against  Foct  magazine  and  publisher 
Ralph  Ginzberg  a  few  years  ago.  Nixon 
did  not  mention  this.  He  did  not  indicate 
what  specific  rhetorical  abuses  had 
prompted  this  sudden  concern.  He  did  not 
provide  any  evidence  of  ‘good  decent  peo¬ 
ple’  driven  out  of  politics  because  they 
could  not  stand  the  heat.  Nor  has  the 
administration  settled  on  a  new  approach 
to  recommend  instead.” 

Administrative  spokesmen  concede  that 
the  efforts  to  enact  such  a  federal  libel 
law  may  run  into  some  constitutional 
hassles,  the  Post  points  out.  The  Post  says 
that  this  is  an  understatement.  Its  editori¬ 
al  says  the  problems  are  “so  immense  that 
any  such  effort  appears  futile  from  the 
start.” 

The  editorial  continues:  “The  national 
commitment  to  robust,  uninhibited  politi¬ 
cal  debate  encompasses  the  liberty  to  crit¬ 
icize,  to  exaggerate,  to  vilify  and  even  to 
defame.  Or  as  the  Supreme  Court  said  in 
another  case,  ‘It  is  a  prized  .American 
privilege  to  speak  one’s  mind,  although 
not  always  with  perfect  good  taste,’  on  all 
public  institutions.” 

Broadcast  provision 

Nixon  also  addressed  Congress  on  re¬ 
pealing  the  equal  time  provision  of  the 
Communications  Act  in  his  speech: 

“Other  measures  which  would  encour¬ 
age  a  wider  choice  for  the  voters  by  re¬ 
ducing  tbe  costs  of  campaigning  include 
the  repeal  of  the  e(iual  time  provision  of 
the  Communications  Act  allowing  for 
more  free  broadcast  coverage  of  candi¬ 
dates,”  Nixon  said  in  his  radio  speech. 

Commenting  on  the  proposal  and  cam¬ 
paign  clean-up  reforms,  CBS  president 
.Arthur  R.  Taylor  said:  “The  President 
has  made  some  far-reaching  and  very  con¬ 
structive  proposals.  His  call  for  the  re¬ 
peal  of  Section  315  of  the  Communications 
.Act,  the  anachronistic  so-called  ‘equal 
time  law,’  is  particularly  important.  If 
the  law  were  changed  as  he  recommends, 
major  party  candidates  would  receive  free 
television  that  they  are  now  denied.” 

NBC’s  president  Julian  Goodman  also 
praised  the  President’s  proposed  repeal  of 
the  equal  time  provision. 
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Mair  quits  as  publisher 


Shaheen  remains  committed 
to  publishing  N.Y.  daily 


By  Carla  Marie  Rupp 

“I’m  fascinated  by  the  media,  and  this 
time  next  year  you’ll  see  a  helluva  news¬ 
paper!’’ 

Here  was  John  Shaheen,  a  successful 
Independent  oil  refiner — trying  in  his 
charming  manner — to  relate  to  this  re- 
jiorter  over  eggs  benedict. 

Come  hell  or  dry  well,  he’s  bent  on 
getting  the  Neiv  York  Press  on  the  streets 
by  the  end  of  1974. 

It  was  in  October,  1971,  when  Shaheen, 
a  journalism  graduate  of  the  University 
of  Illinois  in  the  1930’s  and  a  personal 
friend  of  President  Nixon  announced  his 
jiuhlication.  .4nd  The  Pi  ess  is  not  on  the 
stands  yet.  Shaheen  had  told  Editor  & 
Pt  ni.isiiEK  in  an  interview  last  Augu.st 
it  would  he  out  this  month. 

Delay  of  at  least  seven  months  is  at¬ 
tributed  to  construction  labor  and  union 
jirohlems  in  tying  up  the  final  sale  of  the 
Press  site  at  525  W.  52nd  Street,  where 
the  old  Mornivfj  Telegrai>li,  which  put  out 
the  racing  forms,  was  housed.  Triangle 
Publications  had  to  remove  its  presses  and 
make  a  terminating  deal  with  the  labor 
union. 

“They  had  a  row  of  pres.ses  which  held 
us  up  for  about  a  year.  We  figured  it 
would  only  take  about  four  of  five  months. 
.\nd  you  know  how  it  is  when  you’re 
renovating  a  building,”  said  Shaheen. 

Definilely  roininitlod? 

Shaheen,  whose  daily  will  he  composed 
of  50  percent  financial  and  50  percent 
hard  news  and  features,  has — you  could 
say — about  reached  the  point  of  no  re¬ 
turn.  He  appears  to  have  definitely  com¬ 
mitted  himself  to  putting  out  the  new 
“p.m.” 

He  may  not  have  hired  any  of  his  key 
editorial  personnel,  hut  the  costly  business 
of  erecting  the  Goss  presses  is  underway, 
-^nd  it  would  be  hard  to  turn  back  once 
the  presses  are  put  to  “bed.” 

I  saw  the  first  unit — weighing  20  tons — 
of  12  units  of  the  entire  press  which 
arrived.  It  is  to  be  erected  this  week,  with 
the  others  to  follow  soon. 

Shaheen  tried  to  impress  what  a  mo¬ 
mentous  occasion  the  morning  had  been. 
He  said  E&P  had  the  distinction  of  being 
the  first  of  the  media  to  be  escorted 
around  the  much-yet-to-be-completed  pub¬ 
lications  building  now  owned  by  Today 
Press,  Inc.,  corporate  parent  of  The 
Press. 

He  purchased  the  strategically-located 
site  to  the  tune  of  $3  million.  Shaheen  has 
sunk  about  $6  million  out  of  a  total  $10 
million  he  plans  to  invest  in  start-up 
costs. 

He  has  a  $223  million,  100,000  barrel-a- 
day  oil  refinery  at  Come  by  Chance,  New¬ 
foundland,  Canada’s  largest.  He  originally 

10 


planned  this  project  with  his  old  lawyer 
friend  Richard  M.  Nixon.  (Shaheen  was  a 
big  contributor  to  Nixon’s  1968  Presiden¬ 
tial  campaign.  In  1972,  a  list  compiled  by 
the  Office  of  Federal  Elections  shows 
Shaheen  gave  $104,000  to  the  re-election.) 

Bruce  Mair,  former  president  of  the 
defunct  Netvark  E^'ening  News,  resigned 
February  1  as  Shaheen’s  publisher,  a  post 
he  held  from  October,  1972. 

Mair  left  Shaheen  on  a  full-time  basis 
to  w'ork  on  the  business  end  of  Triangle 
Publications. 

E&P  reached  Mair  at  Triangle,  which 
publishes  TV  Guide  at  Radnor,  Pennsyl¬ 
vania,  and  he  confirmed  Shaheen’s  state¬ 
ment  that  Mair  has  been  retained  as  a 
consultant  for  his  forthcoming  newspa¬ 
per,  an  arrangement  to  extend  over  a 
year’s  time. 

“It  looked  like  .some  time  before  publi¬ 
cation,  and  I  felt  I  wasn’t  needed  as  much 
anymore,”  said  Mair.  He  couldn’t  be 
pinned  down  on  when  he  thought  the  pa¬ 
per  would  come  out. 

Shaheen  had  indicated  it  was  Mair  w'ho 
had  provided  the  skeleton  on  “which  we 
have  based  our  plans,  construction  and 
buying  the  presses.” 

It  was  also  Mair  who  hired  such  per¬ 
sonnel  as  John  Keane,  production  manag¬ 
er;  Frank  Burrell,  assistant  production 
manager;  and  Ann  Glenn,  research  chief. 
He  will  also  assist  in  selecting  the  Press 
editorial  personnel. 

His  ‘Horace  Crecloys’ 

As  presses  are  going  in,  Shaheen  is 
searching  for  four  top  editorial  people 
who  will  have  “salaries  high  enough  to 
keep  them  happy”  and  who  will  aid  in 
hiring  the  additional  240  employees. 

Throughout  our  conversations,  Shaheen 
repeatedly  says,  “These  four  men  have 
got  to  be  of  ‘Olympic’  quality — our 
‘Horace  Greeleys,’  if  you  please.” 

These  “great  people,”  as  he  also  calls 
them,  “who  will  get  these  ‘real  plum’ 
jobs”  can  be  men  or  women.  “I  don’t 
discriminate  against  sex. 

“We  have  absolutely  no  sex  basis  for 
judging  these  Olympians.  If  there  were 
four  women  qualified.  I’d  hire  all  women 
for  the  top  brass,”  said  Shaheen  with 
emphasis. 

“Criteria  is:  they  must  be  experienced, 
open-minded  newspaper  people — an  Olym¬ 
pic  crew,”  he  added.  Incidentally,  the 
lean-looking  Shaheen  was  a  trackster  at 
his  little  Tampico,  Illinois,  high  school,  he 
mentioned  in  passing. 

“To  get  the  right  man,  we’ll  go  far  to 
make  certain  he’s  happy,”  assured 
Shaheen.  “But  the  salary  range  depends 
on  the  man  or  woman.” 

When  pressed  for  a  range,  he  wouldn’t 


THIS  IS  SHAHEEN'S  PRESS  ROOM 

.  .  .  taken  first  week  in  March 


be  exact.  “But  you  can  bet  that  these  four 
men  will  be  very  handsomely  rewarded,” 
he  did  say,  and  apparently  the  resumes 
already  have  been  arriving.  “The  fellows 
who  get  these  four  positions  will  really 
have  something.” 

Spots  include  a  new  publisher,  editor, 
chief  editorial  editor  and  Washington  bu¬ 
reau  chief. 

He  hopes  to  have  hired  this  quartet  by 
the  end  of  April  or  mid-May.  And  they’ll 
be  talking  to  reporters  in  early  June,  he 
forecast. 

‘Talking  turkey’ 

“I  just  hate  to  get  the  cart  before  the 
horse,”  said  Shaheen,  in  one  of  many  folk¬ 
sy  cliches  interspersed  in  his  speech. 
“Once  the  presses  are  in,  then  we’ll  talk 
turkey.” 

Once  in  public  relations  in  Chicago  and 
a  captain  in  the  U.S.  Navy,  Shaheen,  who 
makes  no  claims  about  being  a  profession¬ 
al  journalist,  has  no  intention  of  doing 
any  publishing  or  editing  of  his  newspa¬ 
per.  “I’m  just  the  owner.  I’m  in  the  oil 
business.  After  it  gets  going.  I’ll  probably 
spend  about  10  percent  of  one  percent  of 
my  time  on  the  paper,”  he  said,  showing 
his  agenda  for  the  coming  weeks,  which 
included  a  number  of  social  and  business 
engagements  in  Washington,  D.C.  where 
his  wife  is  from,  a  function  with  David 
Rockefeller  and  meetings  with  the  United 
States  Information  Agency,  of  which  he  is 
a  commissioner. 

“You  know  something,”  he  said,  “the 
journalists  on  my  paper  could  come  from 
Canada,  London,  Los  Angeles,  or  even 
Kansas  if  they’re  good,  but  damned  if 
we’re  going  to  liven  up  Manhattan,  the 
financial  capital  of  the  wor\d.”  He  said  his 
quartet  (“I  might  even  have  2  co-editors 
if  they’re  equally  qualified”)  would  select 
the  foreign  correspondents  for  his  paper. 
He  said  he’ll  have  a  bureau,  for  sure,  in 
London  and  possibly  in  Paris  and  Rome. 

(Continued  on  page  31) 
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COMPUTER  POINTS — UPl  vicepresIdent-communications  James  F.  Darr  (left)  and  Sperry 
Univac  account  executive  Tom  Quinn  get  some  pointers  from  Garson  Heller  on  one  of  the 
Series  70/6  computers  installed  in  UPl’s  New  York  computer  center.  Heller  is  IS&R  project 
director  for  Data  Dimensions  Inc. 


UPI  to  start 
vdt  link-up 
of  U.S.  bureaus 

United  Press  International  starts  in 
early  April  extending  its  all-electronic 
news  system  throughout  the  United  States 
using  two  large-scale  Sperry  Univac  70/6 
computers. 

UPI’s  new  regional  Information  Stor¬ 
age  and  Retrieval  system,  which  will  link 
all  major  domestic  bureaus  to  the  central 
data  bank  in  New  York,  is  to  be  fully 
operational  early  in  1975.  It  will  include 
about  100  bureaus  using  250  to  300  video 
terminals  for  direct  input  to  the  com¬ 
puters. 

The  regional  system  supplements  UPI’s 
computer-based  international  system 
which  has  been  operating  since  March  6, 
1972.  The  international  system  produces 
UPI’s  national  and  international  reports, 
including  general,  sports  and  financial 
news  on  dozens  of  circuits. 

Plans  call  for  Boston  to  be  the  first 
bureau  to  be  cut  over  to  the  extended 
system  early  in  .April.  Later,  Albany, 
Hartford,  Trenton,  Philadelphia,  Colum¬ 
bus,  Ohio;  Pittsburgh,  Washington,  Chica¬ 
go  and  .Atlanta  will  follow. 

•After  initial  training  of  staffers,  UPI 
bureaus  will  use  the  regional  computers  in 
New  York  to  write,  edit  and  file  their 
state  and  regional  wires.  Filing  editors  in 
remote  bureaus  can  immediately  view  on  a 
screen  any  story  in  the  system. 

UPI  has  been  using  about  60  Harris 
1100  video  editing  terminals  in  its  New 
A'ork,  Washington,  and  Chicago  offices 
with  Sperry  Univac  Series  70/45  com¬ 
puters  for  national  news.  Each  of  the  new 
70/6  computers  provides  over  200  million 
characters  or  more  than  33  million  words 
of  news  copy  storage  on  two  8440  disc 
subsystems,  allowing  tbe  all-electronic  do¬ 
mestic  system  to  be  set  up. 

James  F.  Darr,  UPI  vicepresident- 
communications,  said  that  when  it  is  com¬ 
pleted  UPI’s  100  domestic  bureaus  will  be 
able  to  operate  as  “one  nationwide  news¬ 
room.” 

Both  the  international  and  regional 
IS&R  systems  were  programmed  and  im¬ 
plemented  by  Data  Dimensions,  Inc.,  of 
Greenwich,  Conn. 

UPI’s  long  range  plans  call  for  linking 
its  foreign  bureaus  directly  to  tbe  com- 
l)uters  in  New  York. 

In  UPI’s  IS&R  systems,  abstracts  of 
each  story  are  delivered  by  teleprinter 
from  the  computers  to  the  editors’  desks. 
These  abstracts  consist  of  the  first  par¬ 
agraph  of  the  item  with  such  additional 
information  as  heading,  length  and  origin. 
Editors  can  then  call  up  complete  stories 
from  the  computers  and  edit  and  rewrite 
as  necessary  using  their  keyboard  termi¬ 
nals. 

Each  editor  controls  news  distribution 
according  to  priority.  Bulletins  and  ur- 
gents  are  automatically  handled  ahead  of 
routine  operational  stories,  which  are  run 
in  the  order  in  which  they  are  received 
from  the  news  desk. 


Ford’s  press  secretary 
apologizes  for  mix-up 

Barring  of  a  Denver  (Colo.)  Pont  re¬ 
porter  and  photographer  from  covering  a 
planeside  press  conference  arranged  for 
Vicepresident  Gerald  Ford  as  he  prepared 
to  leave  Denver  for  Washington  last  week 
brought  an  apology  from  the  vicepresident 
and  the  excuse  from  his  press  secretary 
that  breakdown  in  communications  had 
caused  the  unpleasantness. 

Ford  had  been  in  Denver  March  4  to 
address  the  Inland  Daily  Press  .Associa¬ 
tion  Conference. 

Later  at  the  Buckley  .Air  National 
Guard  base  outside  Denver  reporter  Ivan 
Goldman  and  photographer  John  Beard  of 
the  Denver  Post  sought  to  talk  with  the 
Vicepresident  in  a  roped-off  area  near 
Ford’s  plane. 

Goldman  said  a  Secret  Service  agent 
refused  to  let  him  and  Beard  beyond  the 
ropes  although  they  showed,  according  to 
Post  managing  editor  John  Rogers,  proper 
identification.  This  action  rendered 
Goldman  inoperable,  although  Beard  was 
able  to  take  pictures  with  a  telescope  lens 
attachment  on  his  camera. 

Goldman  said  the  Secret  Service  agent 
told  him  he  had  been  instructed  by  Ford’s 
press  secretary  to  inform  the  local  (Den¬ 
ver)  press  that  the  conference  was  “for 
the  national  press”  (members  of  the  press 
traveling  with  the  Vicepresident). 

Goldman  and  Beard  both  reported 
seeing  local  television  people  beside  the 
official  plane  as  Ford  talked  with 
newsmen. 

The  Denver  newspapers  are  not  mem¬ 
bers  of  Inland  Daily  Press  .Association. 

The  Colorado  Press  Association  at  the 


request  of  the  Secret  Service  had  ar¬ 
ranged  to  have  Inlanders  and  the  Denver 
press  properly  accredited  for  contact  with 
Ford. 

• 

Final  action  taken 
in  Tribune  Co.  suit 

Final  action  in  a  suit  challenging  trus¬ 
tees  of  the  McCormick-Patterson  Trust 
was  taken  March  5  when  U.S.  District 
Judge  Bernard  M.  Decker  ruled  Tribune 
Company  is  not  subject  to  reporting  re¬ 
quirements  of  the  Securities  &  Exchange 
Clommission  as  a  publicly  held  corpora¬ 
tion. 

The  Chicago  Judge’s  decision  was  based 
on  the  fact  that  Tribune  Company  has 
fewer  than  500  stockholders,  thus  uphold¬ 
ing  the  positions  of  the  eight  trustees  of 
the  trust,  holder  of  53  percent  of  Tribune 
Company  common  stock. 

In  a  ruling  on  February  6,  Decker 
upheld  validity  of  the  trust  and  ruled 
that  changes  in  Tribune  Company’s  char¬ 
ter  and  bylaws  proposed  by  the  trustees 
are  legal  and  proper  (E&P,  Feb.  16). 

The  suit  was  filed  by  Trustees  of  the 
Trust  after  their  proposed  actions  had 
been  challenged  by  Joseph  P.  .Albright  and 
Josephine  P.  .Albright,  two  of  the  benefici¬ 
aries  of  the  Trust. 

The  .Albrights  contended  some  of  the 
proposed  bylaw  changes  were  intended  to 
discourage  attempts  to  change  manage¬ 
ment  and  would  decrease  value  of  Tribune 
Company  shares  to  be  distributed  to 
beneficiaries  when  the  Trust  expires  .April 
1,  1975.  These  contentions  were  rejected 
by  Decker  on  February  6. 

Tribune  Company  is  a  holding  company, 
operating  publishing  subsidiaries  includ¬ 
ing  the  Chicago  Tribune. 
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SNPA  president  introduces  new  staff 


Clavt  RumbU 


J.  Michatl  Barriar 


Ruth  N.  Smith 


Laa  H.  Stinnatt 


Reed  Sarratt 

The  Southern  Newspaper  Publishers 
Association  will  open  new  headtiuarters  on 
an  Atlanta,  Ga.  crossroad  April  1  with  a 
completely  new  staff,  headed  by  Reed  Sar¬ 
ratt. 

SNPA  is  an  organization  of  some  400 
daily  newspapers  in  14  Southern  states, 
extending  from  Texas  and  Oklahoma  east¬ 
ward.  Its  head((uarters  have  been  located 
in  Chattanooga,  Tenn.,  since  its  origin  in 
190:i.  The  new  offices  in  Atlanta  will  be 
located  at  606.5  Barfield  Road,  near  the 
intersection  of  Interstate  285  and  Georgia 
400. 


Marcos  lifts 
controls  on 
foreign  newsmen 

By  ('.aria  Marie  Rupp 

Used  as  something  of  a  scapegoat  in  the 
Philippines,  newsman  .Arnold  Zeitlin  has 
emerged  as  a  hero. 

Zeitlin,  .Associated  Press  bureau  chief 
in  Manila,  found  himself  right  in  the  mid¬ 
dle  of  a  political  tug-of-war.  And  it  ap¬ 
pears  his  interests  won. 

Latest  from  Manila  is  the  Philippines 
Government  has  declared  that  internation¬ 
al  news  agencies  and  foreign  newsmen 
“shall  have  unimpeded  freedom”  in  work¬ 
ing  in  the  Philippines.” 

Memo  from  Information  Secretary 
P’rancisco  S.  Tatad,  a  Cabinet  officer,  di¬ 
rected  the  chairman  of  the  Media  .Adviso¬ 
ry  Council,  Primitivo  Mijares,  a  corre- 


Tams  Bixby  III,  president  of  SNPA 
and  publisher  of  the  Muskogee  (Okla.) 
Phoenix  and  Times-Deniocrnt,  announced 
the  new  appointments  as  follows: 

Reed  Sarratt  will  head  the  staff  as  ex¬ 
ecutive  vicepresident.  Cleve  Rumble  will 
be  head  of  the  labor  department.  J. 
Michael  Barrier  will  head  the  information 
and  publications  department.  Mrs.  Ruth 
N.  Smith  will  be  executive  associate.  Lee 
H.  Stinnett  has  been  named  associate  di¬ 
rector  of  the  SNP.A  Foundation. 

Sarratt  has  been  executive  director  of 
the  SNP.A  Foundation  since  its  establish¬ 
ment  in  1969  and  continues  in  that  capaci¬ 
ty.  The  Foundation  conducts  a  program  of 
continuing  education  for  newspaper  per¬ 
sonnel.  He  went  to  .Atlanta  in  196.5  to 
head  a  journalism  project,  funded  by  a 
grant  from  the  Ford  Foundation,  of  the 
Southern  Regional  Education  Board.  Pre¬ 
viously,  he  had  been  executive  director 
of  the  Southern  Education  Reporting 
Service  at  Nashville,  Tenn.  He  has  worked 
in  a  variety  of  positions  on  the  Charlotte 
Xeivs,  the  Baltimore  (Md.)  Evening  Sun 
and  the  Winston-Salem  (N.C.)  Journal 
and  Seyitinel. 

Rumble  now  is  vicepresident  and  direc¬ 
tor  of  organization  and  planning  for  the 
Louisville  (Ky.)  Courier- Journal  and 
Times  and  affiliated  companies.  Rumble  is 


spondent  for  the  Government-.sympathizer 
newspaper  Daily  Exjtress,  to  quit  “all  in¬ 
quiries  and  investigations”  by  the  council 
into  “the  operation  or  performance  of  any 
international  wire  agency  or  mass-media 
organization.” 

Last  year  the  Council  tried  to  bring  all 
foreign  journalists  and  the  business  oper¬ 
ations  of  all  foreign  news  agencies  under 
its  aegis.  Philippine  Foreign  Secretary 
Carlos  P.  Romulo  had  assured  the  Associ¬ 
ated  Press  headquarters  in  New’  York, 
that  foreign  journalists  would  not  be 
placed  under  the  control  of  the  council, 
said  the  AP. 

Ticklish  spot 

But  when  Romulo  got  into  a  ticklish 
spot,  he  picked  on  Zeitlin,  the  only  Ameri¬ 
can  working  for  a  foreign  new’s  agency 
who  was  writing  compelling  reports  of 
the  heavy  clashes  between  Moslems  and 
government  soldiers  on  the  Southern  Phil¬ 
ippine  island.  Zeitlin  was  described  as 

(Continued  on  page  34) 


SNPA  a  graduate  of  Harvard  Business  School 

(Okla.)  and  before  going  to  Louisville  was  the 

nounced  assistant  dean  of  the  College  of  Commerce 
and  Business  Administration  at  Tulane 

f  as  ex-  University. 

ble  will  Barrier  is  a  columnist  for  the  Arkansas 

lent.  J.  Cazette  in  Little  Rock,  writing  principally 

rmation  about  government  and  politics.  He  holds  a 
s.  Ruth  degree  in  journalism  from  Northwestern 

ate.  Lee  University,  a  law  degree  from  the  Uni- 

:iate  di-  versity  of  Chicago,  and  did  graduate  work 

in  English  at  the  University  of  .Arkansas, 
ector  of  He  was  a  reporter  and  copy  editor  for  the 
stablish-  .Arkansas  Gazette  from  1966  to  1968.  For 
'  capaci-  the  next  two  years  he  was  assistant  attor- 

gram  of  ney  general  of  the  State  of  .Arkansas, 

ser  per-  returning  to  the  Gazette  in  1970. 

“ff^h  Mrs.  Smith  comes  to  SNP.A  from  the 

“  ,  ^  ^  Southern  Regional  Education  Board, 

’  ®  ^  where  she  has  been  administrative  assis- 

V®'  tant  since  1961. 

director  „  .  ,  ,  .  . 

snorting  Stinnett  has  been  assistant  director  of 

;  worked  SNP.A  Foundation  since  1970.  He  was 

'harlotte  university  editor  at  Emory  from  February 
ing  Sun  until  joining  the  SNP.A  Foundation. 

Journal  Other  members  of  the  SNP.A  staff  are: 

Mrs.  Frances  W.  Specht  secretary;  Mrs. 
id  direc-  Wanda  Roach,  labor  assistant;  and  Jane 
for  the  Little,  information  and  publications  assis- 
al  and  tant.  Mrs.  Lori  M.  Hudson,  is  assistant 
umble  is  for  the  SNP.A  Foundation. 


-au^im  Newsprint  inquiry 

i  council  •  •  1 

e  of  any  IS  postponed 

ss-media 

The  Commerce  and  Finance  subcommit- 
bring  all  House  Government  Operations 

ess  oper-  Committee  postponed  indefinitely  a  hear- 
es  under  newsprint  situation  which  it 

Secretary  scheduled  for  Monday,  March  11. 

e  Associ-  reason  given  was  inability  to  get  a 

w’  York,  quorum. 

not  be  Spokesmen  for  the  .American  Newspa- 
council,  per  Publishers  .Association,  the  National 
Newspaper  .Association,  the  .American  Pa¬ 
per  Institute,  and  the  Department  of 
Commerce  had  prepared  statements  for 
ticklish  presentation  at  the  hearing  and  presum- 
y  Ameri-  stand  by  if  a  hearing  is  resched- 

s  agency  uled. 

‘ports  of  The  thrust  of  their  testimony,  if  and 
lems  and  when  they  give  it,  will  deal  with  the  im- 
ern  Phil-  pact  of  newsprint  shortages  on  newspa- 

;ribed  as  pers,  especially  those  that  do  not  have,  or 

are  unable  to  obtain,  contracts  with  the 
paper  mills. 
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President  Caldera  conducts  a  weekly  news  conference,  one  of  226  such  sessions  with  news  media 
during  his  five  years  in  office. 


No  more  weekly 
news  sessions 
in  Venezuela 

By  Hillier  Krieghbaum 

When  Dr.  Rafael  Caldera  left  the  five- 
year  term  as  President  of  Venezuela  on 
March  12,  he  had  established  a  record  of 
regularity  for  news  conferences  not 
equalled  by  any  United  States  President 
since  Franklin  I).  Roosevelt. 

With  only  rare  exceptions,  President 
Caldera  met  every  Thursday  with 
newsmen  and  part  of  each  conference  was 
filmed  for  later  use  on  the  country’s  four 
television  networks  as  part  of  a  weekly 
program,  “Ma  hablade  el  Presidente.”  His 
total  for  60  months  in  office  was  226 
sessions  with  reporters. 

Even  when  he  was  in  the  United  States 
during  June  of  1970,  President  Caldera’s 
meeting  with  the  journalists  at  the  Na¬ 
tional  Press  Club  in  Washington  was 
transmitted  to  Venezuela  for  television 
and  radio  use  by  satellite.  Comparable  ar¬ 
rangements  were  made  when  he  visited 
Quito,  Santiago  de  Chile,  Buenos  Aires, 
La  Paz,  and  Lima. 

Although  President  Harry  S.  Truman 
had  approximately  300  news  conferences, 
he  had  just  short  of  eight  years  in  which 
to  compile  that  record.  Only  FDR  had 
press  meetings  more  regularly  than  Dr. 
Caldera.  He  completed  998  news  sessions 
with  reporters  in  slightly  more  than  12 
years,  an  average  of  about  three  every 
two  weeks.  Venezuela  journalists  point 
out  that  none  of  these  Roosevelt  sessions 
ever  were  broadcast. 

Before  he  was  inaugurated  as  Dr.  Cald¬ 
era’s  successor  in  the  Palacio  de 
Miraflores,  Carlos  .Andres  Perez  an¬ 
nounced  that  he  did  not  plan  to  continue 
the  weekly  news  sessions  but  that  he 
would  meet  reporters  from  time  to  time  as 
events  developed. 

Followed  a  format 

The  format  for  Dr.  Caldera’s  confer¬ 
ences  differed  somewhat  from  that  of  any 
U.  S.  President.  His  sessions  were  divided 
into  three  fairly  distinct  parts:  (a)  an¬ 
nouncements  of  what  the  chief  magistrate 
and  his  administration  had  done  during 
the  week  and  other  statements,  (b)  an¬ 
swers  to  several  questions  submitted  in 
writing  the  previous  day  and  read  into  a 
microphone  by  the  reporter,  and  (c)  ques¬ 
tioning  by  other  newsmen  w’ho  had  indi¬ 
cated  as  late  as  Thursday  morning  that 
they  wished  to  ask  for  presidential  com¬ 
ment  or  reaction.  While  newsmen  partici¬ 
pating  in  the  third  part  usually  informed 
the  director  of  the  Central  Information 
Office  of  the  substance  of  their  queries, 
this  was  not  required.  The  first  two  parts 
of  the  session  were  filmed  for  television 
release  later  in  the  day  or  evening  but  the 
less  formal  final  part  was  not.  It  was  used 
only  in  the  print  journals. 

The  director  of  the  Central  Office  of 
Information,  the  Venezuela  counter-part 
of  a  Director  of  Communications  in  Wash¬ 
ington,  directed  the  proceedings,  introduc¬ 


ing  the  President,  recognizing  newsmen 
for  questioning,  and  then  closing  the  con¬ 
ference  by  saying,  “Ha  hablado  el  Pres¬ 
idente.’’  At  White  House  news  confer¬ 
ences,  it  is  a  senior  correspondent  who 
concludes  the  meeting  with  the  remark, 
“Thank  you,  Mr.  President.” 

The  Caldera  sessions  were  held  in  a 
large  auditorium,  equipped  with  lights  for 
television  recording  and  just  a  short  walk 
from  the  executive  offices.  At  one  news 
session  in  mid-February,  approximately 
150  persons  attended  including  several  de¬ 
signed  journalism  students  from  Caracas 
universities  and  some  visiting  foreign 
journalists  attending  the  First  Ibero- 
.American  Congress  on  Scientific  Journal¬ 
ism. 

Range  of  topics 

Questioning  at  that  mid-February  con¬ 
ference  ranged  from  the  National  Health 
Service  to  the  Caldera  Administration’s 
attitude  about  inviting  Alexander 
Solzhenitsyn,  who  had  just  been  expelled 
from  the  Soviet  Union,  to  visit  Venezuela. 
(Dr.  Caldera  said  the  nation’s  doors 


El  Cajon  city 
fathers  to  contest 
newsraek  ruling 

Councilmen  in  the  city  of  El  Cajon, 
Calif,  have  voted  unanimously  to  appeal  a 
San  Diego  Superior  Court  judge’s  ruling 
that  a  city  ordinance  banning  all  news- 
racks  from  public  streets  was  unconstitu¬ 
tional. 

Lynn  McDougal,  city  attorney,  said  the 
city  will  file  a  notice  of  appeal  to  the 
state’s  Fourth  District  Court  of  .Appeals 
in  San  Diego.  He  estimated  the  appeal 
process  could  cost  $15,000  to  $20,000, 
which  includes  taking  the  case  before  the 
U.S.  Supreme  Court  if  necessary. 

Judge  Franklin  Orfield  ruled  January 
25  that  the  ordinance  adopted  by  the  city 
last  year  infringed  on  the  First  Amend¬ 
ment  rights  of  the  Constitution.  CNPA 
joined  in  the  suit  against  the  city  which 
was  originally  brought  by  The  Door,  an 
underground  newspaper  based  in  San  Die- 
go. 

Elsewhere,  preliminary  injunctions 
against  enforcement  of  new’srack  bans  in 
the  cities  of  Burbank  and  Lynwood  have 
been  granted  and  the  next  round  in  that 
legal  fight  is  for  the  cases  to  be  “tried  on 
their  merits.”  Those  cases  are  expected  to 


would  be  open  if  the  author  wished  to 
come.) 

Although  scheduled  to  begin  at  noon, 
the  President  was  delayed  by  business  in 
his  office  for  a  few  minutes  but  he  began 
his  announcements  promptly  after  he  sat 
down  before  a  microphone  on  an  expan¬ 
sive  desk.  The  three-part  format  took 
about  40  minutes  and  then  the  President 
spent  some  additional  time  meeting  spe¬ 
cial  guests  at  this  particular  conference. 

Coverage  of  Venezuelan  presidential 
news  conferences  also  differed  from  that 
of  those  in  the  United  States.  Full  length 
news  stories  are  rare  in  Caracas  papers 
except  of  the  English  language  Daily 
Journal.  The  Spanish  language  dailies  of¬ 
ten  provide  a  single  paragraph  summary 
lead  and  then  quote  portions  from  the  text 
itself.  Some  times,  only  the  introductory 
sentence,  “President  Caldera  at  his  week¬ 
ly  news  conference  yesterday  said,”  is  all 
that  proceeds  the  text.  El  Nacional  tradi¬ 
tionally  provided  the  most  extensive  text 
coverage  of  these  news  conferences  and 
all  papers  commented  editorially  when 
they  desired  to  do  so. 


go  to  trial  in  the  late  spring  or  early 
summer  at  the  soonest. 

Meanwhile,  a  growing  number  of  cities 
have  begun  to  aim  their  attacks  directly  at 
the  display  of  nude  photographs  on  the 
front  pages  of  publications  sold  in  news- 
racks. 

The  latest  is  the  city  of  Hawthorne 
which  adopted  an  emergency  ordinance  to 
ban  nude  photographs  from  public  view. 

The  ordinance  is  written  in  anatomical 
terms  and  leaves  little  room  for  arbitrary 
or  value-oriented  judgments.  It  bans  all 
publications  which  expose  to  the  public 
view  drawings  or  photographs  of  the  gen¬ 
itals,  pubic  region,  buttocks,  the  female 
breast  or  other  private  parts. 

The  only  exceptions  are  photographs  of 
children  under  the  age  of  puberty  and 
photographs  related  to  current  news 
events  appearing  in  the  same  publication. 

Newsracks  found  in  violation  of  the 
regulations  will  be  removed  from  the 
streets  by  order  of  the  director  of  public 
works  and  processed  as  unclaimed  proper¬ 
ty. 

• 

More  press  units 

O  Estado  (Sao  Paulo,  Brazil),  a  70,000 
morning  circulation  newspaper,  has 
signed  a  contract  with  Goss  Division  of 
MGD  Graphic  Systems  for  18  Mark  V 
units  and  three  folders. 
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Assignment  is 
not  rigid  frame 
in  news  photos 


By  Lenora  Williamson 


Photographer  David  Conley  tells  people 
around  Salt  Lake  City,  “If  you  see  any¬ 
thing  give  me  a  call.” 

Sometimes  such  calls  result  in  good  pic¬ 
tures,  sometimes  not,  he  reports  philo¬ 
sophically.  One  spectacular  color  shot  did 
come  after  a  guard  at  the  Deseret  News 
called  and  said,  “Dave,  come  out  and  look 
at  this  rainbow.”  From  the  roof  of  the 
building  Conley  shot  a  rainbow  arching 
across  the  Salt  Lake  City  sky  ending  in 
the  City  and  County  Building,  bathed  in 
golden  light  at  the  end  of  the  rainbow. 

Dave  Conley,  five  years  on  the  Deseret 
News  staff,  is  the  1974  photography  win¬ 
ner  in  the  Mark  E.  Petersen  awards  es¬ 
tablished  to  honor  staff  work  “enhancing 
the  quality,  image  and  impact”  of  the 
paper.  The  awards,  which  carry  substan¬ 
tial  cash  prizes,  are  in  honor  of  Mark 
Petersen’s  more  than  half-a-century  with 
the  newspaper  from  carrier  to  reporter 
and  on  up  to  chairman  of  the  board  and 
president  from  1950  to  1971. 


Conley  went  to  the  News  after  brief 
free-lancing  following  graduation  from 
Brigham  Young  University  in  1968.  He 
majored  in  advertising  and  public  rela¬ 
tions  and  got  into  photography  by  the  old 
“do  or  die  method”  while  working  as  ad- 
v'ertising  manager  of  the  campus  book¬ 
store  for  three  years.  While  he  took  writ¬ 
ing  and  photography  courses,  Conley  ex¬ 
presses  a  firm  conviction  that  “you  learn 
more  in  one  day'  on  the  job”  than  in  a 
college  course.  He  does  an  occasional 
story  to  go  with  News  picture  assign¬ 
ments  “when  necessary”  and  thinks  he 
“might”  enjoy  doing  more. 

And  he’s  not  disinclined  to  hint  that  a 
“photographer  on  the  ball”  should  come 
up  with  more  and  better  self  assignments 
than  an  editor  can  think  up.  The  Deseret 
News  photo  staff  enjoys  dramatic  color 
display  of  pictures  on  the  top  half  of  the 
Weekend  Deseret  News  cover  page.  The 
spectacular  scenery  around  the  area  is  a 
“natural”,  but  Dave  explains  the  photog¬ 
raphers  are  always  on  the  lookout  for 
strong  horizontal  pictures  for  the  page. 
He  emphasizes  the  word  “strong.” 

Conley  also  has  won  four  first  places  in 
three  years  of  entering  Associated  Press 
contests  and  seven  firsts  in  State  Fair 
press  photography.  He’s  a  native  of  Mar¬ 
shall,  Texas,  and  married  his  wife,  Andrea 
in  1966  while  attending  the  university. 
There  are  three  Conley  daughters. 


Arriving  for  a  one-picture  assignment  at  a 
Buddhist  festival,  Dave  Conley  looked  around 
and  decided  the  scene  called  for  a  picture 
story.  Shown  (top  and  left)  are  two  excerpts 
from  the  photos  included  in  his  Petersen  Award 
portfolio. 
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"Tell  me,  is  it  a  good  photograph?"  asks  Dave  Conley. 
"When  it's  your  own  girls  you  can't  judge."  Assured  this 
is  a  good  picture  ("The  children  are  paying  no  attention 
to  you."),  the  photographer  half-laughs,  "That's  right,  they 
never  pay  attention  to  me." 


Above — "I  gave  myself  an  assignment  to  photograph  'the  most 
photographed  place  in  Salt  Lake  City'."  This  picture  of  the  Salt 
Lake  Mormon  Temple's  reflection  in  a  meandering  pool  of  street 
water  won  a  first  place  in  the  Utah  State  Fair  press  photography 
contest. 


Left — For  a  picture  story  on  a  violin  maker  in  Salt  Lake  City,  Conley 
made  a  silhouette  shot  of  the  instrument  parts  against  modern  con¬ 
struction  in  the  distance  to  convey  an  old/new  atmosphere. 


EYEBALL 
TO  EYEBALL 


"The  assignment  was  a  real 
biggie:  a  kid  who  found  a 
large  frog.  We  don't  get 
many  large  frogs  around 
here."  But  both  boy  and 
frog  cooperated  and  the 
resulting  picture  went  into 
Conley's  portfolio  in  the 
staff  competition. 


Photos  by 
DAVID  CONLEY 
Salt  Lake  City 
Deseret  N«ws 


5-part  series  exposes 
badge-peddling  sheriff 

By  Jim  Scott 


The  office  of  Acting  Sheriff  Harry  D. 
Ramsay,  Contra  Costa  County,  Calif.,  is 
tottering  under  an  attack  by  Justin  Rob¬ 
erts,  investigative  reporter  for  the  An¬ 
tioch  Daily  Ledger  and  Contra  Costa 
Times  (both  part  of  Dean  Lesher’s  gfroup). 

In  a  five-part  series  in  the  two  papers, 
Roberts  blasted  Ramsay  for  giving  an 
official  sheriff’s  gold  badge  and  identifica¬ 
tion  card  to  anyone  willing  to  pay  him 
$63.55. 

“What  Ramsay  does  with  the  money  is 
unimportant,”  Roberts  told  Editor  &  Pub¬ 
lisher.  “What’s  important  is  what  the 
holders  do  with  the  badges.  And  they’ve 
done  some  pretty  weird  things. 

“Just  last  week  I  heard  of  two  of  the 
holders  beating  a  drunk  driving  arrest  in 
Richmond  by  flashing  their  badges.” 

The  only  difference  between  the  badges 
of  the  real  deputies  and  the  badges  of 
hordes  of  others  is  that  the  latter  are 
inch  smaller.  And  it’s  estimated  that  some 
400  persons  carry  them. 

Money  funnelled  to  group 

Roberts  says  the  money  goes  to  an  orga¬ 
nization  founded  by  Ramsay’s  brother-in- 
law,  former  Sheriff  Walter  F.  Young,  but 
that  the  group  is  now  headed  by  Ramsay. 
It’s  known  as  “The  Deputies,  Inc.”  char¬ 
tered  by  the  State  of  California  in  May, 
1963. 

It  was  to  have  served  as  a  social  and 
plitical  arm  for  Young,  who  now  is  mas¬ 
terminding  Ramsay’s  candidacy  for  the 
sheriff’s  job  in  the  June  election. 

“The  qualifications  for  the  distribution 
of  the  deputing  badges  and  cards  are  neb¬ 
ulous,”  wrote  Roberts  .  .  .  “certainly  not 
based  on  the  customary  qualification  for 
service  in  a  police  department.  Even  a 
police  record  is  no  barrier  to  member¬ 
ship.” 

You  can  even  enroll  by  mail. 

“It’s  an  outright  violation  of  the  state 
penal  code,”  declared  Roberts. 

He  called  attention  to  one  passage: 
“Every  public  officer  who  for  any  gratuity 
or  reward  appoints  another  person  to  pub¬ 
lic  office  or  permits  another  person  to 
exercise  or  discharge  any  of  the  duties  of 
his  office,  is  punishable  by  a  fine  not  ex¬ 
ceeding  $5,000  and  in  addition,  thereto, 
forfeits  his  office  and  is  forever 
disqualified  from  holding  any  office  in  this 
state.” 

Carried  by  criminals 

The  ID  cards  carried  by  the  pseudo¬ 
deputies  are  identical  to  the  cards  of  the 
salaried  professionals  because  they  were 
drawn  from  the  supply  printed  at  county 
expense. 

“Much  of  the  clerical  work,  fingerprint¬ 
ing,  preparing  of  identification,  photos 
and  other  formalities  are  done  at  county 
expense  by  civil  service  workers  who  use 
taxpayers’  purchased  materials,”  said 
Roberts. 


JUSTIN  ROBERTS 


The  papers  have  obtained  copies  of 
many  documents  including  identification 
of  members  of  Deputies,  Inc. 

“Many  known  criminals  carry  these 
bogus  cards,”  claimed  Roberts.  The  de¬ 
partment’s  Bureau  of  Identification  rec¬ 
ords  show  one  veteran  member  of  The 
Deputies,  Inc.  to  be  known  by  12  aliases 
and  who  has  been  arrested  on  a  variety  of 
charges  ranging  from  petty  theft  to  rape. 
These  charges  include  robberty,  assault 
with  a  deadly  weapon  and  shoplifting. 

“Despite  a  police  record  dating  back  to 
1929,  this  member  of  Deputies,  Inc.,  also 
is  listed  as  a  deputy  sheriff,  and  he  has 
been  licensed  by  the  sheriff’s  department 
to  carry  a  gun  since  1963.  His  latest 
conviction  was  in  January,  1971,  for  petty 
theft,  and  it  brought  a  five-day  suspended 
sentence  and  a  $100  fine.” 

Roberts  had  little  hope  that  the  Grand 
Jury  will  investigate  hiS  charges. 

For  in  December,  1972,  the  Contra 
Costa  Grand  Jury  reported,  “The  issuance 
of  honorary  deputy  badges  was  ques¬ 
tioned  and  the  idea  was  defended  by 
Sheriff  Walter  Young.  It  is  suggested  that 
this  practice  be  stopped  immediately.  The 
jury  believes  that  nothing  can  be  gained 
by  lay  citizens  carrying  official  looking 
badges.  This  type  of  insignia  should  be 
rightfully  confined  to  legitimate  peace 
officers.” 

Wrote  Roberts: 

“The  average  citizen  might  think  a 
grand  jury  recommendation  would  bring 
action — but  it  didn’t  in  the  case  of  the 
badge-peddling  sheriff.” 

Later,  Ramsay  told  his  flock:  “The  issu¬ 
ance  of  deputy  badges  and  special  deputy 
sheriff  appointments  are  prerogatives  of 
the  sheriff. 


Roberts  is  hoping  that  District  Attorney 
William  O’Malley  will  take  action  if  the 
grand  jury  doesn’t. 

Wants  paper  investigated 

But  Ramsay  himself  has  called  for  a 
grand  jury  investigation  of  charges  made 
in  the  Lesher  newspapers  that  he  illegally 
receives  benefits  from  the  honorary  sher¬ 
iff’s  group. 

Ramsay  told  the  Board  of  Supervisors 
he  wants  the  grand  jury  to  investigate 
whether  there  is  any  criminal  conspiracy 
involved  between  reporter  Justin  Roberts, 
and  six  sheriff  department  employees  he 
believes  gave  Roberts  material  for  the 
series. 

He  denied  that  Deputies,  Inc.  are  peace 
officers,  and  he  charged  the  articles  were 
an  attempt  by  the  papers  to  get  control  of 
the  sheriff’s  office. 

Supervisor  Edmund  Linscheid,  who  de¬ 
clared  he  supports  Ramsay  for  sheriff, 
said  newspaper  articles  are  a  problem 
anyone  in  politics  has  to  face. 

But  Supervisor  A1  Dias,  while  conced¬ 
ing  Linscheid’s  point,  expressed  concern 
over  Ramsay’s  accusation  that  the  articles 
were  based  on  distorted  information  being 
given  out  by  five  or  six  persons  within  the 
sheriff’s  department. 

Practically  all  the  real  deputies  think 
that  the  sheriff’s  practice  is  shameful. 
But,  of  course,  they  don’t  want  to  be 
quoted. 

Ramsay  hasn’t  yet  called  a  press  con¬ 
ference  to  reply  to  question  raised  in  the 
newspaper  series. 

New  Y’ork  reporter 

The  Lesher  papers  bill  Roberts  as  their 
“Investigative  Reporter.” 

“I  don’t  like  that  title,”  said  Roberts. 
“I’m  just  a  fellow  who  likes  to  dig  beneath 
the  surface.  I’m  doing  what  I  used  to  try 
to  get  my  reporters  to  do  when  I  was 
editor.  I  wanted  them  to  do  something 
more  than  putting  a  new  lead  on  a  hand¬ 
out.” 

Roberts  came  to  the  attention  of  San 
Francisco  populace  two  years  ago  when  he 
was  the  first  to  point  out  that  all  was  not 
well  with  Bart,  the  new  transportation 
system. 

Roberts,  53,  was  born  and  reared  in 
New  York  City.  Married,  he  has  two 
daughters  and  a  son. 

Justin  started  his  newspaper  work  at 
the  New  York  Daily  Mirror  in  July,  1935, 
and,  shortly  after,  he  became  a  photogra¬ 
pher. 

He  later  moved  to  International  News 
Photos,  and  attended  Wayne  County  Uni¬ 
versity  in  Detroit  while  employed  by  INP. 
In  November,  1941,  he  joined  Acme  News- 
pictures. 

In  1950,  Justin  was  named  editor  of  the 
Cherokee  (la.)  Daily  Times. 

He  moved  to  California  in  1953.  There 
he  became  editor  of  the  Tracy  Press  and 
the  San  Carlos  Enquirer  before  joining 
the  Lesher  Newspapers  in  1961  as  news 
editor  of  the  Antioch  Ledger. 

Roberts  was  transferred  in  1968  to  the 
Concord  Transcript  as  city  editor,  and 
shortly  after  was  appointed  city  editor  of 
the  Contra  Costa  Times,  flagship  of  the 
Lesher  fleet.  Then  he  became  feature  edi¬ 
tor. 

Now  he’s  doing  what  he  likes  best:  fer¬ 
reting  out  important  stories. 


EDITOR  &  PUBLISHER  for  March  16,  1974 


16 


DKjriAL  DELIVERS 
DECSET-800a 


I 

1 

■ 


New  typesettin3  system 
does  every  thins  but  ride 
a  bicycle. 


The  first  cost  effective  and 
certainly  most  exciting  typeset¬ 
ting  system  that  covers  all  as¬ 
pects  of  newspaper  production 
and  business  data  processing  is 
now  available.  It  save  you 
editing  time,  increase  your  pro¬ 
duction  capability  and  decrease 
your  text  storage  cost. 

It's  the  DECSET-8000.  A 
total  capability  hardware/soft¬ 
ware  system  that  stores  wire 


service  news  copy,  local  news 
and  classified  ads.  And  stores 
them  together  for  easier  han¬ 
dling. 

DECSET-8000  runs  several 
different  tasks  at  once.  Like  in¬ 
putting  from  paper  tape  or  OCR 
while  editing  on  video  displays 
and  outputting  to  the  photo¬ 
composition  equipment. 

It  lets  composing  rooms 
request  lots  of  jobs  at  the 


same  time,  yet  leaves  the  tough 
problem  of  scheduling  to  the 
computer. 

DECSET-8000  gives  pro¬ 
duction  managers  minute  by 
minute  accounting  of  everything 
in  the  composing  room.  Plus 
line  counts,  edit  passes  and 
house  alterations. 

It  handles  multiple  produc¬ 
tion  devices  simultaneously 
through  a  newly  designed  in¬ 
put/output  capability. 

DECSET-8000  grows  with 
you.  The  basic  1.2  rnillion  char¬ 
acters  of  on-line  text  storage  can 
be  increased  to  6.5  million  simply 
by  expanding  the  disk  file. 

There's  even  more  it  can  do. 
Like  accumulate  and  store  ac¬ 
counting  data  for  later  use  in 
billing,  payroll,  subscriptions, 
distribution  and  other  business 
related  tasks. 

And  with  a  DECSET-8000 
you  get  all  the  service  you  need. 
When  you  need  it. 

DECSET-8000  is  real.  To  see 
it,  or  get  more  information,  write 
orcall  Typesetting,  Digital  Equip¬ 
ment  Corporation,  Maynard, 
Mass.  01754  (617)  897-5111.  Euro¬ 
pean  headquarters:  81  route  de 
I'Aire,  1211  Geneva  26.  Tel: 
42  79  50.  Digital  Equipment  of 
Canada  Ltd.,  P.O.  Box  11500, 
Ottawa,  Ontario  K2H  8K8 
(613)592-5111. 


Wicker  opposes 
‘right  of  reply’ 
on  news  grounds 

By  Carla  Marie  Rupp 

Tom  Wicker  believes  if  the  Miami  Her¬ 
ald  doesn’t  win  its  “right  of  reply”  case, 
we’d  wind  up  with  a  “bulletin  board 
press,”  with  courageous  investigative  re¬ 
porting  going  down  the  drain. 

The  New  York  Times  columnist  and 
associate  editor,  in  talking  of  some  of  the 
threats  to  the  press,  addressed  several 


hundred  members  of  the  Overseas  Press 
Club  at  the  Biltmore  Hotel  in  Manhattan 
March  7. 

“Politicians  shouldn’t  help  edit  the  pa¬ 
per.  The  editor  should  take  the  responsi¬ 
bility,”  said  Wicker,  in  referring  what 
might  happen  if  the  U.  S.  Supreme  Court 
were  to  rule  in  favor  of  Florida’s  right  of 
reply  statute. 

These  replies  certainly  wouldn’t  be 
newsworthy:  If  you  charged  a  public 
official  with  crookedness,  naturally  the 
other  person  would  say  he  was  innocent 
when  he  made  his  reply,  said  Wicker,  in 
effect,  and  this  wouldn’t  be  producing 
facts.  It  would  weaken  the  position  of 
journalism,  he  said. 

Wicker  is  also  against  p.  -.ss  councils,  as 
well  as  state  laws.  “It’s  be  it  not  to  have 


any  regulations  on  the  press.  They’re  in¬ 
hibiting,”  he  said.  Naturally,  absolute 
freedom  is  better  than  having  any  govern¬ 
ment  or  official  controls. 

It  would  be  “defensive”  to  form  a  press 
council,  just  because  the  council  would  be 
preferable  to  regulations  of  government, 
he  said. 

Turns  out  3  a  week 

Wicker,  with  the  newspaper  since  1960, 
told  what  it’s  like  to  turn  out  three 
columns  a  week. 

“Everything  is  your  subject,”  he  said. 
“You’ve  just  got  to  find  something  that  is 
not  always  written  about,  or  you  can  write 
about  the  obvious  in  a  new  way  or  you  can 
draw  some  kind  of  a  conclusion.” 

Wicker,  who  covered  the  White  House 
during  the  Kennedy  years,  has  managed 
to  write  seven  novels  and  two  nonfiction 
books.  “Facing  the  Lions”  is  his  latest, 
and  “Affair  at  Attica”  is  to  be  published 
this  year. 

“Those  of  us  in  the  press  are  in  a  kind 
of  euphoria  about  things  .  .  .  There’s  so 
many  people  not  fond  of  the  press,”  he 
said,  pointing  to  two  reasons.  First,  people 
say  news  is  always  “bad,”  and  second, 
they  see  a  “mistake”  once  in  a  while,  he 
said. 

Prosidentiul  press  conferences 

Wicker  said  he  thinks  Presidential 
press  conferences  are  mostly  “self- 
serving. 

“It’s  hard  to  bore  in  on  the  President. 
And  it’s  not  easy  to  stand  up  to  the  Pres¬ 
ident.  He  can  anticipate  the  questions, 
too.” 

But  Wicker  said  the  press,  in  these 
televised  sessions,  is  conveying  a  good 
deal  more  than  it  knows. 

“Nixon  has  passed  a  miracle,”  said 
Wicker.  “He  makes  you  feel  sorry  for  him 
now — it's  a  sad  spectacle  to  see.  His 
shifty  eyes  and  that  fireworks  smile 
creates  a  certain  impression.” 

“Those  news  conferences  serve  a  consid¬ 
erable  purpose  in  the  net  input  of  what 
people  see,”  he  said. 

Pre-indictmenI  publicity 

Regarding  pre-indictment  publicity. 
Wicker  said  he  even  differs  with  “some 
people”  on  his  own  newspaper.  “It’s  hard 
to  draw  hard  and  fast  lines,  but  I  don’t 
think  we  ought  to  crack  Grand  Jury  secre¬ 
cy,  which  is  a  very  dangerous  instrument. 
But  I  do  not  think  that  the  press  shouldn’t 
play  an  Important  role  in  its  probing,”  he 
said. 

Added  Wicker:  “I’m  not  disturbed, 
though,  by  ‘unidentified  sources’  as  some 
other  journalists  are.  Many  things  get 
published  that  otherwise  wouldn’t  be¬ 
cause  of  ‘sources.’  But  editors  of  newspa¬ 
pers  should  be  careful.’  ” 

• 

Hurley  HI  is  named 
publisher  in  Salisbury 

James  F.  Hurley  III,  editor  of  the  Sal¬ 
isbury  (N.C.)  Evening  and  Sunday  Post 
since  1962,  has  been  named  president  and 
publisher. 

He  succeeds  his  father,  who  has  held 
I  the  post  since  1936  and  who  will  remain 
I  as  chairman  of  the  Post  Publishing  Co. 


WHEN 

YOU  NEED  HELP 
FINDING 

THE  RIGHT  EXECUTIVE 
CALL 

RON  CURTIS  &  COMPANY 

During  the  past  nine  years,  we  have  successfully  filled  execu¬ 
tive  positions  with  newspapers  in  every  state.  These  assign¬ 
ments  have  been  from  all  size  markets  with  salary  levels  from 
$12,000  to  $100,000  per  year, 

Ron  Curtis  &  Company  is  retained  to  conduct  a  carefully 
planned  search  over  a  wider  range  of  prospects  than  would 
otherwise  be  practical  or  financially  feasible.  As  manage¬ 
ment  consultants,  we  save  valuable  company  time,  avoid 
embarrassing  internal  or  external  “leaks”  by  protecting  client 
identity  and  insure  objectivity  in  candidate  selection. 

Our  growth  and  continuing  success  is  tangible  proof  of  the 
quality  of  our  work.  We  are  proud  to  say  a  majority  of  our 
new  assignments  come  from  repeat  business  or  client  refer¬ 
rals.  We  believe  this  is  the  best  possible  endorsement  and 
guarantee  of  our  professional  competence. 

When  you  need  help  finding  the  right  executive  in  your  gen¬ 
eral  management  and  business,  advertising,  mechanical,  cir¬ 
culation  or  editorial  areas,  we  know  how  to  help  you.  Call  Carl 
Young  at  312-693-6171,  or  write  Ron  Curtis  &  Company, 
O’Hare  Plaza,  5725  East  River  Road,  Chicago,  Illinois  60631, 
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NARB  chairman 
defends  rights 
of  ‘image’  ads 

Energy-related  companies  that  have 
been  flooding  the  media  with  so-called 
“image”  advertising  during  this  time  of 
fuel  shortages  have  a  “right  and  an  obli¬ 
gation  to  make  their  views  known,”  said 
Edwin  D.  Etherington,  chairman  of  the 
National  Advertising  Review  Board 
(NARB),  in  a  statement  issued  March 
11. 

In  defending  the  ad  gender,  the  chief  of 
the  advertising  industry’s  self-regulating 
committee  warned  that,  “Advertisers,  on 
the  other  hand,  should  scrupulously  avoid 
adding  to  public  confusion.  They  should 
inform  the  consumer  of  the  facts  as  they 
become  known.  They  should  guard  against 
taking  advantage  of  current  national  con¬ 
cern  over  the  energy  matter  in  such  a 
way  as  to  increase  an  apparent  sense  of 
public  mistrust  of  statements  from  those 
who  have  economic  interests  tied  to  ener¬ 
gy  production,  sales  and  consumption.” 

Etherington’s  statement  was  issued  in 
response  to  a  request  by  Senator  Thomas 
J.  McIntyre,  New  Hampshire  Democrat, 
who  asked  NARB  to  establish  a  panel  to 
develop  an  ad  policy  on  energy  during  the 
current  crisis.  In  his  request,  McIntyre 
questioned  the  accuracy  of  one  oil  compa¬ 
ny  ad  and  cited  examples  which  he  be¬ 
lieves  were  “very  objective  and  helpful  to 
the  consumer.” 

Not  censorship 

However,  NARB  was  not  established  to 
provide  a  “censorship  program  or  a  blan¬ 
ket  prohibition  against  advertising  by 
type  or  source,”  Etherington  explained, 
rejecting  the  request. 

He  did  though  set  down  three  broad 
recommendations  for  the  consideration  of 
national  advertisers  when  dealing  with 
the  energy  crisis  and  environment  related 
advertising.  They  included: 

“1.  If  an  advertiser  has  a  vested  inter¬ 
est  in  a  public  policy  position  implied  or 
expressed  in  an  advertisement,  that  fact 
should  be  made  clear. 

“2.  If  an  advertiser  refers  to  any  re¬ 
search  data,  the  source  of  such  informa¬ 
tion  should  be  stated  in  the  copy. 

“3.  In  preparing  advertising  copy  or 
visualizations  relating  to  a  public  policy 
position,  an  advertiser  should  try  not  only 
to  be  factual  but  also  to  avoid  being  ac¬ 
cusatory  or  inflammatory.” 

Etherington  also  recommended  that  any 
public  policy  position  that  had  been  sub¬ 
jected  to  past  controversy,  advertising 
should  refer  to  that  fact  without  necessar¬ 
ily  going  into  details. 

Brought  to  attention 

He  said  all  such  recommendations 
would  be  brought  to  the  attention  of  oil 
company  executives  and  offlcials  of  the 
Federal  Energy  Office  and  the  Environ¬ 
mental  Protection  Agency. 

In  his  defense  of  image  advertising,  the 
NARB  chief  said  “.  .  .  that  strict  observ¬ 


ance  of  First  Amendment  guarantees  is 
the  best  assurance  of  ultimate  public  en¬ 
lightenment.  I  say  this  knowing  some  peo¬ 
ple  argue  that  the  First  Amendment  does 
not  cover  advertising.” 

Etherington  added,  “I  also  know  that 
the  debate  about  energy  availability, 
which  is  baffling  to  many  of  us,  poses  a 
difficult  challenge  to  advertisers.  It  al¬ 
ready  has  drawn  strong  statements,  back 
and  forth,  between  public  representatives 
and  corporate  officials.” 

Political  interference  with  the  compa¬ 
nies’  right  to  utilize  such  advertising  w’ould 
“not  serve  the  public  interest,”  he  said. 

Although  Etherington  and  NARB  did 
not  establish  energy  policies  as  requested, 
the  chairman  said  a  panel  of  five  NARB 
members,  originally  organized  to  consider 
advertising  related  to  environmental  mat¬ 


ters,  was  reconvened.  That  panel,  he  ex¬ 
plained,  endorsed  and  drew  up  the  recom¬ 
mendations  which  would  go  to  national 
advertisers. 

The  panel  screened  specific  advertise¬ 
ments  brought  to  its  attention,  Ethering¬ 
ton  said.  Also  any  that  raise  questions  of 
truth  and  accuracy  will  be  referred  with¬ 
out  prejudice  to  the  National  Advertising 
Division  of  the  Council  of  Better  Business 
Bureaus  for  investigation,  he  said. 


The  board  of  directors  of  Reuters, 
world-wide  news  agency,  will  meet  in  New 
York  City,  April  11.  It  will  be  the  board’s 
first  meeting  ever  held  in  the  U.S. 
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Special  section  races  to  press 
after  three  years  of  planning 


By  Darrell  Leo 

Three  years  is  a  long  time  for  planning 
a  special  section.  But  it  doesn’t  necessari¬ 
ly  mean  the  pandemonium  of  last  minute 
changes  and  floating  deadlines  can  be 
avoided. 

The  S-iagara  (N.Y.)  Gazette  proved 
that  when  it  published  a  '44-page  special 
section  on  January  6,  celebrating  the 
opening  of  the  $43  million  International 
Convention  Center  in  Niagara  Falls. 

According  to  Anthony  Benfante,  adver¬ 
tising  sales  manager,  the  newspaper  knew 
three  years  ago  when  plans  for  the  center 
were  announced  that  a  special  section  was 
in  order.  The  center,  part  of  a  $200  mil¬ 
lion  rejuvenation  project  for  the  honey¬ 
moon  haven,  was  the  pet  project  of  Ni¬ 
agara  Falls  Mayor  E.  Dent  Lackey  who 
visited  the  Gazette  offices  with  the  idea  of 
putting  together  a  special  issue  which 
could  be  used  as  a  city  promotion  piece. 

When  groundbreaking  was  announced, 
the  city  printed  a  special  insert  called 
“Niagara’s  Tomorrow  Dawns  Today.” 
While  that  section  was  being  distributed, 
plans  for  a  grand  opening  issue  were 
started  in  the  Gazette’s  offices.  Firm  plan¬ 
ning  began  in  mid-1973  with  department 
head  meetings  called  by  James  S.  Gra¬ 
ham,  publisher  and  president,  Benfante 
said. 
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Floor  problems 

.\t  that  time  and  right  up  until  the 
section  was  nearly  complete,  the  only 
thing  “we  didn’t  know  was  when  the  cen¬ 
ter  would  open.  Breaks  in  the  weather 
and  fast  construction  operations  moved  up 
the  opening  date  of  the  center’s  main 
arena.  But  we  didn’t  know  when  it  would 
officially  open.  A  date  was  set  the  week 
before,  but  problems  with  getting  a  floor 
installed  even  put  that  in  question.”  Fi¬ 
nally  a  January  12  opening  ceremony  was 
scheduled  and  the  Gazette  team  raced  into 
action  to  put  together  its  January  6  Sun¬ 
day  special. 

During  preliminary  planning,  the  Gan¬ 
nett  newspapermen  explored  every  aspect 
of  the  project,  laid  plans  and  set  a  timeta¬ 
ble  which  could  be  applied  to  any  opening 
date  and  backed  up  from  there  in  case  of 
delays. 

Louis  Barsony,  advertising  director,  had 
the  major  job  of  letting  his  customers 
know  what  was  planned.  Mailed  letters 
several  months  before  the  projected  date 
were  sent  out.  Then  the  process  of  person¬ 
al  calls,  working  with  local  merchants  and 
industry  to  fit  advertising  into  the  needs 
and  goals  of  the  customer  yet  emphasizing 
the  advantages  of  center,  went  into  play. 

Newsprint  shortages 

Meanwhile,  editor  Donald  Johnson  laid 
out  probably  story  assignments.  But  even 
those  had  to  be  altered  because  of  a  seri¬ 
ous  newsprint  shortage  that  reduced  and 
sometimes  eliminated  daily  articles  and 
features  about  the  center  which  should 
have  run  during  construction.  Finally,  a 
basic  100  column  news  hole  was  set. 

However,  said  Johnson,  since  many 
parts  of  the  center  hadn’t  been  completed, 
last  minute  photo  assignments  had  to  be 
prepared  within  the  final  10  days  before 
publication.  The  Gazette  had  two  sets  of 
back-up  shots  as  well. 

Overall,  the  project  used  an  estimated 
200-250  editorial  department  man  hours, 
350  advertising  department  man  hours, 
100  hours  in  the  composing  room  drawing 
on  a  special  crew  on  full  shift  which 
printed  the  section  January  3. 

Successful  section 


Despite  last  minute  changes,  the  section 
was  successful,  said  Benfante.  “We  had 
5,300  column  inches  of  advertising.  We 
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figured  if  we  had  4,000  we  would  be  doing 
pretty  well.”  That  figure  represented  an 
advertising/editorial  split  of  60/40,  includ¬ 
ing  130  ads  from  industry,  retailers,  tour¬ 
ist  offices  and  construction  firms  involved 
with  the  erection  of  the  center. 

Staff  writers  wrote  some  40  different 
stories  exploring  the  center’s  possible  im¬ 
pact  on  Niagara  Falls  economy,  coming 
attractions  to  be  featured  in  the  main 
arena,  use  of  translation  facilities,  ar¬ 
chitecture  and  tourism  possibilities. 

The  section’s  story,  however,  doesn’t 
stop  with  publication.  .According  to  Ben¬ 
fante,  the  Convention  Center  special  has 
generated  more  advertising.  Companies 
which  had  never  used  the  Gazette  before 
are  repeating  ads  in  the  paper,  he  said. 
The  residual  effect  has  been  good  for  the 
paper’s  next  special  issue,  the  annual  Nia- 
grow  feature  which  tracks  the  city’s 
economic  growth. 

Also  Niagara  Falls  under  the  $200  mil¬ 
lion  reurbanization  program  will  be  tear¬ 
ing  down  whole  sections  of  the  city  to 
make  way  for  new  business  buildings,  li¬ 
braries,  schools,  high-rise  apartments  and 
low-income  condominium  projects.  .As  the 
city  nears  completion  of  the  rejuvenation 
process,  said  Benfante,  the  Gazette  will 
certainly  be  considering  other  special  is¬ 
sues. 

• 

Brazil  editor  picked 
for  FIEJ  freedom  award 

Julio  de  Mesquita  Neto,  editor  of  O 
Estado  de  Sao  Paulo,  has  been  picked  to 
receive  the  International  Federation  of 
Newspaper  Publishers  (FIEJ)  “Golden 
Pen  of  Freedom”  award  for  1974. 

The  executive  board  of  FIEJ  said  the 
award  is  for  the  editor’s  “brave  and  soli¬ 
tary  battle  against  press  censorship  in 
Brazil.” 

De  Mesquita  Neto  has  ignored  the  gov¬ 
ernment  directives  to  succumb  to  self¬ 
censorship.  As  a  result,  each  night  official 
censors  are  forced  to  go  to  his  office, 
where  he  has  already  composed  his  paper 
and  prepared  it  for  print. 

The  “Golden  Pen  of  Freedom”  will  be 
presented  to  de  Mesquita  Neto  at  the 
opening  of  the  27th  Congress  of  FIEJ  on 
September  2  in  Copenhagen,  Denmark. 

• 

Star-Ledger  to  get 
Letterflex  system 

Letterflex  Systems  has  announced  the 
sale  of  three  Letterflex  Model  290  dry 
development  plate  systems  to  the  Newark 
Star-Ledger.  The  newspaper  will  have 
with  this  system  a  combined  production 
capacity  of  270  plates  per  hour.  Delivery 
of  the  system  is  scheduled  for  May,  1974. 

Since  introduction  of  the  dry  develop¬ 
ment  plate  system  at  the  1973  ANPA 
Production  Conference,  50  newspapers 
worldwide  have  adopted  the  system. 

Two  newspapers,  Waukegan  (Ill.) 
News-Siin  and  North  Bay  (Ontario)  Nug¬ 
get,  have  purchased  photopolymer  systems 
bringing  the  total  Letterflex  newspaper 
users  to  71  with  a  circulation  exceeding 
seven  million. 
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Two-way  radio  aids 
in  diverse  locales 

Two-way  radio  communication  systems 
are  providing  increased  safety  for  metro¬ 
politan  delivery  drivers  in  New  York  City 
and  will  aid  the  staff  of  a  newspaper 
located  in  the  hilly  terrain  of  western 
Pennsylvania. 

The  New  York  Daily  Neivs  operates 
two-way  radios  in  35  delivery  trucks  serv¬ 
ing  Manhattan,  Bronx,  and  Brooklyn  dur¬ 
ing  the  midnight-to-8  A.M.  shift,  when  the 
final  edition  is  delivered.  Present  plans 
are  to  extend  the  radio  operation  to  275 
delivery  vehicles  to  serve  all  of  New 
York’s  five  boroughts  and  the  surrounding 
counties. 

Donald  F.  Malone,  Daily  News  circula¬ 
tion  security  officer,  said  the  routeman 
were  told  the  radio  would  improve  their 
personal  safety,”  and  it  has  worked  this 
way.” 

The  most  dramatic  use  of  the  radios  has 
been  in  high-crime  areas,  resulting  in 
quick  police  response  to  threatened 
holdups. 

The  Daily  News  also  has  three  un¬ 
marked  supervisory  vehicles  equipped 
with  Motorola’s  MOCOM-70,  two-way  ra¬ 
dio  system. 

In  the  near  future  the  Greensburg 
(Pa.)  Tribune-Revieiv  will  put  into  oper¬ 
ation  a  two-way  radio  repeater  system. 

With  the  system  reporters  and  photo¬ 
graphers  working  in  the  Greensburg  area 
will  carry  portable  units  for  immediate 
communication  in  the  news  room. 

District  circulation  supervisors  will  car¬ 
ry  portable  two-way  General  Electric 
units  that  will  permit  them  to  talk  with 
drivers  of  circulation  trucks  equipped 
with  GE  MASTR  mobile  radios. 


Murdock  scholarships 

A  series  of  four  year  journalism  schol¬ 
arships  have  been  established  at  Wichita 
State  University  by  retired  Navy  Captain 
Victor  Delano  of  Bethesda,  Md.,  the 
grandson  of  Victor  Murdock,  former  edi¬ 
tor-in-chief  of  the  Wichita  Eagle,  who 
was  the  son  of  Col.  Marshall  M.  Murdock, 
founder  of  the  Eagle.  The  first  of  four 
scholarships  of  $500  each  will  go  to  Curtis 
L.  Lewis,  a  senior  next  fall,  who  was  a 
combat  photographer  for  the  U.S.  Army 
in  Viet  Nam. 

• 

Dow  Jones  raises 
WSJ  price  to  20^ 

Effective  April  1,  1974  the  subscription 
prices  of  the  Wall  Street  Journal,  will 
increase  to  $38.00  for  one  year,  $20.00  for 
six  months  and  $10.50  for  the  three  month 
term.  The  newsstand  price  will  be  20f  per 
copy. 

The  present  subscription  rates  for  the 
Journal  are  $35.00  for  one  year,  $18.50  for 
six  months,  $9.75  for  three  months  and 
15f  per  copy. 


Five  Canadian  mills 
join  newsprint  group 

The  Newsprint  Information  Committee 
has  signed  up  five  new  members,  bringing 
the  total  to  11  Canadian  mills  in  the  orga¬ 
nization  that  was  formed  17  years  ago. 

The  new  members  are  .\bitibi  Papers 
Ltd.;  Anglo-Canadian  Pulp  &  Paper  Mills 
Ltd.;  Bowaters  Canadian  Corp. ;  Domtar 


Newsprint  Ltd.;  and  The  Price  Co.  They 
join  British  Columbia  Forest  Products 
Ltd. ;  Consolidated  Bathurst  Ltd. ;  Great 
Lakes  Paper  Co.  Ltd..;  James  Maclaren 
Co.  Ltd.;  MacMillan  Bloedel  Ltd.;  and 
MacMillan  Rothesday  Ltd. 

Besides  its  advertising  research  spon¬ 
sorship,  NIC  publishes  a  bi-monthly  publi¬ 
cation,  Newsprint  Facts,  and  an  annual 
statistical  booklet.  Hill  and  Knowlton  Inc. 
handles  the  account. 


Why  we  can  set  our 
Publishers  Libel  Insurance 
policy  entirely  in  10  point 
(or  larger)Tinies  Roman,  leaded! 

And  get  the  whole  thing  on  Vli  legal  size  pages. 

Forty  years  ago,  our  Publishers  Libel  Insurance  policy  had  more 
exclusions  than  it  did  coverage.  Today,  there's  only  one  exclusion 
left:  Commercial  printing  for  third  parties.  And  you  can  have  that,  too, 
for  a  small  extra  premium. 

That’s  what  experience  will  do  for  you.  That’s  why  IVi  pages  of  10 
point  leaded  Times  Roman  (same  as  this  ad)  are  more  than  enough 
to  include  all  the  details. 

Here  are  the  facts  of  life,  about  libel  suits,  as  we’ve  developed  them 
in  more  than  40  years  of  underwriting  Libel  Insurance  policies; 

Iln  any  given  month  or  year,  it’s  probably  not  going  to  happen 
•  to  you. 

2  If  you  publish  enough  issues,  over  enough  years,  it’s  bound  to 
•  happen. 

3  When  you  wind  up  in  front  of  a  jury,  that  group  is  going  to  try  to 
•  sock  it  to  you.  They  won’t  want  to  miss  the  opportunity  to  get 
even  for  your  bad  taste  in  comics. 

These  same  facts  of  life  make  Libel  Insurance  one  of  the  best  buys 
in  the  insurance  marketplace.  It’s  an  ideal  setup  for  economical 
coverage:  low  incidence  of  claims,  but  very  stiff  expenses  when  you 
have  to  go  to  court . . .  even  if  you  win. 

Much  like  Major  Medical.  You’ll  probably  only  need  it  once  or  twice, 
but  it’s  curtains  if  you’re  without  it  when  the  time  comes.  If  you  (or 
your  insurance  representative)  will  fill  out  and  mail  the  coupon,  we’ll 
respond  by  mail  (12  point  IBM  Elite)  with  full  details. 

Please  do  it  soon.  Some  malcontent  may  have  you  in  his  sights 
right  now. 


Publishers  Libel,  Department  B-3 
Employers  Reinsurance  Corporation 
2i  West  iOth  Street 
Kansas  City,  Missouri  64i05 

Please  tell  me  more  about  your  Publishers  Libel  coverage. 
NAME _ 


TITLE- 


PUBLICATION. 
ADDRESS _ 


CITY,  STATE,  ZIP^ 
TELEPHONE _ 
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Weekly  editor  By  Philly  Murtha 

M.  B.  REID  IS  WEEKLIES’  SPORTS  ‘UTIUTY  MAN’ 


Working  with  the  tweedy  set  as  an  as¬ 
sistant  on  the  Peck  &  Peck  account  for 
New  York’s  now  defunct  Pedlar  and  Ryan 
Agency,  22  years  ago,  to  reporting  local 
sports  for  a  respected  group  of  weeklies 
in  Ridgewood,  New  Jersey,  has  been  a 
natural  for  Mary  B.  Reid. 

Mrs.  Reid,  wife  of  a  “Nicks”  enthusi¬ 
ast,  and  mother  of  two  athletic  sons  has 
been  surrounded  by  sports  talk  and  in¬ 
volved  in  arena-side  participation  for 
nearly  20  years. 

Three  years  ago,  the  infectious  lady 
with  an  innate  Irish  sense  of  humor  and 
keen  approach  to  sports  joined  the  sports 
staff  of  The  Ridgewood  Newspapers,  a 
group  of  five  weeklies  in  northwest  Ber¬ 
gen  County. 

New  Jersey’s  'best  weeklies’ 

The  group  includes  the  Ridgewood  Her¬ 
ald-News,  Sunday  News,  Paramus  Post, 
Sunday  Post  and  the  Park  Ridge  Local 
Review.  Mrs.  Reid  covers  sports  for  the 
Ridgewood  Herald-News  and  Paramus  pa¬ 
pers.  Interestingly  enough,  Joseph  P. 
King,  one-time  protoge  of  Heyw’ood  Broun 
and  former  New  York  World  Telegram 
sports  writer  is  now  managing  editor  of 
the  Sunday  News  of  Ridgewood  and  the 
Herald-News. 

When  management  requested  a  job  for 
M.  B.  Reid,  on  the  sports  desk,  James  M. 
Jones,  Jr.,  the  papers’  sports  editor  came 
up  w'ith  a  baseball  phrase — “utility  man.” 
The  phrase  refers  to  the  player  who  has 
tremendous  versatility  and  can  do  just 
about  anything. 

Mrs.  Reid’s  job  is  just  that:  writing 
stories,  researching  a  statistical  piece, 
writing  a  caption,  okaying  a  page  proof  or 
patiently  dealing  with  an  irate  reader. 

Every  winning  baseball  team  has  a  util¬ 
ity  man.  Mrs.  Reid  fills  the  slot  for  the 
prize-winning  Ridgewood  weekly’s  sports 
pages.  The  Ridgewood  News  has  been 
named  the  state’s  best  weekly  newspaper 
for  two  years  running,  1972-73,  by  the 
New  Jersey  Press  Association. 

According  to  Jones,  Mrs.  Reid  has  a 
good  approach  with  people:  “She  makes 
friends  quickly.  This  helps  her  quite  a  bit 
on  sports  news.  Being  the  mother  of  two 
boys  in  sports,  she  has  the  feeling  for 
sports  coverage.” 

When  Mrs.  Reid  first  joined  the  sports 
staff,  she  remembers  that  local  high 
school  coaches  were  amused.  “Some  of  the 
men,  who  called  in  from  the  area,  were 
surprised  when  a  woman  answered,”  Mrs. 
Reid  said.  Particularly,  since  Mrs.  Reid 
uses  the  by-line  M.  B.  Reid,  on  her  arti¬ 
cles. 

Mother:  sports  writer 

It  was  a  family  joke  in  the  beginning, 
Mrs.  Reid  continued.  One  of  her  sons  was 
in  college  athletics  and  one  was  playing 
high  school  soccer  and  basketball.  She  said 
her  younger  son  used  to  say,  “I  want  my 
mother  to  be  a  mother,  not  a  sports  repor¬ 
ter !” 

Mrs.  Reid  actively  pursues  sports  re¬ 
porting.  She  follows  the  teams  to  tourna¬ 


Mary  B.  Reid  of  the  Ridgewood  (N.J.)  News 
sports  staff  checks  over  wrestling  results  with 
sports  editor  Jim  Jobes  to  get  a  line  on  the  top 
candidates  for  the  trophy  that  the  weekly  news¬ 
paper  awards  to  the  top  team  in  the  Bergen 
County,  N.J.  area. 


ments  throughout  Connecticut,  New  Jer¬ 
sey  and  New  York.  She  finds,  after  three 
years  on  the  beat,  that  she  is  now  treated 
“like  one  of  the  boys.” 

There  are  25  high  schools  in  the  news¬ 
papers’  circulation  area  for  Mrs.  Reid  to 
cover.  She  is  on  the  phone  a  great  deal 
during  her  work  day,  coordinating  sched¬ 
ules  and  posting  results  over  the  school 
year’s  three  seasons.  She  also  reports  on 
numerous  summer  sports  when  school  is 
not  in  session. 

Well-versed  in  all  sports,  Mrs.  Reid  has 
made  the  skeptics  into  believers.  She 
writes  about  high  school  baseball  and  bas¬ 
ketball  games;  gathers  information  about 
area  alumni  at  college  games.  And  she 
mixes  business  with  pleasure,  watching 
her  tw^o  sons  compete. 

Encourages  young  players 

Mrs.  Reid  feels  her  philosophy  of  sports 
coverage  helps  her  reporting.  She  believes 
sports  reporting  must  be  on  a  high  level. 
She  believes  that  young  men  need  to  be 
encouraged  rather  than  built  up  to  false 
prominence. 

Her  initiation  to  sports  writing  was  as 
publicist  for  the  Ridgewood  Baseball  As¬ 
sociation,  an  extensive  program  for  1,600 
youngsters.  Her  ability  impressed  Sports 
Editor  Jones,  w’ho  asked  her  to  join  the 
staff,  when  the  coverage  area  of  the 
Ridgewood  weeklies  chain  was  increased. 

The  timing  was  excellent.  Mrs.  Reid 
was  more  than  willing  to  return  to  com¬ 
munications.  Her  children  were  in  high 


school  and  college,  and  her  sports  fan 
husband  was  encouraging.  He  had  coached 
Little  League  teams  for  several  years. 

Women’s  sports  coverage 

What  about  women’s  sports  events? 
Mrs.  Reid  said  she  has  little  time  to  cover 
women’s  activities.  “The  coverage  area  is 
so  large.  We  cover  the  25  schools.  We 
simply  haven’t  been  able  to  cover  women’s 
athletics  because  of  time  and  space  fac¬ 
tors,”  she  said. 

Should  a  woman  consider  sports  report¬ 
ing?  Mrs.  Reid  answers  yes.  “If  a  young 
woman  likes  to  write,  sports,  no  reason 
why  she  can’t  do  a  good  job.”  She  added 
that  her  younger  daughter  is  already  con¬ 
sidering  a  career  as  a  sports  writer. 

Mrs.  Reid’s  background  is  a  good  step¬ 
ping  stone  for  any  woman  interested  in 
reporting.  She  majored  in  English  at 
Hunter  College  in  New  York;  took  jour¬ 
nalism,  advertising,  copywriting  courses 
at  Columbia  University,  New  York.  And 
she  had  writing  background  in  her  earlier 
New  York  career. 


Readers  air  gripes 
in  write-in  campaign 

Let  your  Congressman  know  about  your 
gripes  on  the  gas  shortage. 

That’s  exactly  what  the  West  Morris 
Star-Journal  weekly  newspaper  in  north¬ 
west  New  Jersey  did  recently.  According 
to  Editor  Michael  Munzer,  a  form  was 
run  on  a  recent  front  page  asking  res¬ 
idents  to  write  their  congressman  about 
feelings  on  rationing  and  waiting  in  line 
for  gas. 

Munzer  said  the  write-in  campaign  was 
more  effective  than  an  editorial.  “On  Fri¬ 
day  after  we  printed,  the  ladies  brought 
us  85  forms  and  we  received  another  30 
or  so  in  the  mail,”  he  said.  The  following 
Monday,  hundreds  came  in  the  mail,  and 
housewives  had  presented  several  hundred 
directly  to  Representatives  Maraziti,  their 
Congressman. 

“By  the  time  we  presented  the  con¬ 
gressman  with  the  rest  a  week  later, 
there  were  well  over  a  thousand  respon¬ 
ses,”  Munzer  concluded.  “Not  bad  at  all 
for  a  weekly  with  only  7,500  circula¬ 
tion.” 

• 


Georgia  weekly  owner 
wants  home  run  ball 

Carey  Williams,  publisher  of  the 
Greensboro  (Ga.)  Her  aid- Journal,  vveekly 
and  Tom  Guthrie,  owner  of  a  lumber  com¬ 
pany,  have  offered  to  pay  $5,001  for  the 
baseball  that  Atlanta  Braves  right  fielder 
Henry  (Hank)  Aaron  hits  for  his  record 
715th  home  run. 

Williams  and  Guthrie  say  they  will  buy 
the  ball  and  rent  it  for  display  until  they 
get  their  money  back.  “Then  w'e’ll  deed  it 
to  the  state  of  Georgia  for  display  in  the 
State  Capitol,”  Williams  said.  Aaron  has 
hit  713  homers,  one  less  than  Babe  Ruth’s 
record. 
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HEUI  HOT  nimiBER 


Are  you  doing  a  story  on  the  energy  crisis  that  involves 
property/casualty  insurance?  Be  sure  you  have  all  the  facts. 
Call  this  new  tollfree  Insurance/ Energy  Hot  Number. 
Monday  through  Friday,  9  AM-7  PM  Eastern  Time.  From 
anywhere  in  the  continental  U.S.,  except  New  York  State. 
Call  212-233-7650  collect  anytime  in  New  York  State.  The 
same  number  after  hours  from  other  areas. 

EnERGV  CRISIS 
&  IRSURRRCE 

A  cooperative  service  sponsored  by  American  Insurance  Association, 
Insurance  Information  Institute  and  Insurance  Services  Office. 


news-people 


Leo  E.  Owens,  chairman  of  the  board 
and  president  of  the  Whittier  (Calif.) 
•VcM’s  and  former  publisher  of  the  St. 
Paul  Dispatch  and  Pioneer  Press  as  well 
as  other  papers  in  Texas  and  California, 
celebrated  his  85th  birthday  March  5  in 
Palm  Springs. 

*  *  * 

Edwin  T.  Bolwell,  41,  a  native  of 
Australia  who  joined  the  Toronto  Star 
recently  after  working  for  Time  maga¬ 
zine — appointed  managing  editor  of  the 
Star,  succeeding  Borden  Spears,  who  was 
named  head  of  the  paper’s  bureau  of  ac¬ 
curacy  last  November. 

*  *  * 

Doyle  K.  Getter,  whose  automotive  col¬ 
umns  are  syndicated — retired  March  6  af¬ 
ter  nearly  40  years  on  the  Milwaukee 
Journal's  staff.  He  will  continue  to  write 
two  columns  on  a  free  lance  basis. 

♦  ♦  ♦ 

Larry  Elledge,  formerly  executive  edi¬ 
tor,  Hot  Springs  (Ark.)  \ew  Era  and 
Sentinel-Record — named  editor  of  the 
Greenville  (Tex.)  Herald  Banner,  replac¬ 
ing  Jerry  Crenshaw,  who  was  promoted 
to  publisher  of  the  Denison  (Tex.)  Herald. 

*  *  * 

L.  R.  Shaull,  35,  former  reporter  with 
the  Toledo  Times  and  Findlay  Republican- 
Courier  and  public  relations  manager  at 
Chrysler  Corp.’s  Air  Temp  Division — 
named  editor-publisher  of  the  Wapakoneta 
(Ohio)  Daily  Sews,  succeeding  G.  W. 

McCoy',  who  resigned. 

*  *  * 

Don  Battle,  previously  business-finan¬ 
cial  writer  with  the  Associated  Press — to 


Knowland  Jewett 


SUCCESSORS— Joseph  W.  Knowland,  43,  is 
new  publisher  and  editor  of  the  Oakland  (Calif.) 
Tribune.  Formerly  general  manager,  he  and  his 
sister,  Emelyn  (Mrs.  Harold)  Jewett,  who  was 
appointed  president,  assume  the  posts  of  their 
late  father,  William  F.  Knowland.  Roy  E.  Boody, 
advertising  director  of  the  Tribune  since  1961, 
has  been  appointed  general  manager. 

chief.  New  York  news  bureau,  U.S.  News 
&  World  Report. 

*  *  * 

Ferd  Fincher,  circulation  director  of 
Austin  (Tex.)  American-Statesman,  re¬ 
tired  after  40  years  of  service  and  a  cir¬ 
culation  increase  of  80,000. 

♦  * 

Harold  Klee,  30,  previously  with  the 
Wayne  (Mich.)  Daily  Eagle — named 
classified  ad  director  of  Dearborn  (Mich.) 
Pre,ss. 


David  A.  Runge,  religion  writer  for 
the  Milwaukee  Journal — appointed  reader 
contact  editor,  replacing  John  H.  Thomp¬ 
son,  who  retired  after  38  years.  As  the 
paper’s  first  reader  contact  editor,  Thomp¬ 
son  has  handled  an  average  of  more  than 
100  suggestions  and  calls  a  week  since 
1972,  which  he  personally  replied  to  and 
wrote  a  weekly  column  to  explain  news 
policies  and  practices. 

*  ♦  ♦ 

Stuart  M.  Saunders,  former  news  edi¬ 
tor,  Boston  Globe  and  reporter  on  the  To¬ 
ledo  Blade — promoted  to  manager  of  cor¬ 
porate  publications  for  the  Gillette  Co.  in 
Boston. 

• 

Providence  Journal  Co. 
promotes  top  officers 

Three  changes  were  made  in  the  execu¬ 
tive  structure  of  the  Providence  Journal 
Company  at  the  annual  meeting  of  the 
stockholders. 

Harry  B.  Freeman,  who  has  been  chair¬ 
man  of  the  board  of  directors,  was  elected 
to  the  new  position  of  chairman  of  the 
executive  committee. 

John  C.  A.  Watkins,  who  has  been  pres¬ 
ident  and  publisher,  was  elected  chairman 
of  the  board  and  chief  executive  officer,  a 
newly  created  position.  He  continues  as 
publisher. 

Michael  P.  Metcalf,  who  has  been  ex¬ 
ecutive  vicepresident,  was  elected  pres¬ 
ident  of  the  company. 

Freeman,  former  president  and  board 
chairman  of  the  Rhode  Island  Hospital 
Trust  National  Bank,  has  been  chairman 
of  the  Providence  Journal  Company  board 
since  1964.  He  is  a  former  chairman  of 
the  board  of  Providence  Gravure  and  is  a 
director. 

Watkins,  who  has  the  newly  created 
position  of  chief  executive  officer  as  well 
as  board  chairman  of  the  Providence 
Journal  Company  and  publisher,  came  to 
Providence  in  1945. 

He  began  his  newspaper  career  in  1934 
as  a  reporter,  makeup  editor  and  aviation 
editor  with  the  Dayton  (Ohio)  Journal  & 
Herald.  He  moved  to  the  Baltimore  Sun  in 
1935  and  until  he  went  into  the  Air  Force 
he  worked  as  a  reporter,  aviation  editor, 
military  and  Washington  correspondent 
for  the  Baltimore  Sun  papers.  He  joined 
the  Providence  Journal  Company  in  1945 
as  assistant  to  the  publisher,  became  as¬ 
sistant  publisher  in  1950  and  associate 
publisher  in  1953.  He  was  named  publish¬ 
er  in  1954  and  president  in  1961. 

Watkins  is  now  chairman  of  the  board 
of  Providence  Gravue  and  Colony  Com¬ 
munications. 

Metcalf,  the  new  president,  is  a  native 
of  Providence  and  a  graduate  of  Harvard 
College  and  the  Stanford  University 
School  of  Business  Administration.  He 
also  had  worked  part-time  with  the  Provi¬ 
dence  Journal  Company. 

He  is  a  director  of  Providence  Gravue 
and  is  also  a  former  director  of  executive 
committee  member  of  the  Greater  Provi¬ 
dence  Chamber  of  Commerce. 


“It  would  be  almost  impossible 
for  the  whole  media  planning  and 
buying  process  to  operate  without 
your  really  good,  professional 
salesmen  . . ,  the  salesman  is  our 
primary  contact  with  the  medium  and 
our  number  one  source  of  media 
information  from  the  outside  world.”* 


‘American  Association  of  Advertising 
Agencies  (4A's)  Newspaper  Committee  Presentation 
Before  INAE  1974  Convention 


THE  DIFFERENCE  IS  j 

j  NEWSPAPER  SALES 
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in  the  news 


William  F.  Acmatz,  Associated  Press 
newsphnto  editor  based  in  Philadelphia — 
retired  to  his  farm  near  Pottstown,  Pa.  to 
finish  a  l)ook  called  “Rack  to  Earth”. 

*  *  ii< 

Danikl  F.  Martin,  42,  retail  ad  man¬ 
ager,  Wutcrhnry  (Conn.)  Republican  and 
American — promoted  to  director  of  adver¬ 
tising. 

* 

Claudk  a.  Pitman,  managei-  of  the 
stock  room — named  purchasing  agent  for 
the  Cleveland  Plain  Dealer,  succeeding 
Edgar  G.  Rowk,  who  has  retired  after  ."8 
years  with  the  newspaper. 

*  *  * 

Gkrard  E.  Hlrrmann — promoted  to 
newly  created  position  of  manager  of 
marketing  and  administration  in  the  cir¬ 
culation  department  of  the  Derpen  (N.J.) 
Record. 

*  ♦  * 

David  L.  Sw'KARingkn,  formerly  corre¬ 
spondent  for  Associated  Press  in  Augusta, 
Me.  bureau-  promoted  chief  of  bureau  in 
Concord,  N.H.,  a  new  post. 

#  *  ♦ 

Rknkdu’t  Zangara,  assistant  general 
advertising  manager  of  the  Paa-saic  (N.J.) 
Herald-S’ews — to  manager  of  the  New 
York  office  of  Drukker  Newspapers  Inc. 

«  *  * 

Roukrt  M.  Owkns,  sports  editor  for 
the  niooininf/ton  (Ind.)  Conrier-Tribnne, 
which  recently  folded — to  the  Lincoln 
(Nebr.)  Star  as  sports  editor,  succeeding 
Hall  Brown,  who  died  in  January. 

• 

Circulation  director 
named  in  Charleston 

Leonard  W.  Terrell  has  been  named 
circulation  director  and  will  manage  sales 
and  distribution  of  the  Sunday  (lazette- 
Mail,  Charleston  (W.  Va.)  Daily  Mail  and 
the  Charleston  (W.  Va.)  (lazette.  He  suc¬ 
ceeds  John  S.  Kuhn,  who  becomes  the 
newspapers’  circulation  consultant 
charged  with  studying  long-range  circula¬ 
tion  trends  and  plans. 

Terrell  has  been  in  the  newspaper  field 
16  years  having  started  his  career  with 
the  (ireensboro  (N.C.)  Daily  Neirs  and 
Record.  From  iy69  to  1972,  he  was  a 
newspaper  accounts  representative  with 
Whitlock,  Church,  Rickards  &  Co.,  Inc.,  a 
Chicago  newspaper  circulation  promotion 
company.  From  1972  until  joining 
Charleston  Newspapers,  he  had  been  as¬ 
sistant  circulation  director  with  the 
Roanoke  (Va.)  Times  and  World  News. 

Craig  Selby  has  been  named  personnel 
director  for  Charleston  Newspapers.  He 
succeeds  Tom  Cloer,  who  resigned  to  ac¬ 
cept  a  position  with  Carbon  Fuel  Co. 
Selby  had  been  an  advertising  sales  rep¬ 
resentative  with  CN. 

David  W.  Zinn  has  been  appointed  con¬ 
troller  for  Charleston  Newspapers.  He 
has  served  as  assistant  controller  since 
March  12,  1973.  He  previously  had  been 
employed  in  the  Charleston  office  of  Ernst 
and  Ernst. 


Thomas  Thompson,  formerly  editor  of 
the  Amarillo  (Tex.)  Globe  Neivs,  and 
Basil  Rapkkty,  formerly  state  editor  for 
As.sociated  Press  in  Nebraska — joined  the 
department  of  journalism  faculty  at 
Wichita  State  University,  which  now  has 
three  Pulitzer  Prize  winners  teaching 
journalism. 

* 

Kathlkkn  TKK’HGRAKniOR,  formerly  of 
Women’s  Wear  Daily — to  the  editorial 
staff  of  the  Port  Chester  (N.Y.)  Daily 
Item  as  a  reporter. 

• 


L.M.  Ridder  promoted 
to  ass’t  to  president 


Three  executive  appointments  were  an¬ 
nounced  by  Thomas  L.  Carlin,  publisher 
of  the  Nf.  Paul  (Minn.)  Dispatch  and 
Press. 

John  T.  Henry,  40,  has  been  named 
business  manager,  succeeding  L.  Michael 
Ridder. 

Ridder  has  been  named  assistant  to  the 
jiresident  of  Ridder  Publications,  Inc., 
parent  firm  of  the  Pioneer  Press  and 
Dispatch.  The  president  is  Bernard  H. 
Ridder  Jr. 

Michael  Ridder,  33,  in  addition,  has 
been  a.ssigned  responsibilities  with  the 
Dispatch  and  Pioneer  Press  where  he  will 
have  the  title  of  director  of  marketing 
and  development.  He  will  continue  as 
president,  also,  of  Commodity  News  Ser¬ 
vices,  Inc.,  a  Ridder  Publications  commod¬ 
ity  news  wire  company. 

Gerald  D.  Nelson,  39,  succeeds  Henry  as 
assistant  to  the  publisher.  He  has  been 
distribution  manager  for  the  Dispatch  and 
Pioneer  Press  and  is  vicepresident  and 
general  manager  of  the  Twin  Cities 
Newspaper  Service,  Inc.,  a  property  of 
Ridder  Publications. 

.\s  business  manager,  Henry  will  be  in 
charge  of  the  daily  operations  of  the  St. 
Paul  newspapers,  Carlin  said.  Henry  had 
been  assistant  to  the  publisher  since  1973 
and  was  named  assistant  to  the  general 
manager  in  1971.  Previously  he  had  been 
in  the  advertising  department  since  1955, 
including  serving  as  classified  advertising 
manager. 

Ridder  has  worked  with  the  Pasadena 
(Calif.)  Star-News  and  the  Grand  Forks 
(N.D.)  Herald.  He  joined  the  Dispatch 
and  Pioneer  Press  in  1964  and  became 
business  manager  in  1968. 
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Roger  Wilkins,  former  United  States 
assistant  attorney  general — to  the  edi¬ 
torial  board  of  the  New  York  Times  in 
May. 

*  «  o 

Bill  Christine  from  assistant  sports 
editor  of  Pittsburgh  Post-Gazette  to  sports 
editor,  succeeding  Al  Arrams,  sports  edi¬ 
tor  since  1947,  who  will  remain  with  the 
Post-Gazette  as  its  featured  sports  col¬ 
umnist.  George  Anderson,  the  paper’s 
drama  critic  since  1969,  to  entertainment 
editor. 

♦  *  * 

Robert  H.  Phelps,  news  editor  of  the 
Washington  bureau.  New  York  Times, 
since  1966 — appointed  assistant  managing 
editor  for  news,  Boston  Globe,  effective  in 
May,  replacing  Matthew  V.  Storin, 
metropolitan  editor,  who  becomes  chief  of 
the  Globe’s  Far  East  bureau. 

C  * 

Marvin  R.  Ivie,  supervisor  in  charge 
of  shopping  centers  and  zone  advertising 
for  the  Houston  Chronicle — promoted  to 
letail  sales  manager. 

4i  ]|e  # 

Charles  L.  Ovi:rby,  editor  with  respon¬ 
sibility  for  the  editorial  and  Op /Ed  pages 
of  the  Nashville  (Tenn.)  Banner — to  the 
newly-created  post  of  metropolitan  editor 
in  charge  of  all  state  and  local  news  cov¬ 
erage.  Pinckne;y  Keep,  managing  editor 
for  the  past  three  years — to  editorial  di¬ 
rector.  David  Hardin,  who  headed  the 
Lifestyles  department — to  news  editor. 
Brad  Carlisle,  city  editor  of  the  Banner 
for  the  past  10  years — named  night  news 
editor. 

♦  *  * 

•Mrs.  Virginia  W.  Wilton,  director  of 
public  service  for  the  Camden  (N.J.) 
Courier-Post — retired  February  28.  Mrs. 
Wilton  and  her  husband  Edward  S.,  who 
recently  retired  from  the  paper  own  a 
farm  in  Marydel,  Md.  Carol  Anne  Duus, 
previously  a  classified  ad-visor  and  ad 
.salesperson — named  public  service  man¬ 
ager  to  replace  Virginia  M.  Wilton. 


HEi)i:(  ES(  i.i  ttek:  acp. 

Checking  Proof  Service 
make.s  it  easy  for  national 
advertisers  to  get  needed 
tearsheets  on  time.  Agen¬ 
cies  look  to  ACH  for  this 
service  and  favor  newspa¬ 
pers  that  use  the  ACP>  tear- 
sheet  clearing  house.  ACP. 
helps  develop  local  adver¬ 
tising  through  its  co-oji  ad¬ 
vertising  services  which 
are  paid  for  by  national 
advertisers. 

ll^c  rend  cirry  daily 
lU'UK^t'aprr  adrertisement 

ADVERTISING 

^CHECKING  BUREAU.inc. 

NEW  YORK,  353  Park  Avenue,  South 
CHICAGO,.  434  S.  Wabash  Avenue 
MEMPHIS,  Tenn.  •  COLUMBUS,  Ohio 
SAN  FRANCISCO,  20  Jones  Street 
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Advertising  scene  By  Daniel  L.  Lionel 

SALES  TRAINING  IS  CONTINUING  PROCESS 


“Yes  indeed!”,  notes  John  A.  Wolf,  ad¬ 
vertising  director  of  the  Dallas  (Tex.) 
Times  Herald,  “we  certainly  do  have  a 
formal  training  program  for  both  new 
display  salesmen,  as  well  as  a  continuing 
program  for  retraining  for  the  entire  dis¬ 
play  staff.” 

Wolf’s  comment  was  in  response  to  the 
query  we  put  to  a  number  of  newspaper 
executives  around  the  circuit  to  determine 
the  current  practice  and  techniques  in 
sales  training.  Probably  the  most  widely 
accepted  and  effectively  applied  sales 
training  procedures  are  those  developed 
by  the  Sales  Training  Committees  of 
INAE.  Typical  comment  coming  from 
Robert  I.  Landis,  manager  of  retail  Ad¬ 
vertising  for  the  .San  Diego  (Calif.) 
Union  Tribune:  “We  have  used  the  IN.\E 
sponsored  programs  since  their  inception 
and  continue  to  do  so  . . . 

a.  “Operation  Step-Up” 

b.  “Retail  Wise” 

c.  “.\ccent  on  Selling” 

“The  entire  staff  participated  in  the 
formal  sessions  for  these  programs,  new 
and  experienced  salesmen  alike.  Each  pro¬ 
gram  required  several  months  of  weekly 
meetings.” 

Interestingly,  despite  the  fact  that  Op¬ 
eration  Step-Up  made  its  appearance 
around  1956  and  “Retail  Wise”  came 
along  in  the  early  60’s  many  newspapers 
still  find  them  germane  to  today’s  sales 
challenges.  As  Landis  says,  “We  have  re¬ 
tained  all  the  graphics  of  these  programs. 
As  a  freshman  comes  onto  the  staff,  he  is 
guided  through  Operation  Step-Up  and 
Retail  Wise  by  our  assistant  sales  manag¬ 
er.  These  programs  are  required  and  are 
handled  on  the  salesmen’s  own  time  and 
at  his-her  own  pace.” 

“.Accent  on  Selling”  issued  by  IN.4E  in 
1970  represents  the  culmination  of  an  all- 
out  effort  by  the  Sales  Training  Commit¬ 
tee  under  the  then  chairmanship  of  Will 
Jaehn,  advertising  sales  manager  of  the 
Spokane  (Wash.)  Spokane  Review- 
Chronicle  to  evolve  a  formal  sales  train¬ 
ing  tool  for  the  newspaper  industry.  The 
course  of  training  was  designed  by  the 
committee  in  conjunction  with  M.4RKO.'\, 
a  Chicago  based  sales  training  organiza¬ 
tion,  and  involved  an  inve.stment  of  over 
$100,000.  There  is  a  continuing  demand 
for  this  highly  sophisticated  training  pro¬ 
gram. 

In  the  course  of  producing  the  project 
M.\RKOA  representatives  made  on  the 
spot  sales  calls  with  newspaper  salesmen 
in  large  and  small  cities  to  try  out  the 
precepts  that  later  went  into  the  final 
manual.  According  to  INAE  secretary- 
treasurer  Sidney  W.  Bordelon  321  INAE 
member  newspapers  have  enrolled  7000 
salesmen  in  the  “Accent  On  Selling”  pro¬ 
gram  at  a  cost  ranging  from  $100  base 
charge  for  newspapers  under  10,000  circu¬ 
lation  to  $1900  for  those  over  600,000  plus 
$5.  per  copy  of  the  almost  3  inch  thick 
training  manual  that  goes  to  each  sales¬ 
person  enrolled.  Newspapers  invariably 
enroll  newcomers  as  well  as  staff 
veterans. 


The  course  is  divided  into  four  major 
segments  starting  with  “Planning”  which 
includes  time  management,  techniques  of 
planning,  prospecting  and  lead  develop¬ 
ment.  The  second  major  segment  is 
“Preparation.”  This  deals  with  preparing 
for  sales  calls,  communications  skills,  util¬ 
ization  of  sales  tools  effectively,  etc. 
Greatest  concentration  is  on  the  3rd  seg¬ 
ment,  “Selling.”  This  of,  course  includes 
handling  presentations,  overcoming  objec¬ 
tions,  selling  against  competition  in  every 
medium,  and  problem  solving.  The  final 
portion  concerns  “Follow-Through”  of 
which  a  major  element  is  servicing. 

Each  segment  is  broken  down  into  a 
combination  of  study  and  on-the-job  appli¬ 
cation  units.  Most  newspapers,  according 
to  Bordelon,  break  up  the  staff,  in  the  case 
of  the  larger  papers,  into  groups  of  10  or 
15  people  under  the  direction  of  a  senior 
salesman  or  assistant  manager.  The  dis¬ 
cussion  leader  is  provided  with  an  easel 
presentation  covering  the  major  points 
graphically  for  each  study  unit.  At  a 
weekly  meeting  the  units  are  analyzed 
and  questions  are  raised  and  answered.  In 
the  case  of  the  San  Diego  Union-Tribune, 


such  meetings  are  held  every  Friday  to 
which  an  hour  or  two  is  devoted  to  sales 
training  programs  as  well  as  other  mat¬ 
ters  relevant  to  the  sales  effort. 

This  writer  has  long  maintained  that 
one  of  the  real  job  satisfactions  a  sales¬ 
man  derives  from  his  employment,  as  im¬ 
portant,  if  not  more  important,  than  his 
paycheck,  is  the  knowledge  that  he  is  en¬ 
hancing  his  stature  in  his  profession.  In 
providing  an  opportunity  for  the  salesman 
to  evaluate  and  improve  his  performance 
every  step  of  the  way,  management  is 
answering  the  individual’s  need  for  self 
fulfillment  and  ultimate  advancement  and 
building  a  loyal  and  more  productive 
salesman  at  the  same  time. 

Certainly,  the  '  salesman  faced  with  a 
week’s  analysis  of  his  own  day  by  day  use 
or  lack  of  use  of  his  selling  time,  an 
exercise  devised  for  his  own  use,  is  bound 
to  learn  a  lesson  he’ll  not  forget.  And 
that’s  only  unit  #  One! 

Ad  ISotes 

A  full  color  Chrysler  Corporate  ad  will 
be  the  ice-breaker  for  the  New  York 
Post  which  recently  announced  its  ability 
to  handle  the  whole  color  spectrum.  The 
ad  will  run  on  March  19  and  represents 
the  first  time  a  full  color  ad  has  appeared 
in  the  general  run  of  a  Manhattan-based 
newspaper. 


Ad  Expenditure  Trends 
December  1973 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


Change 


Classifications 

1973 

(000) 

Omitted 

1972 

(000) 

Omitted 

Dollar 

(000)  % 
Omitted  Change 

Retail 

December . 

First  Twelve  Months 

$  203,328  $  190,577 
2,044,095  1,924,759 

-f  12,751 
+  119,336 

+  6.7 
+  6.2 

Department  Stores 
(Included  in  Retail) 

December . .  . 

First  Twelve  Months 

61,472 

561,770 

56,218 

543,140 

+  5,254 
+  18,630 

+  9.3 
+  3.4 

General 

December . 

First  Twelve  Months 

36,282 

479,183 

35,494 

478,045 

+  788 

+  1,138 

+  2.2 
+  0.2 

Automotive 

December . 

First  Twelve  Months 

4,971 

99,783 

5,848 

98,049 

-  877 

+  1,734 

-15.0 
+  1.8 

Financial 

December  . . 

First  Twelve  Months 

9,643 

138,898 

9,826 

114,512 

-  183 

+  24,386 

-  1.9 
+21.3 

Classified 

December . 

First  Twelve  Months 

68,051 

1,024,153 

64,440 

881,179 

+  3,611 
+142,974 

+  5.6 
+  16.2 

Total  Advertising 

December . 

First  Twelve  Months 

322,275 

3,786,112 

306,185 

3,496,544 

+  16,090 
+289,568 

+  5.3 
+  8.3 
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Rhymed  classified  ads 
find  homes  for  animals 

I 

Call  it  poetry  of  call  it  doggerel,  but 
this  classified  advertiser  finds  that 
rhymed  messages  pull.  It  is  not  the  usual 
“sell”  either.  It  is  a  continuous  series  of 
ads  run  by  Orphans  of  the  Storm,  an 
animal  shelter  of  Deerfield,  Ill.,  seeking 
homes  for  stray  and  unwanted  dogs  and 
cats. 

Orphans  uses  about  50  newspapers, 
some  regularly  and  some  on  a  rotating  ha-  I 
sis.  They  include  community  weeklies  and 
the  big  metro  dailies,  like  Chicago 
Tribune  and  Chicago  Sun-Times.  The 
budget  last  year  was  about  $10,000,  re¬ 
ports  Mrs.  Henry  (Thelma)  Zwirner,  di¬ 
rector  of  the  shelter.  Orphans  receives  | 
about  5,000  dogs  and  cats  per  year  from  i 
neighboring  communities.  | 

In  1968,  when  Mrs.  Zwirner  first  took  j 
over  management  of  the  shelter,  on  a  ' 
volunteer  basis,  they  placed  in  homes  less  i 
than  10%  of  the  dogs  and  2%  of  the  cats  ! 
received.  In  1973,  after  five  years  continu-  ; 
ous  use  of  the  classifieds,  the  adoption  ' 
percentage  rose  to  over  51%  for  dogs  and 
38%  for  cats.  These  were  placed  in  new 
homes  or  reclaimed  by  owners.  About  20% 
are  not  fit  for  adoption. 

The  themes  of  the  ads  vary  by  season 
and  topic.  There  is  also  a  consistent  ap¬ 
peal  for  humane  treatment  for  all  ani¬ 
mals.  One  of  the  most  popular,  and  fre¬ 
quently  used,  is  this  sentimental  piece: 

Every  dog  was  meant  for  someone.  No 
dog  can  exist  alone.  Every  cat  needs  a  i 
loved  one,  an  owner  to  call  its  own.  Here  | 
at  Orphans  there  is  waiting,  a  pet  that  | 
will  be  fond  and  true.  Every  pet  was  j 
meant  for  someone.  Surely,  we  have  one 
just  for  you. 

The  humane  theme  is  illustrated  by  this 
typical  ad: 

A  Chance  to  Live 

Is  All  We  Ask 

A  chance  in  the  light  of  love  to  bask. 

A  chance  to  show  we  think  you’re 
great. 

A  chance  to  “scotch”  a  bitter  fate. 

The  cats  and  dogs  of  Orphans  of  the 
Storm. 

There  are  also  straight  adoption  ads  in 
which  currently  desireable  breed  are 
listed  as  being  available. 

• 


Wins  science  prize 

Patrick  Young,  science  writer  with  the  ! 
Xational  Observer  has  won  the  American 
Institute  of  Physics-United  States  Steel  I 
Foundation  Science  Writing  Award  in  ! 
Physics  and  Astronomy  for  1974.  Young 
will  receive  a  check  for  $1,500  for  his  ! 
story,  headlined  “A  Quake  is  Due  At . . . ,”  j 
which  appeared  on  June  16,  1973  in  the  , 
paper.  The  editor  of  the  National  Observ¬ 
er  w’ill  also  receive  a  certificate  at  tbe  | 
award  ceremony  on  April  23  at  a  luncheon 
meeting  of  the  Washington  Group,  Na¬ 
tional  Association  of  Science  Writers, 
Sheraton-Park  Hotel.  1 


CommunicaHons 
Updates  for  Editors 
and  Publishers. 


Because  the  Bell  System 
wants  to  provide  the  best  pos¬ 
sible  communications  service 
for  the  American  press,  we 
have  a  standing  invitation  to 
editors  and  publishers.  Come 
to  a  Bell  seminar  and  learn  of 
the  latest  communications 
services  and  concepts.  See 
how  others  are  solving  their 
communications  problems. 


Exchange  ideas  with  other 
people  in  publishing,  both  in 
discussion  sessions  and  in¬ 
formally  at  lunch. 

The  seminars  are  offered 
in  five  cities,  at  no  charge. 
Call  the  Bell  System  Commu¬ 
nications  Consultant  who 
works  with  your  firm.  Or 
mail  the  coupon. 


Bell  System  Seminar,  Dept.  Ll,  866  Third  Avenue,  New  York,  N.Y.  10022 
I  am  interested  in  your  Communications  Seminars  for  Editors  and 
Publishers. 

□  Please  have  a  representative  The  location  I  would  prefer  is: 

call  me.  □  Denver  D  San  Francisco 

□  Please  send  a  brochure  and  □  New  York  □  Seattle 


•  schedule.  □  Sacramento  • 

I  Name _ ^Title _  I 

I  Company _ Telephone _ I 

I  Street  .City.  State  _  Zip _ _  _  I 

I - ■ - 1 


Ws  hear  you.  (§) 
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Thirty  press  groups  plan 
newsmen  tour  of  Mideast 


special  events.  In  Egypt,  they  are  orga¬ 
nizing  a  special  Arabian  Desert  Party 
under  huge  tents,  with  barbecued  meats, 
belly  dancers,  Arabian  horses  display  at 
the  foot  of  the  Pyramids.  In  Lebanon, 
dinner  is  to  be  followed  by  a  show  at  the 
Casino  due  Liban,  with  the  gambling  ta¬ 
bles  open.  In  Israel,  there  will  be  a  ban¬ 
quet  with  Israeli  folklore  entertainment. 

Members  of  the  Advisory  Board  fol¬ 
lowed  by  the  participating  association 
they  represent  include: 

Kenneth  Rystrom,  National  Conference 
of  Editorial  Writers;  Walter  W.  Grun- 
feld.  National  Newspaper  Association; 
Garth  C.  Reeves,  National  Newspaper 
Publishers  Association;  John  Downing, 
Toronto  Men’s  Press  Club  and  the  Federa¬ 
tion  of  Press  Clubs  of  Canada. 


The  first  Editorial  Conference  on  the 
Middle  East  will  be  held  May  24  to  June 
10  in  Cairo,  Suez,  Beirut,  Damascus,  Am¬ 
man,  Jerusalem  and  Tel  Aviv.  Deadline  to 
register  is  April  15. 

It  is  open  to  200  journalists  who  seek  to 
gain  insight  and  perspective  on  the  cul¬ 
tures,  viewpoints  and  current  status  of 
each  country. 

Thirty  press  associations  are  sponsoring 
the  tour,  which  will  include  meetings  with 
prominent  persons  in  the  news.  Requests 
for  press  conferences  are  being  considered 
by  President  Anwar  Saadat,  Egypt,  T.  El 
Solh,  Prime  Minister  of  Lebanon,  King 
Hussein  of  Jordan,  and  Mrs.  Golda  Meir, 
Prime  Minister  of  Israel. 

“Prospects  of  Peace  in  the  Middle 
East”  will  be  the  theme  of  press  confer¬ 
ences  by  the  respective  Ministries  of  For¬ 
eign  -A-ffairs,  plus  briefings  by  a  prominent 
military  authority  in  each  country. 

“Religion — its  effect  on  history,  the 
present  mentality  of  the  people,  and  on 
affairs  of  State”  is  a  topic  which  will  be 
heard  given  by  leading  theologians  and 
members  of  the  Religious  Party. 

Round  table  meetings  with  members  of 
the  local  and  foreign  press  are  on  tap  for 
the  participants  in  the  Middle  East  con¬ 
ference. 

Smaller  seminars 

To.  permit  participants  to  cover  areas  of 
special  individual  interests,  the  Ministries 
of  Information  of  Egypt,  Israel  and  Le¬ 
banon  suggested  to  the  members  of  the 
Advisory  Board  that  the  tour  group  break 
up  into  smaller  groups  for  interviews  on 
subjects  such  as  foreign  investment,  in¬ 
dustrial  development,  education,  popula¬ 
tion  growth,  socialism  in  Egypt,  kibbutzim 
as  a  social  experiment,  housing,  health 
care,  the  role  of  women,  archeology,  agri¬ 
culture  and  theatre  and  culture. 

.As  news  people  register,  they  will  be 
surveyed  to  determine  their  special  areas 
of  interest.  Their  requests  w'ill  be  sub¬ 
mitted  to  the  respective  Ministries  of  In¬ 
formation.  Special  services  will  be  extend¬ 
ed  to  photographers. 

Itinerary  given 

Itinerary  will  be  Egypt,  May  25-29; 
Lebanon,  May  30-June  2;  Syria,  June  3; 
Jordan,  June  4;  and  Israel,  June  5-10. 

Coordinating  the  tour  is  Simone  Bas- 
sous,  who  said  inquiries  should  be  made  to 
Simone  Travel  Bureau  Inc.,  15  West  55th 
Street,  New  York,  N.Y.  10019.  Telephone 
is  (212)  541-9690.  Registration  should  be 
made  no  later,  she  said,  than  April  15. 

A  deposit  by  that  date  of  $200  is  re¬ 
quired,  she  said,  which  includes  registra¬ 
tion  fee  of  $60  and  $140  deposit  on  travel 
arrangements.  Air  fare  is  based  on  a  min¬ 
imum  of  15  traveling  together  from  New 
York  at  a  rate  of  $585.  Land  arrange¬ 
ments  are  $377  plus  a  15  percent  service 
and  tax. 

This  includes  staying  various  nights  at 


the  Cairo  Sheraton  and  Nile  Hilton,  the 
Beirut  Holiday  Inn,  a  kibbutz  in  Galilee, 
the  Jordan  Intercontinental  at  Amman, 
and  at  the  Grand  Beach  Hotel,  Tel  .Aviv. 

While  the  newsmen  traveling  on  the 
tour  will  go  at  their  own  or  publisher’s 
expenses,  Ms.  Bassous  said  those  press 
association  heads  which  sign-up  20  or 
more  members  for  the  tour  will  be  given 
free  land  arrangements.  In  addition,  she 
said  that  the  most  productive  associations 
may  be  entitled  to  free  air  transportation. 
She  said  that  this  is  being  negotiated  at 
the  present  time  with  the  airlines  by  the 
governments. 

‘Kissinger  Tour' 

Nate  Freedman,  director  of  public  rela¬ 
tions  for  the  Israel  Ministry  of  Tourism, 
said  that  the  tour  may  be  called  the 
“Kissinger  Tour,”  because  reports  have 
circulated  Henry  Kissinger,  Secretary  of 
State,  will  be  traveling  to  the  Middle  East 
the  same  time  as  the  journalists’  tour 
group. 

Trip  coordinator  Bassous  said  she  and 
members  of  the  advisory  board  met  with 
Christopher  Ross,  press  attache  at  the 
.American  Embassy  in  Beirut,  and  Ed 
Penney  and  Richard  Smith,  at  the  U.S. 
Interests  Section  in  Cairo,  who  have 
agreed  to  brief  the  touring  journalists  on 
their  arrival. 

Visits  to  the  historical  and  religious 
sites  will  be  coordinated  by  the  Ministry 
of  Tourism  in  each  country.  In  Cairo, 
Egypt,  sights  will  include  the  Egyptian 
Museum,  old  mosques,  a  citadel,  pyramids 
and  sphinxes,  ancient  Sakkara,  Khan 
Khalile  bazaars,  and  a  field  trip  to  the 
Suez  Canal  area  to  view  the  war  zone, 
present  reconstruction  and  dredging  oper¬ 
ations. 

In  Beirut,  schedule  includes  seeing  the 
Byblos,  attesting  to  the  Phoenician  heri¬ 
tage  of  Lebanon;  the  temples  of  Baal- 
beck;  the  grottos  of  Jeita;  the  Cedars, 
emblem  of  the  country;  beaches  and 
mountains. 

King  Hussein  greeting 

Journalists  will  travel  by  motor  vehicle 
from  Lebanon  to  Damascus  and  on  to 
historical  Jerash  and  Amman,  the  next 
day,  along  ancient  roads,  narrow  winding 
streets  and  souks  and  get  a  feel  of  the 
people.  King  Hussein  is  to  receive  the 
visiting  journalists  at  his  Palace,  followed 
by  seeing  more  mosques  and  ruins  dating 
to  biblical,  Byzantine  and  Roman  times. 

The  tour  group  will  cross  from  Jordan 
into  Israel  via  the  Allenby  Bridge, 
showing  that  Israel  accepts  traffic  from 
Arab  countries.  In  Bethelehem,  the  group 
will  visit  the  city  of  Jerusalem,  The  Wall, 
El  .Aksa  Mosque  and  the  Dome  of  the 
Rock,  the  Golan  Heights  and  Yad  Vachem 
and  the  Kennedy  Memorial.  There  is  an 
optional  extension  available  to  Eilat  on 
the  Red  Sea. 

The  journalists,  the  planners  promise, 
will  be  hosted  for  cocktail  parties  and 


.Aubrey  Joel,  Canadian  Periodical  Press 
Association;  Jo-Ann  Albers,  Women  in 
Communications,  Inc.;  Louise  Shadduck, 
National  Federation  of  Press  Women; 
Krin  Holzhauser  and  Mai  Johnson,  .Amer¬ 
ican  Women  in  Radio  &  Television,  Inc.; 
Mildred  Planthold  Michie,  Mis.souri  Press 
Women;  Pauline  Innis,  .American  News¬ 
paperwoman’s  Club;  Roslyn  Komack  Bal- 
dessare,  Newswomen’s  Club  of  New  York. 

.Alfred  P.  Klausler,  .Associated  Church 
Press;  Carl  Wallace,  U.P,1.  Tennessee 
.Association;  Ray  Hamby,  Maryland 
Delaware-!). C.  Press  .Association ;  Edwin 
Golin,  Delaware  Press  Club;  Howard  .A. 
Keyo,  Maine  Press  .Association;  C.  Rich¬ 
ard  Dew,  Pennsylvania  Newspaper  Pub¬ 
lishers  .Association;  Elmer  E.  White, 
Michigan  Press  .Association;  W.  R. 
Pisano,  Delaware  Valley  .Association  of 
Communicators;  Robert  .A.  Cohn,  Ameri¬ 
can  Jewish  Press  .Association;  and  Pro¬ 
fessor  Bruce  H.  Westley,  .Association  for 
Education  in  Journalism. 

Seven  other  press  associations  are  con¬ 
sidering  promoting  the  tour.  However, 
their  sponsorship  could  not  be  confirmed 
by  press  deadline. 


The  Daily  Observer,  Courier  Siiv  in 
Toms  River,  N.J.  has  established  a 
“Secret  Witness”  program  in  cooperation 
with  the  local  police  department,  which  is 
investigating  the  recent  murders  of  two 
teenage  girls.  The  paper  is  offering  $2,000 
for  clues  leading  to  the  arrest  and  convic¬ 
tion  of  those  persons  responsible  for  the 
murders.  Readers  are  instructed  to  send 
in  information,  which  they  have  coded  for 
later  verification,  to  the  “office  of  the 
editor.” 

• 


The  Telegraph-Herald  Corp.,  Dubuque, 
Iowa  W’ill  acquire  KLMS  radio  in  Lincoln, 
Nebraska  from  the  Lincoln  Broadcasting 
Corp.  if  approved  by  the  Federal  Commu¬ 
nications  Commission.  The  owners  also  op¬ 
erate  KDTH  am-fm,  Dubuque  and  the  Da- 
huque  Telegraph-Herald. 


Secret  Witness  plan 


Buys  radio  station 
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Washington  bureau  By  Luther  A.  Hu§ton 

MEDILL  NEWS  SERVICE 


The  Washington  bureau  of  the  Medill 
News  Service,  a  branch  of  Northwestern 
University’s  Medill  School  of  Journalism, 
is  unusual.  Its  reporters  get  no  salaries. 
Its  clients  pay  nothing  for  the  service. 

Why  no  salaries?  Because  the  reporters 
are  all  graduate  journalism  students  who 
pay  their  own  expenses  in  Washington  the 
same  as  though  they  were  living  in  Evans¬ 
ton  and  attending  classes  on  the  campus. 
The  Washington  interlude  is  only  another 
chapter  in  their  education — a  step  up  the 
ladder  toward  careers  in  journalism. 

Why  no  charges  to  newspapers  for  the 
service?  Well,  some  20  years  ago  Dean  I. 
W.  Cole  of  the  Medill  School  conceived  the 
idea  of  establishing  as  a  service  to  jour¬ 
nalism  a  Washington  project  that  would 
provide  newspapers  who  either  could  not 
afford  a  Washington  correspondent,  or  for 
other  reasons  did  not  maintain  one,  with 
coverage  of  news  of  the  national  capital, 
thereby  increasing  their  capability  to  give 
their  readers  more  information  they  need 
to  know. 

Neil  V.  McNeil,  a  member  of  the  Medill 
Faculty,  suggested  bringing  graduate  stu¬ 
dents  to  Washington  to  staff  the  project. 
The  bureau  got  underway,  with  McNeil,  a 
former  UPI  reporter,  as  its  head,  in  1956 
with  twelve  students.  The  number  of  re¬ 
porters  varies  and  has  been  as  high  as 


Staff  members  Medill  News  Service.  Standing, 
left  to  right;  Alan  Weiss,  Joan  Russo,  Jeff 
Marshall,  Lynn  Langway,  Christy  Pfeiffer,  Neil 
V.  McNeil,  bureau  chief  F.  Medill  News  Service, 
Seated,  Chuck  Williams. 

eighteen.  The  staff  rotates,  each  group 
coming  to  Washington  for  three  months, 
then  returning  to  Evanston  to  continue 
studies  or  receive  degrees.  They  get 
academic  credit  for  the  work  they  do  in 
Washington. 

The  bureau  now’  serves  15  papers,  w'ith 
circulations  ranging  from  4,000  to  40,000. 
•All  but  two  of  the  papers  are  dailies. 

The  bureau  al.so  is  Washington  corre¬ 
spondent  for  twelve  radio  stations,  in 
widely  separated  areas — one  in  Atlanta 
and  another  in  Salt  Lake  City. 

The  student  reporters  are  assigned  to 
cover  for  specific  newspapers.  One  girl 


looks  after  three  newspapers  in  Wiscon¬ 
sin,  for  instance,  other  publications  in  the 
East,  South,  Midw’est  and,  in  McNeil’s 
words,  “all  over  the  map.” 

The  coverage  consists  of  news  of  partic¬ 
ular  interest  to  a  particular  client.  That 
may  mean  keeping  in  touch  with  a  Sena¬ 
tor  or  congressman  from  a  particular 
area,  or,  since  many  of  the  newspaper  and 
radio  clients  are  in  farm  areas,  with  the 
Department  of  Agriculture.  Agriculture  is 
covered  full-time.  An  important  beat  for 
the  reporters  is  the  Supreme  Court,  where 
cases  involving  the  media  are  almost  al¬ 
ways  pending.  The  bureau  leaves  Water¬ 
gate  to  the  wire  services  and  its  reporters 
go  to  the  White  House  only  when  it  knows 
something  is  coming  up  that  would  inter¬ 
est  one  or  more  clients  and  on  which  it 
could  give  area  interest  type  of  cover¬ 
age. 

Many  stories  are  written  at  the  request 
of  clients  and  the  bureau  encourages  its 
clientele  to  ask  for  anything  it  wants. 

The  reporters  are  not  accredited  to  the 
Congressional  press  galleries  or  to  the 
White  House.  The  galleries,  however,  per¬ 
mit  them  to  use  the  facilities  at  the  Capi¬ 
tol  and  the  White  House  press  office  will 
clear  them  at  the  gate  if  they  are  given 
assignments  at  1600  Pennsylvania  Ave¬ 
nue. 

The  reporters  come  with  B.A.  degrees 
obtained  at  other  schools  and  generally 
have  no  particular  background  on  the 
regions  they  cover,  or  on  the  Washington 
scene.  Some  of  them,  conceivably,  might 
get  jobs  with  papers  they  correspond  for, 
and  also  conceivably,  might  get  jobs  on 
newspapers  elsewhere  or  in  Washington. 
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Dow  Jones  news  network  offers 


mnltinational  ad  capabilities 

By  Darrell  Leo 


“We’re  not  going  into  the  advertising 
rep  business,”  said  Daniel  Cates,  United 
States  manager  for  the  newly-formed  In¬ 
ternational  Marketing  Services  division  of 
Dow  Jones  &  Company  Inc.  “It’s  easy  to 
think  that,  but  it’s  not  really  what  we’re 
doing.” 

What  the  division  is  doing  is  signing  up 
prestigious  business  and  financial  newspa¬ 
pers  from  abroad  for  management  of 
their  advertising  sales  and  promotion  ac¬ 
tivities.  In  full  operation  only  two 
months,  the  International  Marketing  Ser¬ 
vices  division  already  represents  seven 
different  foreign  publications.  It  recently 
announced  agreements  with  two  more,  the 
Ausitralian  Fivancial  Revieir  in  Sydney 
and  the  Uet  Finnncieele  DaghUid  in  Am¬ 
sterdam. 

Comparing  action  with  words,  however, 
may  result  in  what  seems  to  be  a  contra¬ 
diction,  Cates  agreed.  “It  is  a  little  hard  to 
ex()lain  what  we’re  doing.  It’s  somewhat 
complex,”  he  added. 
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Business  network 

According  to  the  U.S.  manager,  what 
Dow  Jones  eventually  wants  to  form 
through  its  International  Marketing  Ser¬ 
vices  is  a  network  of  business  publications 
that  can  offer  advertisers  in  any  country 
access  to  space.  Under  such  a  system,  the 
network  could  span  the  length  and 
breadth  of  the  globe  giving  easy  access  to 
different  and  geographically  separated 
j)ublications. 

Pre.sently,  if  a  company  wants  to  place 
advertising  into  a  list  of  specialized  busi¬ 
ness  papers  outside  the  U.S.,  an  adver¬ 
tiser  and/or  his  agency  would  have  to  go 
out  on  their  own  and  research  foreign 
markets,  publications  and  then  place 
ads. 

Under  the  Dow  Jones  plan,  a  business 
concern  could  contact  an  International 
Marketing  Services  office  which  could 
provide  demographics,  circulation  figures, 
rates  and  place  ads  for  it  in  any  member 
business  newspaper  or  magazine.  Eventu¬ 
ally,  Cates  said  the  division  hopes  to  store 
all  information  about  foreign  markets  and 
publications  in  a  computer  bank  for  easy 
access. 


Four  offices 

He  said  the  division  \\%11  be  able  to 
provide  marketing  counsel,  translation  of 
advertisements  and  research  once  the  net¬ 
work  gets  going.  Presently,  the  company 
has  four  offices  in  New  York,  Los  Ange¬ 
les,  Frankfurt  and  a  London  headquarter 
where  Victor  G.  Webb,  division  managing 
director  is  based.  These  offices  stand  sepa¬ 
rately  from  the  advertising  and  editorial 
ba.ses  for  the  company’s  Wall  Street  Jour¬ 
nal  which  are  located  in  19  cities  covering 
26  different  countries. 

Although  the  services  division  could  po¬ 
tentially  outgrow  that  range,  Cates  said 
the  company  is  purposely  starting  slow 
and  small.  “We’re  not  interested  in  imme¬ 
diately  making  a  huge  amount  of  money. 
We’re  in  the  building  stages.” 

Results  so  far  have  been  good  though, 
he  added.  “There  hasn’t  been  anyone 
we’ve  approached  who  has  not  been  inter¬ 
ested,”  Cates  said.  Other  member  publica¬ 
tions  that  have  joined  since  the  company 
started  solicitation  are  Japan’s  national 
business  daily,  Nihon  Keizai  Shinibun,  and 
three  sister  publications  Nikkei  Sangyo 
Shimbun,  Nikkei  Ryutsu  Shimbnn  and 
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Japan  Economic  Journal-,  Italy’s  II 
Sole/Ji  Ore  and  its  affiliated  business/po¬ 
litical  magazine  Mondo  Economic,  and 
Asia’s  business  newsweekly  Far  Eastern 
Economic  Review. 

Publications  like  these  reach  an  audi¬ 
ence  similar  to  the  Wall  Street  Journal, 
Cates  said.  And  while  a  network  of  sub¬ 
stantial  size  is  important,  the  emphasis  on 
membership  is  on  business  publications 
which  already ^have  recognized  integrity 
and  a  reputation  for  service  to  its  read¬ 
ers,  he  added. 

“Dow  Jones  has  a  reputation  that  is  not 
to  be  sullied  in  any  way,”  he  explained. 

‘Steady  growth’ 

The  company’s  decision  to  form  a  mul¬ 
tinational  network  was  not  sudden  or  dra¬ 
matic,  Cates  said.  “There’s  been  long  and 
steady  growth  in  the  marketplace  which 
has  called  for  the  formation  of  such  a 
network.” 

The  company’s  actual  involvement  be¬ 
gan  with  the  establishment  of  the  Dow 
Jones- Associated  Press  business  wire  serv¬ 
ing  overseas  customers.  From  there  the 
concept  of  serving  the  business  community 
has  been  not  only  editorially  but  through 
advertising. 

“Business  is  no  longer  localized.  Busi¬ 
ness  is  multinational  and  we’re  trying  to 
reflect  that,”  he  said.  “An  ad  in  the  Wall 
Street  Journal  is  fine.  It  may  reach  the 
people  you  want  with  the  message  you 
want.  But  what  about  the  Japanese  mar¬ 
ket  or  the  Italian  market.  Can  you  ignore 
them?” 

Under  the  Dow  Jones  system,  an  adver¬ 
tiser  could  conceivably  buy  a  world-wide 
ad  package  that  would  ease  the  problems 
of  marketing  on  a  global  scale.  Foreign- 
placed  advertising  is  not  uncommon  today, 
Cates  added.  “The  Wall  Street  Journal 
receives  large  amounts  of  advertising 
from  overseas  countries  like  the  United 
Kingdom  and  Japan.” 

How  much  is  spent  on  foreign  business 
newspaper  space?  That’s  anyone’s  guess, 
Cates  said.  “There  are  not  an  awful  lot  of 
good  statistics  on  the  area,”  he  ex¬ 
plained. 

Could  profit 

But  by  forming  such  an  ad  alliance  all 
publications  involved  could  profit.  “There 
are  a  number  of  obvious  kinds  of  adver¬ 
tisers  who  could  utilize  the  service,”  he 
said.  Among  them  are  companies  involved 
with  multinational  financing,  obviously, 
and  then  corporations,  international 
banks,  investment  houses,  tourism  con¬ 
cerns  and  industrial  site  speculators. 

If  such  a  system  is  feasible,  then  Inter¬ 
national  Marketing  Services  will  be  a 
profit-making  base  charging  publications  a 
membership  fee  plus  percentage  of  for¬ 
eign  ad  revenue.  Whether  such  a  service 
will  end  profitably  will  be  a  wait-and-see 
proposition,  Cates  indicated.  “We  will  be 
providing  a  needed  service.” 

And  it’s  a  service  which  may  be  pecu¬ 
liar  only  to  business  publications.  “Al¬ 
though  there  are  different. ad  approaches 
that  should  be  used  depending  on  the 
country,  the  approach  is  less  important  in 
the  international  business  community. 
Business  men  tend  to  think  alike  no  mat¬ 
ter  what  language  is  used.” 
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Shaheen’s  paper 

{Continued  from  page  10) 


^Liven  up  streets'  aim 

“When  you  walk  out  on  the  streets  of 
New  York  in  the  afternoon,  they’re  dull, 
gray  and  depressing.  Whereas  London 
and  Chicago  streets  are  still  alive  in  the 
afternoon.  Why  does  New  York  City  have 
to  sink  into  the  sunrise?”  wondered 
Shaheen  aloud. 

To  fill  this  “vacuum,”  coupled  with  the 
promise  of  a  market  demand  for  advertis¬ 
ing,  is  why  he  ventured  into  newspaper- 
ing,  he  said. 

“I  love  the  idea  of  newspapers  fighting 
it  out,”  said  Shaheen,  who  has  a  string  of 
radio  stations  in  Syracuse,  N.Y.,  New  Or¬ 
leans,  Honolulu  and  part  interest  in  a 
television  station  in  Syracuse. 

Shaheen  has  no  doubt  he’ll  succeed  in 
New  York  City,  presumably  the  hardest 
place  in  the  world  to  start  a  newspaper, 
the  city  where  only  a  trio  of  an  original 
14  dailies  which  competed  back  in  1924 
and  some  on  up  to  1967  are  left. 

“The  Post  is  interesting;  I  read  it,  but 
we  need  something  other  than  the  Post,” 
said  Shaheen,  referring  to  Dorothy 
SchiflF’s  publication:  “They  won’t  bother 
us ;  we  won’t  bother  them.” 

He  elaborated  by  saying  it’s  because, 
“The  people  who  read  the  Wall  Street 
Journal  and  the  New  York  Times  in  the 
morning  will  read  us  in  the  afternoon. 

“In  fact,  90  to  95  percent  of  what  the 
Journal  will  have  the  next  day,  we’ll  have 
the  day  before,”  he  boasted,  looking  at  the 
clock.  “See  it’s  1  p.m.  Europe  is  already 
closed,”  he  said,  in  an  extension  of  our 
interview  in  his  luxury  office  on  the  22nd 
floor  of  90  Park  Avenue,  where  Shaheen 
Natural  Re.sources  is  headquartered.  Many 
gold  seals  were  lined  up  on  his  large  desk. 
Even  his  tie  was  dotted  with  seals. 

Looks  at  Journal 

“People  in  New  York  don’t  get  their 
financial  news  fresh.  It’s  15  hours  late  if 
you  read  the  Wall  Street  Journal,”  he 
charged.  His  ad  rates,  he  said,  will  be 
same  as  Journal’s.  Paper  price  will  be  15 
or  20  cents. 

Shaheen  even  plans  to  buck  the  paper 
shortage  by  building  his  own  paper  mill 
near  his  oil  refinery  in  Canada. 

It  was  the  Wall  Street  Journal,  which 
Shaheen  criticizes  for  its  “old  news,”  that 
he  picked  on  to  steal  away  employees  by 
tempting  higher  wages.  He  caused  a  stir 
last  August  by  sending  identical  recruit¬ 
ment  letters  to  some  40  Journal  staffers, 
saying  in  part  “we  are  favorably  im¬ 
pressed  with  the  quality  of  work  you  are 
doing.  If  you  are  interested  (in  working 
for  the  Press)  we  would  like  to  have  you 
call  for  an  interview.”  The  staffers  are 
still,  of  course,  with  the  Journal. 

I  found  the  plant,  in  my  tour,  to  be  busy 
but  fairly  barren  yet.  As  I  entered,  Pink¬ 
erton  guards  studied  me.  I  signed  in  and 
was  told  to  go  to  the  second  floor,  where 
editorial  will  be.  I  learned  later  Shaheen 
has  had  several  bomb  threats  from  what 


he  calls  “cranks”  who  haven’t  been  appre¬ 
hended.  So  he  added  four  guards. 

As  I  stepped  off  the  elevator,  Keane,  in 
production,  and  Jesse  Taub,  Shaheen’s 
cheerful  press  agent,  greeted:  “Now 
where  you’re  standing  will  be  the  recep¬ 
tion  area  and  there  the  administrative 
offices,”  said  Keane,  and  he  pointed  to  the 
middle  of  the  large  dust-filled  room  sup¬ 
ported  by  pillars. 

“Over  there  will  be  the  reporters  and 
their  desks,”  he  said,  as  I  tried  hard  to 
visualize  a  full  newsroom. 

Keane  handed  me  a  blue  hard  hat,  and  I 
put  it  on.  You  almost  felt  patriotic.  Some 
of  the  49  construction  workers  busily 
doing  their  chores  wore  red  hats;  others 
blue  like  mine. 

Whirring  of  machines,  the  saw  cutting 
the  cinder  blocks  almost  hurt  your  ears  .  .  . 
then  it  silenced  and  you  could  talk.  We 
walked  around  where  the  newsroom  and 
classified  ad  area  would  be,  stopping  to 
chat  with  George  Skidmore,  an  outside 
contractor  brought  in  to  erect  the  presses. 

Skidmore  was  sizing  up  the  place.  Next 
time  he  comes  he’ll  bring  a  crane  and 
rigger  with  him  to  put  nine  more  units  of 
the  press  in. 

Shaheen  is  using  a  whole  string  of 
small  New’  York  companies,  with  about  15 
specialties  for  sub-contractors  for  plum¬ 
bers,  sheet  metal  workers  and  the  like. 
But  the  main  job  is  being  done  by  Charles 
T.  Main  Co.  of  Boston. 

300,000  ‘run’  daily 

It  was  an  awesome  room,  filled  with  the 
fresh  smell  of  white  paint,  reminiscent  of 
a  cement  crater  soon  to  be  filled  with 
presses  to  eventually — if  all  goes  well — 
run  off  300,000  papers  a  day  read  by  only 
what  Shaheen  calls  “the  elite,  upper- 
echelon.  Manhattan — nothing  above  96th 
Street — Long  Island,  Connecticut  and 
New  Jersey  commuters,  and  of  course 
newsstand  circulation  on  Wall  Street.” 
His  editions  will  be  12-2-4-6  p.m.  with  the 
market  closings. 

Keane  said  the  Press  would  be  one  of 
the  most  technically  advanced  new’spapers 
in  the  world,  using  electronic  composition 
and  electronic  editing.  The  four-color  ca¬ 
pability  newspaper  will  be  produced  by 
offset  and  photo  composition,  with  rooms 
for  plate-making.  Page  one  is  expected  to 
have  color  above  the  fold  every  day,  a  feat 
other  New  York  dailies  haven’t  reached. 

(“We’ll  be  able  to  take  a  color  picture  at 
Grand  Central,  and  two  hours  later  the 
new’spaper  can  be  delivered  to  Grand  Cen¬ 
tral  Station  with  that  photo  on  the  cover,” 
Shaheen  had  said.) 

Modern  equipment 

However,  the  Times,  the  Neiv  York 
Daily  News  and  The  Post  are  likely  to  be 
cheering  Shaheen  on,  stories  in  news  cir¬ 
cles  go,  on  the  assumption  that  if  he  is 
able  to  introduce  modern  equipment  into 
his  plant,  it  will  be  easier  for  those  news¬ 
papers  to  do  the  same. 

Before  he  was  to  begin  the  press  erec¬ 
tion,  he  still  could  have  backed  out  and 
sold  the  building. 

But  now  the  question  concerning 
Shaheen’s  Press  is  not  whether  it  will 
appear,  but  when.  New  York  will  be 
watching. 


Food  chains  increase 
television  advertising 

Expenditures  on  television  advertising 
among  food  retailers  during  1973  totaled 
$65,991,800  for  an  increase  of  18%  over 
the  previous  year,  the  Television  Bureau 
of  Advertising  announced. 

The  year-end  figures  reflect  an  increase 
in  dollar  revenue  for  television  of  $9,992,- 
300  over  $55,999,500  spent  during  1972. 
.According  to  Harvey  Spiegel,  senior 
vicepresident  for  sales  and  marketing  at 
the  bureau,  the  totals  indicated  that  more 
supermarkets  would  be  investing  more 
money  in  television  during  the  coming 
year. 

The  report  also  showed  a  24%  increase 
in  tv  ad  expenditures  among  the  top  15 
food  chains.  During  1973,  the  top  15 
chains  led  by  .A&P  spent  $47,106,200. 

The  figures,  however,  do  not  reflect  the 
increases  in  cost  per  thousands  or  produc¬ 
tion  costs  charged  by  local  television  sta¬ 
tions  for  advertising  time.  Neither  do  they 
reflect  overall  increases  in  ad  budgets 
among  food  retailers  or  the  recent  swing 
to  more  institutional  advertising  as  an 
addition  to  regular  sales  space  and  time. 

• 

Sunday  newspaper 
debuts  in  Calgary 

Calgary’s  first  Sunday  newspaper, 
called  Sunday,  began  publishing  February 
17. 

.About  20,000  copies  of  its  first  edition 
were  distributed,  said  Mike  Horsey,  pub¬ 
lisher  of  the  tabloid  and  owner  of  a  local 
public  relations  firm. 

The  newspaper,  which  he  said  is  largely 
patterned  after  the  Toronto  Sun,  will  be 
introduced  in  Calgary  in  six  phases,  each 
phase  lasting  four  weeks. 

During  each  phase,  between  16,000  and 
25,000  copies  will  be  delivered  free  to 
selected  homes  until  all  Calgary  homes 
are  covered  after  24  weeks. 

He  said  it  will  also  be  strong  in  enter¬ 
tainment  and  the  arts,  with  summaries  of 
provincial,  national  and  international 
news. 

There  are  two  daily  newspapers  in  Cal¬ 
gary:  The  Albertan  in  the  morning  and 
The  Herald  in  the  afternoon,  published 
Monday  through  Saturday. 

25(‘  a  copy 

.At  the  end  of  each  phase,  people  who 
have  received  the  newspaper  free  for  four 
weeks  will  be  asked  whether  they  want  to 
be  subscribers,  Horsey  said. 

Subscription  rate  is  $5.60  for  six 
months,  while  a  single  copy  sells  for  25 
cents. 

The  tabloid  is  offset-printed  by  a  local 
printing  firm. 

Horsey,  a  former  executive  assistant  to 
Calgary  Mayor  Rod  Sykes  and  before  that 
a  reporter  with  the  Vancouver  Sun,  said 
the  newspaper  will  concentrate  on  cover¬ 
ing  Calgary  news  and  sports  events. 
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News  briefs 


The  family  of  NBC  cameraman  Bruce 
Powell,  killed  in  a  helicopter  accident  in 
Orange,  Texas  March  30  was  awarded 
$365,000  by  a  federal  jury  February  8. 
The  verdict  was  about  one-third  of  the 
$960,000  damages  sought.  Defendant  in 
the  suit  was  Brantly  Helicopter  Corp., 
now  defunct. 

• 

The  Atlaft  World  Prenn  Rerieiv  will  re¬ 
sume  publication  tbis  May.  Alfred  Balk, 
former  editor  and  general  manager  of  the 
Columbia  J oumalistm  Review,  is  the  editor 
of  the  monthly  sampling  of  foreign  press 
reporting  and  comment  on  a  range  of 
subjects.  Marion  K.  Sanders,  previously 
at  Harper’s,  is  managing  editor.  John 
Millington,  former  Time  Inc.,  is  publisher 
and  president  of  the  parent  company.  At¬ 
las  Communications.  In  partnership  with 
Putney  Westerfield,  ex-publisher  of  For¬ 
tune,  he  purchased  the  old  Atlas  maga¬ 
zine. 

• 

Bruce  Husten,  25,  previously  with  the 
Schenectady  (N.Y.)  Gazette  and  the  Lon¬ 
don  (Eng.)  Evening  Standard  has  been 
named  editor  of  the  Troy  (N.Y.)  Publish¬ 
ing  Co.’s  new  Sunday  newspaper.  The 
Sunday  Record,  published  in  conjunction 
with  the  daily  Times  Record.  The  paper, 
which  begins  publication  March  24,  will 
offer  three-state  coverage  of  Rensselaer, 
Washington,  Saratoga,  .\lbany  and 
Schenectady  counties  plus  Bennington, 
Vt.,  and  western  Massachusetts.  The  price 
of  the  paper  is  25<‘  and  will  include  Fami¬ 
ly  Weekly,  color  comics. 

• 

The  will  of  the  late  William  F.  Know- 
land,  publisher  of  the  Oaldand  Tribune, 
not  only  designated  his  son,  Joseph,  as  his 
successor  but  also  took  good  care  of 
Knowland’s  wives. 

The  will  provided  his  first  wife,  Helen, 
and  second  wife,  ,\nne,  $1,000  a  month 
income  each  for  life.  Helen  also  had  pick¬ 
ed  up  550  shares  of  Tribune  stock  in  her 
divorce  settlement  with  the  ex-Senator. 

Knowland,  65,  killed  himself  at  his  sum¬ 
mer  home  February  23. 

The  will  also  named  Tribune  executive 
editor  Paul  G.  Manolis,  who  had  served  as 
Knowland’s  Senate  aide,  as  executor  of 
the  will.  His  personal  papers.  Senate  files 
and  scrapbooks  were  left  to  the  Universi¬ 
ty  of  California  (Berkeley)  Library. 

• 

The  Des  Moines  Register  is  offering  a 
4-week  subscription  free  with  each  order 
for  ten  weeks  of  the  paper  at  the  regular 
rate.  Promotion  features  the  beginning  of 
an  exclusive  series,  “Times  To  Remem¬ 
ber,”  excerpted  from  the  Rose  Fitzgerald 
Kennedy  autobiography  which  the  paper 
began  March  10. 

• 

-A.  guest  lecturer  in  an  Indiana  Univer¬ 
sity  graduate  journalism  class  was 
charged  with  assault  and  battery  with 
intent  to  kill  for  hurling  a  hatchet  that 
just  missed  striking  a  student.  According 
to  the  Bloomington  (Ind.)  Herald- 
Telephone,  the  class  of  14  lU  students  had 
been  listening  to  the  lecturer,  Edward  W. 
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Johnson,  33,  harangue  on  “space  wars” 
and  “political  assassinations”  when  a  stu¬ 
dent  walked  in  late  to  his  8:30  a.m.  class. 
.As  recorded  on  one  student’s  tape  cas¬ 
sette,  Johnson  chastised  the  student  for 
being  late.  Shortly  after  that,  the  lecturer 
picked  up  the  hatchet  out  of  the  cardboard 
box  where  it  was  hidden  and  threw  it  into 
the  back  wall.  Johnson  was  a  co-author  of 
“The  New  Journalism”  with  Tom  Wolfe, 
and  was  reported  to  be  writing  a  book  for 
Harper  and  Row  and  an  article  for  Pent¬ 
house  magazine.  Johnson  was  admitted  to 
LaRue  Carter  State  Hospital  in  Indi¬ 
anapolis  March  8. 

• 

United  Press  International  announced 
that  its  high-speed  Dataspeed  Sports  Ex¬ 
pressway  service  will  be  expanded  to  in¬ 
clude  coverage  of  major  league  baseball 
and  pro  and  college  football.  It  will  be 
sent  over  UPI’s  stock  market  Dataspeed 
circuits  and  sold  as  an  “extra  fare”  serv¬ 
ice.  The  sports  service  will  provide  all 
major  league  game  leads,  daily  leaders  in 
batting,  pitching,  home  runs,  standings, 
eastern  and  midwest  night  games,  and  fi¬ 
nal  standings.  Baseball  averages  service, 
now  sold  separately,  will  be  included  in 
the  new  service  at  no  additional  charge. 
Sports  wire  subscribers  who  do  not  sul>- 
scribe  to  the  Expressway  service  may  con¬ 
tinue  to  subscribe  to  the  baseball  averages 
service  for  delivery  on  the  Dataspeed  or 
Sports  wire. 

• 

Copley  Newspapers  in  both  San  Diego 
and  Los  .Angeles  have  launched  special 
programs  to  salvage  newsprint  and  old 
newspapers  for  recycling. 

The  Church  of  the  Latter  Day  Saints  in 
San  Diego  is  selling  old  copies  of  the  San 
Diego  Union  and  Evening  Tribune,  sal¬ 
vaged  by  the  staffs  of  the  papers  from 
their  offices  and  homes,  to  the  Garden 
State  Paper  Co.,  Inc.,  in  Pomona. 

In  addition,  the  San  Diego  papers  are 
selling  newsprint  roll  ends  and  damaged 
paper  to  the  .Ace  Van  &  Storage  Compa¬ 
ny. 

The  South  Bay  Daily  Breeze  in  Tor¬ 
rance,  the  Monrovm  News-Pilot,  the 
Alhambra  Post-Advocate,  the  Pasadena 
Union  and  the  Valley  Messenger,  all  in 
the  Los  .Angeles  area,  are  also  selling 
waste  paper  to  firms  who  in  turn  trade 
with  Garden  State. 

.And  to  complete  this  ecological  trend. 
Garden  State  is  selling  recycled  newsprint 
back  to  the  San  Diego  Union,  which 
presently  uses  1,110  tons  a  year  and  plans 
to  obtain  more. 

• 

Upset  winner  Richard  F.  VanderVeen, 
the  Democrat  who  defeated  Robert  Vand- 
erLaan  for  Vicepresident  Gerald  Ford’s 
old  congressional  seat  in  Michigan  had  an 
ad  budget  of  only  $65,000  including  news¬ 
paper,  direct  mailings  and  a  four-week 
radio  flight. 

Significantly  the  candidate-winner  used 
no  television.  Instead  VanderVeen  placed 
seven  full-page  ads  plus  several  fraction¬ 
al  ads  in  the  Grand  Rapids  Press  and 


dropped  $10,000  into  radio  coffers. 

.Ad  headlines  pointed  toward  erroding 
partisan  support  in  the  GOP  stronghold 
included,  “.A  country  that  pulled  itself  out 
of  a  depression  and  war  can  pull  itself  out 
of  Watergate”  and  “Dick  VanderVeen — A 
Democrat  Republicans  can  trust.” 

Also  included  was  the  controversial, 
“Our  President  must  stand  beyond  a  shad¬ 
ow  of  a  doubt.  Our  President  must  be 
Gerald  Ford,”  which  parlayed  local  sup¬ 
port  for  the  vicepresident  and  Vander- 
Veen’s  anti-Nixon  sentiments  into  a  Dem¬ 
ocratic  advantage.  Wallace-Blakeslee  han¬ 
dled  his  advertising. 

Meanwhile,  loser  VanderLaan  budgeted 
$50,000  into  60-.second  tv  spots,  mailings 
and  some  newspapers. 

• 

.According  to  the  Inland  Newspaper 
Press  .Association’s  .Advertising  Index, 
records  in  classified  and  total  advertising 
were  set  in  1973  by  small  and  medium  size 
INP.A  dailies,  while  the  medium  dailies 
also  set  records  in  retail. 

The  Index  compares  linage  data  for  two 
groups  of  dailies,  the  “small”  group  made 
up  of  33  papers  with  an  average  circula¬ 
tion  of  13,000,  and  the  “medium”  group, 
made  up  of  20  papers  with  an  average 
circulation  of  29,000. 

The  “13,000”  papers  gained  9.4Cr  and 
the  “29,000”  papers  7.1  Ur  in  classified  in 
1973,  compared  with  the  full  year  1972. 
The  “29,000”  papers  also  gained  2.9  Ur  in 
total  retail. 

Total  linage  figures,  compared  with  the 
full  year  1972,  are  a  .bCf  gain  for  “13,- 
000”  papers  and  a  3.3%  gain  for  “29,000” 
papers. 

Comparing  current  linage  data  with 
data  dating  back  to  1950,  the  INP.A  has 
found  that  national  linage  has  declined  to 
slightly  more  than  a  third  of  1950  levels 
among  the  “13.000”  papers  and  to  about 
half  among  “29,000”  papers.  Classified 
has  increa.sed  to  more  than  double  the 
1950  levels  in  both  groups. 


Two  groups  were  forced  to  cancel 
meetings  recently  due  to  problems  stem¬ 
ming  from  the  energy  crisis. 

W.  Manion  Rice,  associate  professor  of 
journalism  at  Southern  Illinois  Universi- 
ty-Carbondale  School  of  Journalism  an¬ 
nounced  the  cancellation  of  the  10th  Jour¬ 
nalism  Education  .Administration  Work¬ 
shop  (March  6-8).  He  said  that  the  “ex¬ 
tremely  low  number  of  preregistrations” 
forced  cancellation,  which  he  blamed  on 
“tight  travel  budgets  and  the  fuel  situa¬ 
tion.” 

The  February  22-23  meeting  of  the 
Texas  Press  .Association  .Ad  Meet- West  in 
.Abilene  was  cancelled.  Fuel  shortages 
coupled  with  the  timing  of  another  meet¬ 
ing  were  cited  as  reasons  for  the  lack  of 
interest  by  the  TP.A  executive  committee 
and  ad  committee. 

“We  were  pleased  with  the  success  of 
the  .Ad  Meet-East  in  Longview  la.st  week¬ 
end — where  95  people  enjoyed  the  two-day 
program,”  states  'Tom  Steely,  TP  A  Pres¬ 
ident.  “Since  the  concentration  of  newspa¬ 
pers  around  the  East  Texas  area  is  much 
more  conducive  to  a  meeting,  we  realized 
the  problems  of  the  newspapers  that  had 
to  travel  great  distances  to  the  West  Tex¬ 
as  meet.” 
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‘Will  Rogers  Says...’ 
once  again  featured 
by  newspaper  editors 

A  five-a-week  column  written  by  a  hu¬ 
morist  before  his  death  nearly  forty  years 
ago  is  proving  to  be  one  of  the  best  selling 
newspaper  features  developed  in  1974  by 
the  Register  and  Tribune  Syndicate. 

The  success  undoubtedly  has  to  do  with 
the  title  attached  to  the  feature:  “Will 
Rogers  Says  ...” 

“.\lmost  everyone  acknowledges  that 
Will  Rogers  was  the  finest  .American  hu¬ 
morist  of  this  century,”  comments  RTS 
vicepresident  .Allan  Priaulx.  “What  has 
stunned  editors  about  this  feature  is  the 
fact  that  what  Rogers  was  writing  over 
forty  years  ago  still  is  fresh,  incisive,  and 
fully  pertinent  to  the  events  of  the  197()s.” 

The  syndicate  obtained  rights  to  all  of 
Rogers  writings  from  the  Will  Rogers 
Memorial,  the  commission  established  by 
the  State  of  Oklahoma  as  custodian  of 
Rogers  materials.  Will  Rogers,  Jr.  also 
gave  his  approval  for  the  project. 

Ituck  on  front  pages 

Rogers  wrote  a  daily  “telegraph”  for 
.some  4()((  newspapers  until  his  death  in 
19.‘15  in  a  plane  crash  in  .Alaska.  Priaulx 
said  nearly  a  (luarter  of  that  many  papers 
had  signed  for  the  feature  when  it  made 
its  “reappearance”  March  4.  Dennis  R. 
■Allen,  president  of  RTS,  notes  that  news¬ 
papers  are  using  “Will  Rogers  Says  .  .  .” 
on  front  pages,  much  as  they  did  years 
ago,  but  also  on  op-ed  pages,  in  feature 
sections  and  on  split  pages  for  a  brighten- 
er. 

Selected  and  edited  by  Bryan  Sterling, 
a  Rogers  expert  who  was  associate  pro¬ 
ducer  of  the  Will  Rogers  U.S..A.  stage 
production,  the  feature  is  offered  to  news¬ 
papers  in  scannable  and  camera-ready 
formats.  Sterling  culls  the  Rogers  materi¬ 
al  for  relevant  ob.servations  and  then 
loosely  ties  the  satirical  vignettes  to  to¬ 
day’s  events.  He  u.ses  the  actual  date  of 
the  original  commentary.  “There  are  plen¬ 
ty  of  parallels  to  draw  from  because  Rog¬ 
ers  was  writing  during  a  period  of  dra¬ 
matic  scandals  such  as  Teapot  Dome  and 
during  an  era  of  economic  upheaval.  The 
relevancy  of  his  writing  is  uncanny,”  adds 
Priaulx. 

• 

McNaught  names  Ellis 
as  new  vicepresident 

Harry  Ellis,  Jr.  has  been  named  execu¬ 
tive  vicepresident  of  the  McNaught  Syn¬ 
dicate,  according  to  an  announcement  by 
Charles  V.  Mc.Adam,  Jr.,  president. 

Ellis  retired  as  vicepresident  of  Pub- 
lishers-Hall  Syndicate  at  the  end  of  1972 
and  has  since  been  consultant  to  the  Reg¬ 
ister  and  Tribune  Syndicate.  The  new 
McNaught  executive  was  sales  manager 
of  Fairchild  Graphic  Equipment  before 
entering  the  syndicate  field  with  the  New 
York  Herald  Tribune  Syndicate. 
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Original  ‘Annie’  being 
reissued  in  effort 
to  vitalize  strip 

“Little  Orphan  Annie,”  the  50-year-old 
comic  strip,  will  return  to  the  time  period 
of  her  greatest  popularity,  according  to 
an  announcement  by  Robert  S.  Reed,  pres¬ 
ident  of  the  Chicago  Tribune-New  York 
News  Syndicate  which  distributes  the 
strip  to  some  200  newspapers. 

The  first  episode  of  the  “vintage”  Or¬ 
phan  Annie  from  the  Depression  year  of 
1936  will  appear  in  papers  starting  Mon¬ 
day,  .April  22,  immediately  following  con¬ 
clusion  of  the  current  episode  drawn  and 
written  by  David  Lettick,  26-year-old  art¬ 
ist  (E&P,  February  16). 

Orphan  .Annie  was  created  by  Indiana 
artist  Harold  Gray,  who  took  the  name 
from  a  James  Whitcomb  Riley  poem. 
From  1924  until  his  death  in  1968,  Gray 
guided  Annie  through  adventures,  which 
at  the  height  of  the  .strip’s  popularity, 
appeared  in  over  500  newspapers.  After 
Gray’s  death,  other  writers  and  artists 
were  commissioned  to  carry  on  the  strip, 
first  in  direct  imitation  of  Gray,  then  in 
an  attempt  to  modernize  .Annie  for  the  70s 
audience.  It  didn’t  work,  according  to 
Reed,  and  readers  complained  about  what 
they  were  doing  to  “our”  .Annie.  The  list 
slowly  dwindled.  Only  Harold  Gray  could 
re.scue  .Annie  from  her  grave  danger,  it 
was  decided  by  the  syndicate. 

“Why  we  didn’t  think  of  this  before  I 
don’t  know,”  Reed  said.  “It  fits  perfectly 
the  current  mood  of  nostalgia  for  the  good 
things  of  the  past.  .Annie  was  a  national  j 
heroine  through  the  ’30s  as  she  single-  i 
handedly  fought  the  Depression  and  a 
succession  of  dastardly  villains.”  I 

The  syndicate  called  in  a  recently  re¬ 
tired  newspaper  editor  (who  was  not 
identified  by  Reed  at  his  own  request)  to  j 
go  through  Gray’s  strips  and  select  the  j 
right  adventures  for  reissue.  i 

•After  slogging  through  five  years  of  [ 
daily  and  Sunday  strips,  he  reported: 
“I’m  amazed.  The  story  line  is  strong  and 
clear.  The  characters  are  sharply  iden¬ 
tified  by  appearance  and  by  name.  The  ‘ 
only  four-letter  words  are  those  like  work 
and  love  and  hope  and  fear.  .And  Gray 
doesn’t  tease  me  for  days  while  I  wait  for 
a  development — his  stories  more  than 
move,  they  gallop.”  The  story  he  selected 
to  lead  the  revival  is  that  of  Jack  Boot  (a 
shoemaker,  naturally)  and  the  nemesis 
that  stalked  him  from  out  of  his  hidden 
past. 


YOUR  OWN  TRAVEL 
CLUB  MAKES  SENSE 

Gives  you  a  competitive  edge  ...  a  way  to 
get  new  subscribers.  Readers  get  a  bargain. 
It's  your  club  —  but  we  do  the  work  anony¬ 
mously.  You  offer  cash  discounts  from  top 
motels/hotels,  20%  discount  on  Hertz  Rent- 
A-Cars.  $1,000  Auto  Theft  Reward.  Quarterly 
newsletter  with  money-saving  tips,  $25,000 
Travel  Accident  Insurance,  Club  decals,  lug¬ 
gage  tags,  I.D.  Cards,  and  more! 

Your  cost  —  only  $.50  a  month  per  member. 
For  details,  phone  Andy  Byrne,  (513)  771- 
2000  or  write.  Customer  Clubs,  P.O.  Box 
14568,  Cincinnati,  Ohio,  45214. 
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I  wish  Daddy  would  quit  referring  to  let¬ 


ters  from  Alvin  as  junk  mail' 

There  is  a  generation  gap.  a  boy-girl  gap 
—  but  no  reactership  gap  in 

EMMY 

LOU 

Daily  &  Sunday 

UNITED  FEATURE  SYNDICATE 
220  East  42nd  Street 
New  York,  N  Y  10017 
I212)  682-3020 


How  do 
you  take 
your  coffee? 

Millions  of  Americans  take  it 
with  MARY  McGRATH 
Her  LIBERATED  WOMAN  is  a 
spirited  dose  of  wit  and  wisdom 
of  special  appeal  to  the  modern 
woman.  Headaches  from  high 
prices,  unruly  husbands,  and 
headstrong  children  are  eased 
with  a  “cuppa”  McGRATH. 

Three  times  a  week 

fNITEI)  KK.Vn  UK  .SYNDRWTE 
2‘20  Ea.st  42nd  .Street 
.New  York.  Y.  10017 
1212)  H82-:l0-20 
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Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 

3/4 

Affiliated  Publications  (AMEX)  .  7% 

American  Financial  Corp.  (OTC)  .  13^ 

Booth  Newspapers  (OTC)  .  17'^ 

Capital  Cities  Comm.  (NYSE)  .  35 

Com.  Corp.  (OTC)  .  T/i 

Cowles  Comm.  (NYSE)  .  4'/2 

Dow  Jones  (OTC)  .  20% 

Downe  Comm.  (OTC)  .  1% 

Gannett  (NYSE)  .  3V/i 

Gray  Comm.  (OTC)  .  W/i 

Harte  Hanks  (NYSE)  .  B'/, 

Jefferson-Pilot  (NYSE)  .  33 

Knight  (NYSE)  .  2B% 

Lee  Enterprise  (A)tf^)  .  12% 

Media  General  (AMEX)  .  24% 

Multimedia  (OTC)  .  I31/4 

New  York  Times  (AMEX)  . .  lO'A 

Panax  (OTC)  .  2% 

Post  Corp.  (Wise.)  (OTC)  .  12 

Cuebecor  (AMEX)  .  12% 

Ridder  Publications  (NYSE)  .  13 

Southam  Press  (CE)  .  30 

Speidel  (OTC)  .  9% 

Thomson  Newspapers  (CE)  .  13 

Time  Inc.  (NYSE)  .  37% 

Times  Mirror  (NYSE)  .  14% 

Toronto  Star  (CE)  .  14% 

Washington  Post  (AMEX)  .  19% 

SUPPLIERS 

Abitibi  (CE)  .  13% 

Addressograph  Multi.  (NYSE)  .  IO'/2 

Alden  Electronics  (OTC)  .  1% 

Altair  (OTC)  .  31/2 

Anglo-Canadian  (CE)  .  19% 

Ball  Corp.  (NYSE)  .  II 

B.  C.  Forest  (CE)  .  I91/2 

Berkey  Photo  (NYSE)  .  10% 

Boise  Cascade  (NYSE)  .  18 

Compugraphic  (AMEX)  .  24% 

Compuscan  (OTC)  . 

Crown  Zellerbach  (NYSE)  . 

Cutler-Hammer  (NYSE) 

Dayco  (NYSE)  .  14% 

Digital  Equipment  (NYSE)  .  117% 

Domtar  (AMEX)  .  25% 

Dow  Chemical  (NYSE)  .  58% 

Dymo  (NYSE)  .  12% 

ECRM  (OTC)  .  8% 

Eastman  Kodak  (NYSE)  .  l04'/2 

Ehrenreich  Photo  (AMEX)  .  10 

Eltra  (NYSE)  . 25% 

General  Electric  (NYSE)  .  54 

Georgia  Pacific  (NYSE)  .  43 

Grace.  W.  R.  (NYSE)  .  25% 

Great  Lakes  Paper  (CE)  .  24% 

Great  No.  Nekoosa  (NYSE)  .  44% 

Harris  Intertype  (NYSE)  .  30 

Inmont  (NYSE)  .  7 

International  Paper  (NYSE)  .  49% 

Itek  Corp.  (NYSE)  .  15% 

Kimberly  Clark  (NYSE)  .  29 

Log  Etronics  (OTC)  .  4% 

MacMillan,  Bloedel  (CE)  .  30 

Milgo  Electronics  (AMm)  .  I4yi 

Millmaster  Onyx  (AMEX)  .  7% 

Minnesota  Min.  &  Mfg.  (NYSE)  .  74'/' 

Richardson  (NYSE)  .  10' 

Rockwell  Inti.  (NYSE)  .  25 

Singer  (NYSE)  .  35', 

Southland  Paper  (OTC)  .  18% 

Southwest  Forest  Ind.  (NYSE)  .  9% 

Sun  Chemical  (NYSE)  .  15% 

Wheelabrator-Frye  (NYSE)  .  14% 

White  Consolidated  (NYSE)  .  11% 

Wood  Industries  (AMEX)  .  7% 

ADVERTISING  AGENCIES; 

Batten,  Bartom  Durstine,  Osborn  (OTC)  ..  W/t 

Doremus  (OTC)  .  5 

Doyle,  Dane,  Bernbach  (OTC)  .  Il'% 

Foote,  Cone.  Balding  (NYSE)  .  10 

Grey  Adverfsing  (OTC)  .  8'% 

Interpublic  Group  (NYSE)  .  10% 

Needham.  Harper  t  Steers  (OTC)  .  8'% 

Ogiivy  Mather  (OTC)  .  14% 

Pia  Co.  (OTC)  .  |i% 

J.  W.  Thompson  (NYSE)  .  10% 

Tracy-Locke  (OTC)  .  3'/2 

Wells  Rich  Greene  (NYSE)  .  9% 
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Zeitlin 

{Continued  from  page  12) 


falsely  slanting  his  reports  of  the  recent 
fighting. 

Zeitlin  refused  to  appear  at  a  hearing 
of  the  Media  Advisory  Council  on  Febru¬ 
ary  28.  He  wrote  a  letter,  instead,  point¬ 
ing  out  that  the  council  had  no  jurisdic¬ 
tion  over  the  .Associated  Press,  and  said 
that  the  .AP  doesn’t  recognize  the  coun¬ 
cil. 

He  -said  he  was  responding  to  their 
criticism  by  letter  because  it  was  the  poli¬ 
cy  of  the  -AP  to  respond  to  all  inquiries  of 
its  news  reporting  to  any  responsible 
source. 

Zeitlin  also  pointed  out  that  the  Marcos 
government  had  told  foreign  news  agen¬ 
cies  they  were  to  deal  with  “proper”  gov¬ 
ernment  institutions  and  that  they  did  not 
intend  to  censor  news  reports  abroad. 

Swinlon  speaks  out 

“Since  then,  there  has  been  no  interfer¬ 
ence  with  our  correspondents  filing 
abroad,”  Stanley  M.  Swinton,  director 
of  World  Services  for  the  .Associated 
Press  told  Editor  &  Publishkr  this 
week. 

Swinton,  also  .AP  vicepresident  and  as¬ 
sistant  general  manager,  in  referring  to 
Romulo’s  actions,  which  resulted  in  the 
la.shing  of  the  .AP’s  integrity,  said,  “For 
him  to  do  this  to  our  reporter  was  com¬ 
pletely  unexpected  in  view  of  his  lifetime 
sympathies  with  the  press.” 

Before  WW  II,  Romulo  was  editor  of 
the  Manila  Times;  and  had  a  reputation 
as  a  well-known  journalist,  said  Swinton. 

But  he  expre.ssed  hope  that  the  situa¬ 
tion  has  improved,  referring  to  a  critical 
article  entitled  “Mr.  Marco’s  Maoist 
.Muslims,”  which  appeared  in  the  interna¬ 
tional  edition  of  Newsweek,  March  11, 
and  which  was  allowed  to  be  distributed  in 
the  Philippines. 

Richard  Z.  Chesnoff,  assistant  managing 
editor  of  Newsweek’s  international  edi¬ 
tion,  said  this  is  the  first  instance  since 
the  Marcos  regime  established  martial 
law  that  an  article  critical  of  the  govern¬ 
ment  was  allowed  to  be  distributed  with¬ 
out  any  problem. 

‘Jewish  journalist’ 

The  conflict  over  Zeitlin  started  after 
Romulo  had  blamed  Zeitlin  for  his  trou- 
I'le,  issuing  that  he  was  “suspected  to  be 
a  Jewish  journalist.” 

The  Secretary  of  Defense  Juan  Ponce 
Enrile,  in  a  A’ew  York  Times  interview, 
had  said  it  would  be  a  good  idea  to  require 
the  .AP  to  staff  Manila  with  a  Filipino 
correspondent  like  the  other  news  agen¬ 
cies. 

Because  of  the  guidelines  issued  by 
Marcos  since  martial  law  had  been  de¬ 
clared  in  September  of  1972,  only  sketchy 
reports  of  the  Jolo  fighting  appeared  in 
the  Philippine  press.  The  over-all  death 
toll  was  estimated  to  have  been  close  to 
fiOO,  including  deaths  of  the  rebel  Moslem 
soldiers. 

However,  restrictions  didn’t  apply  to 
the  foreign  press.  So  Zeitlin  kept  filing  his 
uncensored  reports.  Before  long  it  oc¬ 


curred  to  the  Marcos  government  that 
Zeitlin’s  stories  of  Filipino  soldiers 
fighting  Muslim  rebels  might  not  go  down 
well  in  Arab  oil  states. 

Romulo,  sent  messages  to  his  counter¬ 
parts  in  Egypt,  Saudi  Arabia  and  Kuwait 
denying  the  accuracy  of  Zeitlin’s  re¬ 
ports. 

The  text  of  his  message  went  like  this: 
“The  .Associated  Press  reports  from 
Manila  by  Arnold  Zeitlin,  who  is  suspect¬ 
ed  to  be  a  Jewish  journalist,  persistently 
alleged  the  continued  killings  of  Filipino 
Moslems  by  Philippine  Government 
troops.  The  reports  are  false  and  often¬ 
times  slanted  which  may  be  misinter¬ 
preted  by  those  who  have  no  knowledge  of 
the  background  and  cause  of  the  fighting 
as  reported.” 

Romulo’s  letter  was  dated  February  20, 
and  the  text  had  been  issued  as  a  press 
release  by  the  Philippine  consulate  gener¬ 
al. 

The  following  week,  the  Media  .Advisory 
Council,  an  organization  set  up  by  Marcos 
as  a  media  watchdog,  summoned  Zeitlin  to 
a  hearing  to  answer  a  series  of  charges 
that  included  “unethical  journalism”  and 
“false,  malicious  and  erroneous  report¬ 
ing.” 

• 

French-language  daily 
starts  up  in  Montreal 

The  launching  of  a  new  French- 
language  daily  newspaper  in  Montreal, 
Quebec,  Le  Jour,  has  political  as  well  as 
journalistic  significance.  The  paper, 
formed  by  a  team  of  journalists,  was  set 
up  with  managing  editor  Yves  Michaud, 
who  recently  resigned  from  a  top  position 
in  the  Quebec  government,  to  join  the 
rank  of  Independentists,  and  start  Le 
Jour. 

Le  Jour  is  Quebec’s  first  paper  to  com¬ 
pete  with  the  pre-separtist  morning  daily, 
Montreal’s  Le  Devoir. 

The  paper’s  first  edition  was  scheduled 
to  come  out  February  28.  As  of  February 
16,  according  to  a  story  in  the  Montreal 
Gazette,  more  than  15,000  subscriptions 
had  been  sold  in  the  metropolitan  Montre¬ 
al  area  alone. 

Independent  Stand 

The  paper,  which  will  sell  for  20c  dur¬ 
ing  the  week  and  25c  on  Saturday,  has 
hired  journalists  from  other  Quebec  media 
in  an  effort  to  ensure  quality  reporting, 
according  to  the  Gazette. 

One  of  these  is  assistant  managing  edi¬ 
tor  Evelyn  Dumas,  who  most  recently  was 
editorialist,  urban  affairs  bureau  chief, 
Paris  correspondent  and  reporter  for  the 
Montreal  Star. 

In  an  article,  she  wrote  for  the  Gazette, 
Ms.  Dumas  said  Le  Jour’s  concept  will 
include  two  unusual  traits:  “It  is  based  on 
a  belief  in  self-government  for  Quebec, 
which  makes  it  unique  among  Quebec 
dailies,  and  it  is  based  on  reporter  power, 
which  makes  it  unique  among  dailies  on  a 
much  wider  geographic  scale.” 

Ms.  Dumas  also  said,  that  unlike  many 
papers,  Le  Jour  is  public.  Currently,  ac¬ 
cording  to  Ms.  Dumas,  there  are  perhaps 
300  shareholders,  none  holding  more  than 


100  of  the  basic  $100  shares.  “No  share¬ 
holder  will  be  allowed  to  have  more  than 
250  shares,”  Ms.  Dumas  said. 

Another  interesting  aspect  of  Le  Jour’s 
projected  policy  is  that  some  advertisers 
will  be  banned.  .According  to  Gemini  News 
Service,  Ltd.,  of  London,  Le  Jour  is  aim¬ 
ing  at  a  Quebec  form  of  Naderism. 

The  new  daily  intends  to- devote  consid¬ 
erable  space  to  international  affairs. 
Sports  will  be  a  minor  feature  and  “sen¬ 
sationalism  will  be  out.”  The  paper  will 
include  a  half  page  of  comic  strips  by 
Quebec  artists. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

BOOKS  i  GAIWEMISG 


BOOKVIEWS 

Your  readers  are  book  readers.  Hard 
cover  and  paperbacks.  Give  them  the 
latest  news,  weekly  or  monthly  at  the 
lowest  cost.  For  samples  write  Box  157, 
Maplewood,  N.J.  07040. 


I  PHOTO-POWERED,  600  WORDS 
I  WEEKLY.  Reader  impact  guaranteed ! 
t  Walter  Masson,  Box  66.  Needham, 
I  Mass.  02192. 

I  HinOEIS  TREASURES 


BlISII>IESS/FI!\Ay(:E  I 

••HOW  TO  BE  MORE  SUCCESSI'UL!” 
Popular  column  by  Dr.  Whitt  Schultz, 
noted  career  counselor,  writer,  lecturer, 
businessman.  FREE  SAMPLES.  Send 
stamiied  enveloiw.  HOWCO,  Kenilworth. 
111.  60043. 


TREASURE  HUNT.  Weekly  column 
slanted  to  backpackers,  coin  shooters 
with  their  metal  detectors.  R.V. 
owners,  armchair  .adventurers  inter¬ 
ested  in  lost  mines,  buried  treasure, 
sunken  yralleons  and  overlooked  bonan¬ 
zas  in  attics.  Clues  of  where  to  look 
for  a  fortune  and  news  of  the  lucky 
ones.  Samples.  Don  A.  Stewart,  P.O. 
Box  6630,  Tropico  Station.  Glendale, 
Calif.  91205. 


FAMILY 


WHY  BE  BORED?  Bright,  helpful! 
weekly  column.  Samples  rates.  Box  310,1 
Editor  &  Publisher.  i 


POEMS 

POEMS  for  all  seasons  and  occasions 
Historic  events  in  poetic  persuasions 
Will  delight  your  readers  each  day 
As  they  read  what  the  poet  has  to  say. 
ReynoMs  Syndicated  Poem  Features, 
P.O.  Box  9S034,  Atlanta.  Ga.  30329. 


ANNOUNCEMENTS 
^EWSPAPERS  FOR  SALE 


i  ORANGE  COUNTY.  CALIFORNIA  off¬ 
set  weekly  newspaper.  6000  paid,  $100,- 
I  000+  gross.  Latest  photo-comp  equip¬ 
ment.  Excellent  market.  $110,000  with 
I  29'c  down.  Please  stsite  finances  and 
I  experience  in  your  letter.  Box  305, 
1  Editor  &  Publisher. 


;  FINE  COMMUNITY  weekly  in  prosper¬ 
ous  northern  Indiana  resort-agricultural 
I  center,  1,100  paid.  mo<lern  composition 
!  e(iuipment,  grossing  $18M:  smaller  let¬ 
terpress  weekly  northern  Indiana,  agri- 
;  culture  center,  priced  under  $9M  gross; 
'  pair  of  free  distribution  papers  in  Big 
10  city,  priced  umler  gross  at  $40M,  in¬ 
cludes  camera-ready  equipment;  Ohio 
letterpress  weekly  and  job  shop,  own 
building,  stable  residential  and  farm 
center  town,  $27M.  terms.  For  informa¬ 
tion  on  any  or  all.  write  W.  W. 
Spurgeon.  550  Merchants  Bank  Building. 
I  Muncie.  Ind.  47305,  or  call  (317) 

'  2S9-9966. 

FLORIDA  offset  weekly  (t>ossible  daily). 
Large  printing  business.  Excellent 
growth  potential,  complete  tyi)esetting. 
mailroom,  camera,  press  equipment.  Real 
estate,  contract  for  adetiuate  newsprint. 
Principals  only.  Box  373,  Editor  & 
I  Publisher. 


FOOD 


POLITICAL 


MINDING  THE  HEARTH:  .lOO-word 
weekly  column,  only  S2.00.  For  women  GEOPOLITICAL  ANALYST,  column-1 
conservinK  energy — their  own  .nnil  the  ist  with  style,  punch :  Distinctive,  hard-l 
n.ntion’s !  Recipes,  hints,  humorous  copy.  he:)de<l  views  :is  alternative  to  estab- 
Gloria  Pitzer,  Algonac,  Mich.  4S001  for  lished  military  writers.  Box  413,  Editor 
samples !  &  Publisher. 


.ANNOUXCEMENTS 
BVSUSESS  OPPORTUNITIES 


.ANNOIJNCEMENT.S 
NEWSPAPER  BROKERS 


ASSOCIATE  PUBLISHER  WANTED. 
Tired  or  selling  for  someone  else?  STOP  1 
And  START  selling  for  yourself.  A 
young  dynamic  publishing  firm  has  a 
program  that  neerls  your  abilities.  A 
small  inve.stment  will  o|)en  tbe  door  to  a 
ground  floor  opportunity.  Call  Larry 
Grossmann  :  (314)  442-6931. 


n-S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — ifs  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY  ; 

Box  189,  Mount  Pleasant,  Mich.  48858  | 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX. 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  88.  Norton.  Kans.  67654. 


NEWSPAPER  BROKERS 


CONFIDENTIAL  NEGOTIATIONS  i 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20004 
(202)  NAtional  8-1133 

JOSEPH  A.  SNYDER  BROKER 
Western,  Mid-Western  Newspapers 
2234  E.  Romneya,  Anaheim,  Cal.  92806 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news-  ^ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (813)  446-0871  day¬ 

time:  (813)  733-8053  nights:  or  write 
Box  3.364  Clearwater  Beach.  Florida 
33515.  No  obligation,  of  course. 


SYD  S.  GOULD  ASSOCIATES 
••the  broker  with  instant  buyers^" 
SALES,  SERVICES,  MANAGEMENT 
5464  Government  Blvd. 

Mobile.  Ala.  (205)  666-0893 


Negotiations  for  sales,  purch.asing,  ap-  i 
praising  of  newspapers  our  business.  , 
CLARENCE  W.  TABB  &  ASSO., 

6614  Rutgers  Street 
Houston,  Texas  77005 
Ph  (713)  664-9414  j 

MEL  HODELL,  Newspaper  Broker 
1388  N.  Euclid,  Upland,  Calif.  91786  i 
(714)  982-0424 


ROBERT  N.  BOLITHO 
New.spaper  sales,  appraisals,  consulting. 
Krehbiel  -  Bolithn  New'spa|>er  Service, 
P.O.  Box  7133,  Sbawnee  Mission,  Kans. 
66207.  Office  (913)  236-5280  :  Res:  (913) 
381-6815. 


ALAN  G.  LEWIS 
Media  Broker 

On  file  —  over  300  active  qualified 
buyers  for  your  daily,  top  weekly  or 
shopi)er.  Ridge  Road,  Hardwick,  Mass. 
01037.  Phone  (413)  477-6009. 


LET  US  HELP  YOU  get  top  price  for  j 
your  newspaper.  Newspaper  Service 
Co.,  P.O.  D^.  12428,  Panama  City,  Fla.  ] 


NEWSPAPERS  FOR  SALE  I 

SOUTHERN  NEW  ENGLAND,  2nd  | 
class  controlled  offset  tab,  monthly.  ! 
Average  54  pages  plus:  circulation  7000  j 
plus:  cold  comp  and  camera,  fine  I 
growth,  gross  $80,000.  Net  to  gross  I 
could  be  40'<,  Asking  $130,000.  Box  | 
1996,  Editor  &  Publisher.  ' 


MASSACHUSETTS  —  Bright,  young, 
growing  offset  tab  weekly.  Cold  type 
equipi>^,  gross  $27,600  ;  2268  paid  circu¬ 
lation:  sell  $27,000.  Bo.x  335,  Editor  & 
Publisher. 

EXCLUSIVE  OFFSET  WEEKLY  in 
northern  California,  near  good  hunting 
and  fishing.  Grossing  $72,000.  Exiwri- 
enced  couple  can  net  $20-30,000.  Owner 
ill.  Wants  $80,000.  Inclu<les  $24,000  in 
new  equipment:  Justowriter  set.  IBM 
compositor,  headliner,  camera  equip¬ 
ment,  etc.  Full  particulars  to  qualified 
buyers.  Box  354,  Editor  &  Publisher. 


Rocky  Mountain  Newspapers 
BILL  KING  ASSOCIATES 
2025  Foothills  Rd.,  Golden,  Colo.  80401 
(303)  279-6345 


SMALL  WEETCLY  Iocate<I  in  established 
winter-summer  resort  area.  Profitable 
history  with  good  potential.  Desire  i>er- 
son  with  proven  journalistic  background. 
Price  reasonable  to  this  type  i^erson. 
Zone  8.  Box  355,  Editor  &  Publisher. 


BOSTON  SUBURBS— Weekly  newspa¬ 
per  big  enough  to  la?  stable,  small 
enough  to  manage  lausonally.  Median 
income  of  readership  al)Ove  $15,0u0. 
Gross  $300,000,  sales  doubled  in  5  years. 
Latest  photo-comp.  Steady  editorial 
prize-winner.  Principals  only:  state  fi- 
naficial,  professional  credentials  in  first 
letter.  Box  287,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 

EXPERIENCED  EDITOR- REPORTER 
interested  in  buying  established  weekly 
or  in  No,  2  spot  with  chance  to  acquire 
outright  in  future.  Family  man.  early 
40s.  Give  particulars  al)out  pai>er.  finan¬ 
cial  details  in  first  letter.  Box  301. 
Editor  &  Publisher. 


WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  400.  Gadsden.  Ala.  35902 
Ph.  (205)  546-3356 

SUCCESSFUL  publ  sher-editor  wants  to 
buy  or  buy  into  profitable  growing  E&P 
Zone  4,  Carolina  or  Virginia  weekly, 
$20-30,000  down.  Top  financial,  profes¬ 
sional  credentials.  Box  281,  Editor  & 
Publisher. 


EX-PUBLISHER  has  capital  for  pur¬ 
chase  of  good  weekly  or  daily,  any  pul>- 
lication.  Must  be  profitable.  Confidential. 
Box  374.  Editor  &  Publisher. 
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ANNOUNCEMENTS 

IsEWSPAPERS^wlm^ 


LETTERPRESS  newspaper  wanteil 
that  needs  to  be  convertetl  to  offset. 
Large  weekly  or  small  daily.  Finan¬ 
cially  able,  experienced  newspaperman. 
Box  1760,  Editor  &  Publisher. 


SMALL  TOWN  DAILY  or  large  weekly 
in  Zone  2,  3  or  5.  Details  and  sample 
copy  to  Box  367,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 

ESTABLISHED.  PROFITABLE  SUB¬ 
URBAN  MAGAZINE  in  Metropoli- 
I  tan  New  York  Area.  Ideal  opi>ortunity 
for  journalist  or  advertising  executive 
contemplating  retirement.  Owner  would 
consifler  remaining  as  active  partner  or 
consultant.  Principals  only.  Box  412, 
Editor  &  Publisher. 

IDAHO  OL’TDOOR  MAGAZINE— Suc¬ 
cessful  18  years,  fast-growing  recrea¬ 
tion  field.  Box  7F,  Arvafla,  Colo.  80004. 


MACHINERY  &  SUPPLIES 

^^^^composuntTrc^^ 


rOPYSTAR  USERS-Onler  Systems- 
'  Ten  (S-10)  Proofinc  Paiier,  newly-form- 
,  iilate<I,  )iiK)isi>ee<I/contrast  —  Ret  full 
:  ciuality  control.  All  sizes  plus  IS"  for 
Warren.  Write/phone:  LUTZ  CO..  116 
Warwick  Dr..  Walnut  Creek.  (7alif. 
94.798.  (415)  934-3368. 

COMPUGRAPHIC  1061,  CompuKraphie 
7200,  Automix  keyboard,  Ektamatie 
processor,  type  strips.  Complete  paok- 
I  aRe  rea<ly  for  prorluction.  $10,000.  Let 
1  us  put  toRether  a  type.seltipR  packape 
desiRned  for  your  needs.  O.N.E..  P.O. 
Box  362.  Tucker.  Ga.  30084.  (404)  9-39- 
4831. 

USED  IBM  SELECTRIC  COMPOSER 
witii  6  type  fonts.  $3000.  For  informa¬ 
tion  phone  (817)  758-0696. 


LINOITLM  EQUIPMENT 
2  P)ioto  Units,  liiRli  speed 

nnd  function  analyzer  ....eaeli  $7950 

,  2  Photo  Units  . each  4500 

I  4  Keyl)oards  with  Linomix  .  .each  2750 
Save  on  packaRe  deal  with  Riiils 
MKSCELLANEOUS  EQUIPMENT 
5  Monarchs,  4-molds,  Star  equipped 
Linotypes,  Model  31,  jS72778  and  73430. 
Many  other  late  machines. 

'  COLOR  KING.  2  units  with  counter- 

I  stacker,  electric  hoist  . $28,500 

E.  H.  Richey  Co.,  1417  GeorRia  St. 
Los  AnReles,  Calif.  90015 
(213)  7)8-59.74 


COMPUSCAN  pape  reader,  fully  equip¬ 
ped  with  paper  tape  reader,  map  tape 
<lrive.  automatic  stack  feeder,  key  op¬ 
tics,  teletype  interface,  etc.  Call  or  write 
Mr.  Van,  Box  62.  New  Hampton,  N.Y. 
10958.  (914)  294-6108. 

JtrSTOWRITERS  —  COMPUGRAPHIC 
j  All  models.  Service  provided  by  manu¬ 
facturer.  FHN  Business  Products, 
Church  Rd.  Mt.  Laurel,  N.  J.  08057. 
1  (609)  235-7614. 


ELECTTRO/SET  435  PMCK  perforatinp 
keyboard.  Varityper  phototypesettinp 
system.  88  keys  on  keyboard:  16  format 
keys  ;  50  characters  tier  second.  Call  Roy 
Lach  at  (201)  777-0588  or  write  Royal 
Graphics  Inc.,  461  River  Rd.,  Clifton. 
N.J.  07015. 


E&P  Closslfledt— 

4$  effecHve  In 
the  newspaper  community 
at  your  newspaper's  classBIeds 
arm  In  your  eammunityl 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Poyabl*  with  order  1 

OTHER  CLASSIFICATIONS 

IKemitfanee  should  accompany  copy 

4-wttks 

unless  credit 

has  been  established  1 . 

3-wcikt 

4-we(ks  . 

. .  .$1.70  per  lint,  pv  issue 

2-we(ks 

3-WMks . 

. ..$1.80  per  line,  per  issue 

l-wcek 

2-wteks  . 

1-wiik  . 

...$1.90  per  line,  per  issue 

.. .$2.00  per  line. 

Count  5  average  words  per  line  or  38  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  50d  per  insertion  for  box  service  and  count  as  an  additional  line  in  your  copy. 
Air-mail  service  on  box  numbers  also  available  at  $1.00  extra. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classified  ad  to 
display.  The  rate  for  display  classified  is  $3.60  per  agate  line — $50.40  per  column  inch 
minimum  space. 

Classified  Contract  Rates  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM  New  York  Time 

Box  numbers,  which  are  mailed  each  day  as  they  are  received,  are  valid  for  X  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


CLASSmED  ADVERTISING 
Order  Blank 


Name. 


MACHINERY  &  SUPPLIE.S 

CHESHIRE  AND  MAGNACRAFT  la¬ 
bel  afiixinfr  machines  with  guarterfold- 
er.  Label  affixes  and  quarter-folds 
newspapers,  mafrazines,  etc.  at  speeds  of 
thousands  per  hour.  Save  thousands  as 
compared  to  price  new.  Rapid  Leasing 
Co..  Inc.,  260  W.  Broadway.  New  York, 
N.Y.  10013.  Ph:  (212)  925-7737. 

SAVE  25';^  on  paper  for  AM  text  tyi>e- 
setters.  Use  Kodak  bulk  pack  with 
NAPSCO’s  reusable  metal  cassette. 
Write  for  prices.  National  Publishers 
Supply,  Box  29,  Berlin,  Wise.  54923. 

^EWSPRINT 

32  LB.  AMERICAN  NEWS.  Rolls  all 
sizes.  Trans-Milpak,  P.O.  Box  1186, 
Worcester,  Mass.  01601.  (617)  757-7377. 

NEWSPRINT 
IN  ROLLS 

All  sizes  available  from  stork  Marshal 
Industries.  (212)  531-3200. 

ROLLS  ALL  SIZES-BEMRENS  Pulp 
£  Paper  Corp.,  1896  Westwood  Blvd., 
Los  Angeles,  Cal.  90025.  (21S)  474-6525. 

^^^PERFORATOR^TAPE^^^ 

NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 

^^RESSES^&luACmNEi^ 

COMPLirrE  HOT  METAL  shop  for 
small  daily  or  weekly.  Located  in  Zone 
3.  Call  or  write  Todd  Clay.  Daily 
Review,  Clifton  Forge,  Va.  24422.  (703) 
862-4139. 


NEWS  KING  unit,  1971,  very  good  con¬ 
dition.  $10,800.  O.N.E..  P.O.  Box  362, 
Tucker,  Ga.  30084.  (404)  939-4831. 


g  □  Assign  a  box  number  and  mail  my  replies  daily 

J  To  Run;. - Weeks _ Till  Forbidden  _ 

1  ■ 

I  Please  indicate  ex^  classification  in  which  ad  is  to  appear.  | 

1  Mail  to:  editor  &  publisher  .  850  Third  Ave.  •  New  York.  N.  Y,  10022  S 

iriBiBMmMiiiiiiiiiiiiiyiiwiiiaiiiiwiiiiiiiiiiaiiiiiiiMBiM^^ 


GOSS  UTIBANITE,  5  units,  excel¬ 
lent  condition. 

GOSS  4  unit  Suburban. 

GOSS  SUBURBAN  6  unit,  new 
1967. 

GOSS  COMMUNITY,  6  unit,  new 
1967. 

GOSS  UNIVERSAL  FOLDER. 
COTTRELL  4  or  5  unit  V-16 
excellent  condition. 

COTTRELL  VANGUARD,  22^2  x 
31,  2  unit. 

COTTRELL  5  unit  V-15A,  new 
1969. 

COTTRELL  V-702-B 
FAIRCHILD  NEWSKING.  2  unit 
and  folder, 

HOE  ALLER  units. 

IPEC,  Inc. 

401  N.  Leavitt  Street, 
Chicago.  Illinois  60612 
Phone;  (312)  738-1200 


MACHINERY  &  SUPPLIES 
WANTED^Tol^ 

FORK  LIFT  with  rotating  roll  clamp 
to  handle  40"  diameter  rolls.  3000  lb. 
capacity  120"  to  150"  lift.  Propane  or 
gasoline.  Call  collect:  J.  R.  Murphy  or 
R.  W.  Oleyar.  (201)  469-0400,  Somerset 
Publishing  Co.,  Somerset,  N.J.  08873. 


REWINDETt  for  rolls  up  to  36".  Con¬ 
tact  E.  L.  Carson,  The  Journal  Pub¬ 
lishing  Co.,  3  Prospect  St.,  Berlin,  Conn. 
(203)  875-0706. 


NEWSPAPER  SERVICES 
UREULArioiS^CONS^^ 


aRCULATION  PROBLEMS?  Call  Mid¬ 
west  Circulation  Systems.  We  are  avail¬ 
able  in  Midwest  area  only.  We  provide 
complete  circulation  services.  Refer¬ 
ences  provided.  For  more  information 
call  (219)  772-2024. 


CLASSIFIED  COISSVLTAyrS 


PERSONALIZED  field  tested  program, 
designed  to  increase  classified  revenue 
substantially.  Outside  and  telephone 
sales  procedures  organized.  Ckimplete  de¬ 
partment  evaluation.  Paul  C,  Ryan  & 
Associates,  3636  Los  Padres,  Santa 
Maria,  Calif.  93454.  Ph:  (805)  937-4168. 


IISSVRAISCE 


WEEKLY  PUBLISHERS:  New.  most 
comprehensive  libel  insurance  program 
ever  offered.  Devel<H>«l  by  the  largest 
newspaiier  lil>el  insurance  underwriters 
in  the  world.  Now  get  protection  similar 
to  ANPA  members  program.  Protection 
includes  punitive  damages  and  defense 
costs.  Low  deductible.  Premiums  as  low 
as  $100  per  year.  Inquire  airmail: 
Potomac  Insurance  Company,  Inc,,  Box 
1179E,  Reid  House,  Hamilton,  Bermuda. 
Or  call  22244. 


MAISAGEMEIST  CO^SULTAyTS 

THE  MEDIA 
MIDDLE  MAN 

EXECUTIVE  RECRUITING  and 
EXECUTIVE  PLACEMENT 
Specializing  in  newspapers  for  all 
positions  $12,000  up.  Confidential. 
GOURLEY  ASSOCIATES 
Box  53404,  Oklahoma  City  73105 

^^pressIame^availab^^ 

QUALITY,  CONVENIENCE.  Modern 
plant  with  8  Goss  Urbanite  units,  two 
folders,  upper  former.  Just  off  New  Jer¬ 
sey  Turnpike  Exit  9.  Call  Bill  Canino 
(201)  254-7000. 


Help 

Wanted 


6  UNIT  GOSS  URBANITE.  Run  as  a 
twin  or  two  single  presses.  Configuration 
is  3  units  with  half  and  quarter-page 
folders.  Heavy  duty  half-page  folder  and 
2  units.  2  motors  75  and  50hp.  Floor 
mounted  3  Cline  reels  (3  arms)  40  inch 
maximum  diameter.  Good  printing  press. 
Can  be  seen  running.  Box  331,  Editor  & 
Publisher. 


STEREOTYPE 

SPECIAL  LUDLOW  MATS  custom  en¬ 
graved.  Fast  delivery.  Jack  Moore,  8444 
Country  Club,  Medina,  Ohio  44256. 

^WAlSTED^TolBljir 

WANTED:  Elliott  Addressograph  Model 
3000.  Write  The  Times-Union,  Attn:  Mr. 
Lloyd  Perkins,  Times  Bldg.,  Warsaw, 
Ind.  46580. 


ACADEMIC 


UNIVERSITY  OF  MONTANA  seeks 
assistant  professor  of  Journalism  with 
solid  background  in  public  affairs  and 
investigative  rei)orting.  MA,  $10-11,000. 
As  an  Ekiual  Opportunity  Employer,  we 
encourage  applications  from  minorities 
and  women.  Write,  Dean,  School  of 
Journalism,  UM,  Missoula,  Mont.  59801. 
By  May  10,  1974. 


JOURNALISM  DEPARTMENT  HEAD : 
Auburn  University  is  giving  depart¬ 
mental  status  to  a  flourishing  Journal¬ 
ism  program  (135  majors)  and  invites 
applications  for  the  position  of  depart¬ 
ment  head.  Excellent  professional,  aca¬ 
demic  and  administrative  experience.  All 
applications  received  by  March  31.  1974, 
will  be  considered.  Equal  opportunity 
employer  with  Affirmative  Action  Pro¬ 
gram.  Write:  Dr.  Dorothy  M.  DiOrio, 
Chairman,  Journalism  Search  Commit¬ 
tee,  Foreign  Language  Department, 
Auburn  University,  Auburn,  Ala.  36830, 
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HELP  WANTED 

^'^^academuT^ 


NEW  MEXICO  STATE  UNIVERSITY 
seeks  Department  Head  and  Director  of 
Broadcasting  Center  for  broad  and  di¬ 
versified  Department  of  Journalism  and 
Mass  Communications.  Media  experience 
in  both  news/editorial  journalism  and 
broadcasting  important.  PhD  preferre<l. 
Salary  negotiable.  July  1974.  Affirmative 
Action/ Equal  Opportunity  Employer. 
Write  for  job  description  to  Dr.  Robert 
Cates,  Box  3J,  NMSU,  Las  Cruces.  N.M. 
88001. 


FULUTIME  FACULTY  member  for 
rapidly  growing  department  of  journal¬ 
ism.  PhD  desired.  Master’s  degree  neces¬ 
sary,  Professional  experience  or  com¬ 
petency  in  copy  editing  and  newspaiier 
layout  essential.  The  ability  to  teach 
courses  in  areas  such  as  radio  and  tele¬ 
vision,  public  relations,  advertising  and/ 
or  photography  is  highly  desirable. 
Salary  and  rank  commensurate  with 
qualifications.  Please  send  application 
and  resume  to  Dr.  George  Hafer,  Chair¬ 
man.  Department  of  Journalism,  Uni¬ 
versity  of  Wisconsin- Whitewater,  White- 
water,  Wise.  53190.  The  University  of 
Wisconsin-Whitewater  is  an  E<iual  Op¬ 
portunity/Affirmative  Action  E'mployer. 
Applications  from  women  and  members 
of  minority  groups  are  encouraged. 


JUNIOR  FACULTY:  Eastern  Univer¬ 
sity,  Equal  Opportunity/ Affirmative  Ac¬ 
tion  Employer,  seeks  newspaper-PR- 
magazine  type  with  meclia  experience,  at 
least  Journalism  or  Mass  Communica¬ 
tions  Masters.  Send  resume,  letter  to 
Box  363,  Editor  &  Publisher. 


FLORIDA  STATE  UNIVERSITY’S  15M 
independent  daily  seeks  versatile  jour¬ 
nalist  with  expertise  in  business  and 
news  to  serve  as  General  Manager/Ad- 
visor  starting  September  1 .  Salary  nego¬ 
tiable.  Write:  Robert  Sanchez.  ’The 
Flambeau,  Box  U-TOOl,  Tallahassee,  Fla. 
32306. 


NEWS-EDITORIAL  position  open  in 
expanding  journalism  degree  program  to 
teach  reporting,  editing,  writing:  PhD 
or,  possibly,  ABD,  plus  solid  news  and/ 
or  college  teaching  background.  $11,560 
ui>ward  depending  upon  qualifications. 
Send  resume  and  salary  requirements  by 
April  15  to: 

W.  J.  Stone 

Department  of  Communication 
Carlisle  Hall 

The  University  of  Texas  at  Arlington 
Arlington,  Texas  76019 


THE  UNIVERSITY  OF  WYOMING  De- 
]>artment  of  Journalism  has  an  o|)ening 
for  an  associate  professor  effective  with 
the  Fall  Semester,  1974.  Persons  with  a 
minimum  of  the  Master's  degree,  signi¬ 
ficant  professional  mass  media  experi¬ 
ence  of  mure  than  five  years,  and  uni¬ 
versity  teaching  exiier'ence  will  l)e  con¬ 
sidered.  Teaching  fields  should  include 
mass  communication  law,  advanced  re¬ 
porting  and  writing,  and  etiiting.  Abil¬ 
ity  to  teach  graphics,  history  of  Ameri¬ 
can  journalism  or  other  specialties  help¬ 
ful.  Responsibilities  will  include  both 
undergraduate  teaching.  The  University 
of  Wyoming  is  an  Equal  Opiwrtunity 
Employer  and  encourages  applications 
from  all  persons  regardless  of  race,  sex 
or  national  origin.  Apply  to:  W.  J. 
Roepke,  Search  Committee.  Dept,  of 
Journalism,  University  of  Wyoming. 
Laramie,  Wyo.  82071. 


ADMimSTRATlVE 


PRESS  ASSOCIATION  MANAGER 
Build  and  serve  Newspapers  in  the 
Bluegrass  state!  KENTUCKY  PRE'SS 
ASSOCIATION  wants  innovative,  en¬ 
ergetic  self-starter  to  replace  present 
Secretary-Manager,  who  is  retiring,  but 
will  help  successor  break  in  until  Jan¬ 
uary  1st.  Must  be  interested  in  helping 
newspapers  improve  editorially,  finan¬ 
cially  ;  be  able  to  deal  with  educators, 
advertisers,  legislators,  young  people 
coming  into  the  field.  Plan  two  conven¬ 
tions  yearly,  edit  monthly  newspaper, 
information  bulletins,  operate  advertis¬ 
ing  service.  Starting  salary  in  five  fig¬ 
ures  will  remain  competitive  as  new 
I>er8on  develops  association.  Integrity, 
commitment  to  professional  journalism 
essential.  Excellent  fringes.  Send  re¬ 
sumes  to  George  Wilson,  63  Fountain 
Place.  Frankfort,  Kentucky  40601  before 
April  15th.  Position  will  be  filled  by 
June  1st. 


HELP  WANTED 
ADM/MSmimT 


ARE  YOU  A  FRONT  MAN?  WE 
WANT  YOU.  Business  manager  sought 
for  new  publication  in  Zone  5.  Man  or 
woman  with  solid  business  background, 
preferably  in  advertising  or  related  pub¬ 
lishing  fields.  Send  resume,  salary  re¬ 
quirements  to  Box  427,  Editor  & 
Publisher. 


CIRCULATION 


COUNTRY  CIRCULATION  MANAGER 
— We  need  an  atr^ressive  go-getter, 
skilletl  in  all  phases  of  circulation  work. 
Must  be  strong  in  home  delivery,  both 
boy  routes  and  motor  routes.  This  posi¬ 
tion  requires  a  person  who  can  train, 
lead,  promote  and  supervise  one  of  our 
most  important  growth  areas.  Complete 
fringe  package  including  car.  We  are  a 
7-day  AM  E^st  Coast  newspaper.  Start¬ 
ing  salary  $14,000  plus  generous  bonus. 
Send  detailed  resume  covering  experi¬ 
ence  and  record  of  past  employment  to 
Box  377,  Editor  &  Publisher. 


CIRCULATION  SALES  DIRECTOR— 
Proven  circulation  builder  for  growing 
6-day  Zone  4  daily  in  rapidly  develop¬ 
ing  area.  Top  pay,  plus  bonus,  l)enefits 
for  aggressive  self-starter  w’ho  can  pro¬ 
duce  quick,  solid  results.  Box  430, 
Editor  &  Publisher. 

OPPORTUNITY  for  energetic  circula¬ 
tion  manager  on  award-winning  after¬ 
noon  and  Sunday  newspaper  in  chart 
Area  7.  This  14,000  circulation  daily  was 
converted  to  offset  late  last  year.  It  is 
located  in  a  college  town  of  15,000  and 
serves  a  large  trade  area.  State  qualifica¬ 
tions.  experience  and  financial  require¬ 
ments  first  letter.  Box  359.  Editor  & 
Publisher. 


OPENING  for  thoroughly  experiencetl 
circulation  manager  who  has  success¬ 
fully  built  and  managed  department. 
Area  has  high  percentage  of  blacks. 
PM,  daily  and  Sunday  18M  presently. 
Shooting  for  25M.  Area  4.  Write  com¬ 
plete  profile  to  Box  444.  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 

CLASSIFIED  AD  Manager  for  Georgia’s 
fastest  growing  ABC  daily  located  in 
suburban  Atlanta.  Opportunity  for  man¬ 
agement  advancement — former  Classified 
Managei\  now  a  publisher.  Apply  to 
Robert  Fowler,  Gwinnett  Daily  News, 
P.O.  Box  367,  Lawrenceville,  Ga.  30245. 


DISPLAY  ADVERTISING 


ONE  OF  NEW  ENGLAND’S  LARGEST 
weeklies  nee<ls  a  publisher-ad  manager 
to  direct  the  paper,  take  an  active  role 
in  the  community  and  also  supervise  a 
small  weekly  in  an  adjoining  town. 
Competitive  market  requires  an  aggres¬ 
sive,  sales-oriented  i>erson.  Good  salary 
plus  bonus  based  on  profit.  Box  382, 
Editor  &  Publisher. 


ADVERTISING  MANAGER— Choice  va¬ 
cation  area.  Zone  5.  Sales  experience. 
Box  442,  E<litor  &  Publisher. 

SMALL,  PRIZE-WINNING  New  Eng¬ 
land  daily  needs  a  strong  ad  manager 
in  a  com|)etitive  market  to  direct  and 
motivate  staff,  handle  accounts,  plan 
promotions.  Box  385,  Editor  &  Publisher. 


TAKE-CHARGE  SALES  MANAGER 
for  group  of  weeklies.  Earnings  will  de¬ 
pend  on  ability  to  organize  and  manage 
sales  staff.  Great  potential.  Send 
resume  and  starting  salary  exttected  to: 
Community  Publishing  Co.,  P.O.  Box 
343,  Birch  Run.  Mich.  48415. 


12.000  WEEKLY  located  in  beautiful 
southwest  Florida.  We’re  looking  for  a 
(lerson  with  less  than  2  years  experience. 
Good  salary,  commission  and  full  com¬ 
pany  benefits.  Send  resume  to:  Ad¬ 
vertising  Manager,  Charlotte  County 
Chronicle,  361  S.  Tamiami  Tr.,  Pt.  Char¬ 
lotte.  Fla.  33952. 


ADVE’RTISING  MANAGER  with  daily 
experience  for  a  newspaper  in  eastern 
Pennsylvania.  This  person  should  know 
how  to  supervise  a  sales  operation  and 
lie  familiar  with  sales  development. 
Please  reply  stating  job  experience  to 
Box  .364,  Editor  &  Publisher, 


HELP  WANTED 
^ISpTiY^ADVERflsiNG 


ASSISTANT  RETAIL  Advertising  Sales 
Director  for  weekly  newspaper  group  in 
New  York  City.  Experienced  only. 
Salary  open.  Ph  :  (212)  839-2777. 


IF  YOU’RE  AN  AGGRESSIVE,  idea-  j 
oriented  person  who  wants  to  lie  your  ! 
own  boss,  you  can  move  up  to  j 
Advertising  Manager  on  our  growing 
suburban  Ohio  weekly.  Tell  us  your  sal-  j 
ary — we’ll  add  bonus  plus  car.  Send  i 
resume.  Box  371,  Editor  &  Publisher.  ' 


ADVERTISING 

DIRECTOR 

Our  present  ad  director  just  became 
a  publisher. 

Now  we  need  another.  A  person  who 
can  plan,  organize,  train,  motivate  and 
lead  both  staff  and  newspaper  through 
an  enormous  growth  period.  The  Caro- 
linas  have  been  called  the  high  growth 
area  of  the  coming  decade  .  .  .  and  we 
are  right  in  the  middle  of  it. 

Rock  Hill  is  one  of  the  country’s  top  j 
mo<lel  cities;  just  starting  a  totally  i 
new  "town  center”  downtown;  on  1-77  I 
soon  to  be  the  quickest  way  from  the  I 
Midwest  to  the  Atlantic  Ocean  and 
Florida :  home  of  the  new,  larger-than-  I 
Disneyland  Carowinds  'Theme  park ;  ^ 
with  two  whole  lakeside  planned  com-  ! 
munities  under  development ;  a  new  | 
nuclear  energy  plant;  a  major  new  i 
discount  store  in  early  1975 ;  and  much 
more. 

The  opportunity  is  here.  All  that’s 
needed  is  the  right  person.  Someone 
who  can  be  part  of  a  team ;  who  can 
work  with  goals  and  objectives  planning 
and  performance ;  who  believes  in  hel|)- 
ing  everyone  else  achieve  their  maxi¬ 
mum  potential. 

We  want  a  lot.  We  also  think  we  offer 
a  lot  ...  in  salary,  fringe  benefits,  j 
opportunity  for  performance  and  per-  | 
sonal  development.  I 

If  you  think  you  are  the  right  person,  j 
contact  Roger  Sovde  or  Wayne  Patrick,  I 
Evening  Herald.  P.O.  Box  11707,  Rock  I 
Hill,  S.C.  29730.  Ph;  (803)  327-7161.  | 


EDITORIAL 


ASSISTANT  EDITOR  for  progressive 
weekly  in  Connecticut.  Ideal  opportunity 
for  recent  Journalism  graduate.  Box  . 
40S,  Editor  &  Publisher. 

OUTSTANDING  OPPORTUNITY  to  j 
eilit  two  bi-monthly  newsletters  and  su-  I 
pervise  monthly  newsservice  for  highly  j 
respected  New  York  City  based  non-  ; 
profit  research  organization  in  the  edu-  . 
cation  and  business  industries.  | 

Starting  salary  $15*000  with  exciting  I 
growth  possibilities. 

Send  resume  listing  newsletter  expe-  i 
rience  to:  Box  407,  ^itor  &  Publisher.  ! 

GRAPHICS  EDITOR  | 

Work  directly  under  magazine  editor  in  i 
re-designing  one  of  the  biggest  and  best  1 
Sunday  newspaper  magazines  in  the  i 
country.  Thereafter  layout  and  super¬ 
vise  production  of  entire  graphics  pack-  ' 
age  each  week.  Responsible  for  the  plan-  ' 
ning  and  procuruig  of  all  art  work,  | 
photography  and  line  art.  Must  be  able  i 
to  work  well  with  photographers  and  I 
illustrators.  Maintain  magazine’s  pro-  i 
duction  schedule,  through  photocompo-  | 
sition  shop  to  rotogravure  plant.  Knowl-  ' 
edge  of  color  printing  processes  helpful.  \ 
We’re  looking  for  a  graphics  director  { 
who  is  also  an  editor,  not  an  editor  who  | 
has  done  some  graphics.  Plenty  of  op-  I 
i  portunity  to  become  involved  in  the  de-  ^ 
I  sign  of  other  sections  of  the  newspaper.  ’ 
I  Box  380,  E<litor  &  Publisher.  | 


REPORTER  for  challenging  work  on 
superior  weekly  paper  and  industrial 
I  papers  we  print.  Contact  Malcolm  Coe. 
'  Henry  County  Journal,  Bassett,  Va. 
,  24055. 


EXPERIENCED  SPORTS  EDITOR/  ; 
WRITER  nee<led  by  10,500  Midwest  i 
daily.  Must  he  proficient  in  layout  and  i 
writing  of  heads.  Salary — $175-190  per  j 
j  week — depending  on  experience  and  ed-  | 
I  ucation.  Send  resume,  references  and 
'  samples  to:  Arthur  W.  DePrez,  Shelby-  j 
;  ville  Newspapers  Inc.,  P.O.  Box  750,  i 
!  Shelbyville,  Ind.  46176.  > 


EDITOR  SC  PUBLISHER  for  March  16,  1974 


HELP  WANTED 


EDITORIAL 


EDITOR  to  write  and  edit  all  copy  for 
new  psychic  paper.  Box  405,  Editor  & 
Publisher. 


NEWS  EXECUTIVE 

We  are  going  to  hire  a  bright  news 
editor  with  the  ability  to  direct  a 
hard  working  news  staff.  Solid 
writing  and  Siting  background  a 
must.  Supervisory  experience  and 
skills  must  be  above  average. 

You  will  supervise  a  news  staff  of 
30  professionals  on  this  medium 
size  Midwestern  daily.  We  offer  an 
excellent  starting  salary  with  good 
growth  potential.  Send  resume  to 
Box  406,  Editor  &  Publisher. 


CITY  EDITOR,  for  20M  6-day  in  grow¬ 
ing  Southeastern  city,  who  can  provide 
aggressive,  tactful  leadership  for  12- 
person  stafl.  Someone  who  will  con¬ 
centrate  on  the  content  and  leave  the 
paragraph  marking  to  others.  Must  be 
able  to  relate  state,  national  and  inter¬ 
national  developments  to  the  regional 
level  and  explain  their  impact  on  a  per¬ 
sonal/family  level.  Person  must  have 
solid  news  sense  and  be  able  to  deal  with 
newsmakers  and  news  readers  fairly  and 
amicably.  Must  have  quick  eye  for  photo 
and  graphic  possibilities  and  be  able  to 
crop  and  supervise  display  of  photos  to 
liest  advantage.  This  position  oi>ening 
in  June  or  earlier.  Send  resume  to  Box 
404,  Editor  &  Publisher, 


EDITORIALIST 

WHAS-TV,  Louisville,  a 
station  with  an  excellent 
news  reputation,  is  look¬ 
ing  for  an  editorialist.  If 
you  have  a  journalistic 
background  and  prefera¬ 
bly  Radio/ TV  experience 
with  a  desire  to  join  a 
dynamic  operation,  write, 
no  phone  calls,  to: 

Alan  Wilson,  WHAS-TV, 
Box  1084, 

Louisville,  Kentucky  40201 

An  Equal  Opportunity  Employer 


REPORTE’R  with  J-School  background 
or  equivalent  and  2  or  more  years  ex¬ 
perience  for  bureau  operation  on  Michi¬ 
gan  daily  of  35,000.  Good  pay  and 
fringes.  Pleasant  community.  Write  Box 
378.  Editor  &  Publisher. 


AGGRESSIVE,  self-starter  for  editor  of 
3  weekly  newspapers.  Strong  background 
in  headlines  and  makeup.  Send  resume 
and  starting  salary  expected  to ;  (Com¬ 
munity  Publishing,  P.O.  Box  343,  Birch 
Run.  Mich.  48415. 


COPY  EDITOR 

One  of  New  Jersey’s  best  daily  news¬ 
papers  needs  an  experienced  and  fussy 
editor  who  is  an  e<litor,  not  just  a  head¬ 
line  writer,  capable  of  laying  out  pages, 
scaling  pictures.  Ability  to  grow  with  a 
growing  organization.  Box  389,  E<litor 
&  Publisher. 


INNOVATIVE.  aggressive  morning 
daily  wants  high-calibre  desk  editor  with 
maturity,  news  judgment  and  under¬ 
standing  of  writing  skills.  Great  oppor¬ 
tunity  for  advancement.  Attractive  offer, 
in  modern  plant.  Area  6.  Box  344,  Editor 
&  Publisher. 


WANTED:  ASSfXCIATE  EDITOR  for 
consumer-oriented  magazine  published 
monthly  by  statewide  service/trade  as¬ 
sociation.  Circulation  over  140,000.  For¬ 
mal  journalism  training  required.  Edi¬ 
torial,  photography,  feature  writing, 
news  releases,  production  and  advertis¬ 
ing  experience  desired.  Salary  based  on 
ability,  education  and  exi>erience.  Excel¬ 
lent  fringe  benefits.  Send  resume  to 
Thomas  H.  Moore.  General  Manager, 
Association  of  Illinois  Electric  (Coopera¬ 
tives.  P.O.  Box  3787,  Springfield,  Illinois 
62708. 
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WANTED 


EDITORIAL 


HEI.P  WANTED 


rRonvcTioy 


Positions  Wanted 


SMALL.  PRIZE-WINNING  daily  seeks 
TTianaKinp  oilitor  intereste<l  in  hanl-hit- 
tinjr  local  new.s  approach.  Must  I>e  >rood 
a<lministrntor,  ai)ie  to  motivate  stafTers, 
creative,  dedicate!.  (Io<kI  salary.  l>ene- 


MAILROOM  MANAGER 

Stronj;  indivi<luai  nettled  to  meet  chal- 
lenjre  of  Zone  2  daily  with  6-fijrure 
circulation.  Position  requires  ex|M)sure 


iCADEMIC 


DISPLAY  ADVERTISING 


EXPERIENCED  TEACHER,  editor,  |  VERY  ACTIVE  AND  PRODUCTIVE 


makeup  for  awanl-winnint?  wwkly  tyiK*- 
set  newsletter  nn<l  interpretive  news 
servii-e  with  statewi^le  circulation  cover- 
in^r  major  Midwest  (Zone  .■))  stat<*  gov¬ 
ernment  and  Kvislature.  Must  be  .able  to 
di^r  lehind  surface  issues  to  <Ie\elop  in- 
terjiretive  reports  on  wide  ran^e  of  staU* 
issues.  Send  resume,  letter,  samples  and 
salary  re<iuirements  to  Box  32."),  Editor 
&  Publisher. 

EDITOR  .Shirtsleeve  executive  sought 
by  Midwest  media  >rroui>  which  l)eliev€'s 
top-ijuality  editorial  protbnt  pays  <livi- 
den<!s.  You  must  be  a  t.alentetl.  take- 
charge  type  with  the  broa<l  ex|>erience  to 
m.anajje  a  daily  operation.  Write  Roarer 
Matz.  Sentinel.  F'airmont,  Minn.  .'>6031 
or  call  235-3303. 


EDITOR 

Prestigious  national  boating 
magazine  located  in  Boston 
has  an  opening  for  the 
number  1  editorial  position. 
Send  resume  in  confidence 
to; 

B.  A.  Goldhirsh,  Publisher 
38  Commercial  Wharf 
Boston,  Mass.  02110 


PRODUCTION  MANAGER  wantod  for 


AFFILIATION  with  University  Collepre 
for  tearhinc  assistantship  and/or  fellow- 


(Ti-oup  owned  Miilwest  daily  with  20,000  ship  aim  to  further  own  education.  Chief 

eiri-ulation.  We  have  a  very  modern  photographer  lartre  New  England  daily, 

production  facility,  and  this  is  one  of  Excellent  (lualihcations  color,  audio- 

the  liest  i>ositions  offered  to  a  bricht.  visual.  Will  reloejite  U..S..  abroad, 

enerjretic  iierson  liMikini;  for  your  first  Single.  B.A.  .Salary  nejfotiable  de|M>ndinK 


Pnsluction  Manatrer’s  job.  Recent  col-  personal  opportunity.  Rei|ue.st  resume. 


Ic(re  jrraduates  with  less  than  6  years 
exiierience  should  apply.  $18,000  to  start. 
Send  resume  to  Box  IIT.S,  Editor  & 
Publisher. 


WAREHOUSE 

FOREMAN 

I  Car<l  oanyiny:  memln'r  of  ITU  Mciilcrs. 
Experience  in  warehouse  operation  and 
supervision  essential.  ICS,  Scranton,  Pa. 
I'i.’)!.').  (717)  342-7701. 

PRODUCTION  MANAGER 


Box  420.  Editor  &  Publisher. 


ADMIMSTRATIVE 

GENERAL  MANAGER.  Zone  1  news- 
paiH‘r  chain  of  60,000  circulation.  Con¬ 
ditioned  for  ifrowth  sales,  profit  and 
expansion.  Metal  find  offset  exiKTience. 
Ibix  3N8,  EViitor  &  Publisher. 

EXPERIENCED  JOURNALIST-investi- 
jxativc  reporter  desires  challenging 


I  former  collegiate  academic  All  Ameri¬ 
can.  Excellent  sales  track  record.  Uni¬ 
versity  graduate,  married,  2  children. 

I  Heavy  experience  In  sales,  sales  man- 
I  agement  and  sales  training.  Hot  type/ 

;  cold  type  conversion  exjierience.  Box 
I  317,  Editor  &  Publisher. 

j  29-YEAR-OLD  MBA  has  five  year  suc- 
I  cess  story  as  Advertising  Director  of 
group  owned  newspaper.  Strong  record 
of  increastnl  advertising  revenue  in  com- 
I  petitive  market.  Marrie<l.  Willing  to 
move.  OpiMirtunity  more  important  than 
income.  Box  329,  Exlitor  &  Publisher. 


EDITORIAL 


BAJ  with  20  years  rejiorting,  desk  ex- 


•  I  position  as  managing  editor  or  city  perience,  seeks  environment  reporting 

editor  of  small  <Iaily.  Can  din*ct  ami  job.  Organizinl  and  implemented  public 
PROni  IC'TIOM  MAMAf^PR  inspire  your  staff.  Will  deliver  eomplete  information  program  for  comprehensive 
^  I  and  aggressive  coverage  of  your  city  and  New  Mexico  Environmental  Improve- 

For  large  metroi>olitan  Eastern  daily  region.  29  years  old.  Strong  academic  ment  Agency.  Prefer  private  sector. 
an<l  Sunday.  Requires  t<»p  level  pro-  backgrouml.  Past  experience  with  ilaily  William  P.  Montgomery,  JM  Ranch, 


ductiem  management  exposure,  prefer¬ 
ably  with  newspajM'r  in<lustry.  ln<lustrial 


engiruHM-ing  ex|K*rience  with  strength  in  June  1974.  but  must  plan  .soon.  Box  304, 
problem  analysis,  systems  an<l  methcnls  |  E«litor  &  Publisher. 


necessary.  21-hour  pro<luction  activity  in  ! 
union  environment.  Sen<l  resume  in 


GF.'NERAL  MANAGER  of  me<lium  size 


confidence,  showing  salary  fuogress.  Box  |  djiily  newspaiK?r  seeks 


410.  Editor  &  Publisher. 


/*(  RLIC  IM'ORMATlOy 


for  college  community 

relatinns,  oixTation  of  news  bureau. 
^  writing  and  pro<luction  of  almuni  news- 

ONE  PERSON  BUREAU  for  hustling  i»aper.  lir(M*hures  and  catalogues.  Knowl- 


3^,(MH)  daily  when*  enterprise  is  ai>pre- 
<iate<I.  (IikmI  spot  for  man  or  woman 
with  a  yi*  ir  or  2  of  experience  to  show 
what  you  ran  <lo  on  your  own,  eo\«’ring 
the  whole  range  news,  fe.itures.  phot<»s 
in  a  lively  eounty  sent  community  in 
east  Tennessee.  Send  samples  t*)  Ray 
Bearfield.  Area  K<litor,  Times-News, 
Kintjsport.  Tenn.  37622. 

EXPERIENCED,  upwiirdly  mobile  edi¬ 
tor  to  run  bw-al  staff  of  eonqietitive 
rmMlinm  <laily.  Hard-nos<*d  pr«>  who  can 
m.'inage  people  fairly  but  firmly,  organ¬ 
ize*  ;ind  keep  on  top  of  busy,  coiTil)lex 
local  news  flow.  i?17,(M)0  up  <lc*p<*n«ling 
on  your  track  re<*orel.  Box  422,  Eelittir 
&  Publisher. 

CIT^  HALL  r<*i>orter  sought  by  aggres¬ 
sive.  community-minded  16M  daily.  Send 
resume  to  James  b'.  I)aulK*l,  Executiie 
Editor,  1  he*  Ne*ws-Messenger,  Fremont, 
Ohio  43420. 

M.\NAGIN(i  EDITOR  for  large  moun- 
tfiin  state*  we*f*kly  (Zone*  71  senin  going 


e‘dge  of  layout  and  photu  eeliting  neces¬ 
sary.  Salary  range:  $12,00()-16,r»00. 
.Se*n«l  resume  to  Box  399,  Eelitor  & 
Publisher.  Equal  Opportunity  Employer. 


rORLIC  RELATIONS 


DIRECTOR  OF  PUBLIC  RELATION.^. 
Large*st  private*  hospital  in  Alaska  neeels 
an  ex|)erien<e<l  Public  Relations  Director 
to  de*velop  anel  manage  an  effective  Pul>- 


backgrounel.  Past  experience  with  elaily  William  P.  Montgomery,  JM  Ranch, 
of  200.0(MJ  +  .  prefer  small  city  in  north-  Rt.  I,  Walelson,  Ark.  7295S. 
ern  regie»ns  of  Areas  1,5  7,  9.  Can  start 

Juno  UI74  but  must  plan  .soon.  Box  304.  SUMMER  REPLACE/MENT  :  June.  July 
Kelitor  &  1  uhhsher.  ^\u^ust;  3  years  experience  general 

/•T.'VTt.'n  *  T  n*  A  VT  *  r'Ti'ti  f  )•  news  reporting;  Zone  1  or  2.  Rol>ert 

(lENERAL  MANAGER  of  me'<lium  size  Kinerk,  Box  325,  North  Haven,  Maine, 
daily  newspaiier  seeks  a  bigger  chal¬ 
lenge.  UndergraduaU*  degree  in  Jour-  ,7. 

nalism.  Master’s  degree  in  Business  Ad-  ^  LIKE  OPPORTUNITY  to  edit  your 
ministration.  33  years  old.  Married  with  'veekly  in  Zone  9  or  8.  Age  34,  i^ws- 
three  children.  Strong  in  cost  control.  man  since  1  was  L.  Now  state  official 
Impressive  record  of  improving  profits.  I  prefer  private  ^ctor.  u.  E.  New- 

Box  32S  Eilitor  &  Publisher  2215  Ninth  St.,  Sacramento,  Calif. 

*  ‘  *  -  _  9581S. 

TOOK  TIME  OFF  to  write  book,  ready  -  —  -  -  - -  - 

for  return  to  nowspa|>c*ring.  West  or  REPORTER — 2  years  experience  on 
.Southwest.  Best  offer  gets  top  e<litor-  26,000  Zone  2  daily  seeks  more  re- 
writ<‘r,  4M,  metro  or  small  daily.  Bill  sponsihility  on  larger  daily.  Can  also 
Weriey.  Box  334,  Wiml)€rley,  Texas  edit.  Box  337.  Editor  &  Publisher. 
7H676.  I  -  -  _ 


lenge.  Undergraduate*  degree  in  Jour¬ 
nalism.  Master’s  degree  in  Business  Ad¬ 
ministration.  33  years  old.  Married  with 
three  chiblren.  Strong  in  cost  control. 
Impressive  record  of  improving  profits. 
Box  32S,  Eilitor  &  Publisher. 


I'UBLIC  RELATIONS  DIRECTOR  for  TOOK  TIME  OFF  to  write  book,  rea.ly 
I.,il»eral  Arts  College  in  Wisconsin.  Re-  i-cturn  to  nowspa|>c*ring.  West  or 


top  of  busy  complex  ,  lie  Relations  program.  Responsibilities  sive  miministrator  with  proven  record. 
SI., (100  ui»  depending  will  include  grant  and  fund  development.  Experienceil  all  iihases.  os|»ecially  lal>or 


Ib'gree  re<iuirt*<l.  Must  have  a  minimum  \ 
of  2  years  ex|>i*rience,  including  grants- 
manship.  Health  care  experience  pre- 
f«*rre<l.  Resume  to  Box  343,  Eil.tor  & 
Publisher.  Equal  Opportunity  Employer. 


DIRECTOR  OF  INFORMATION  AND 
PRINTING  DEPARTMENTS  for  state¬ 
wide  trade/ service  organization.  Degree 
preferr(*<l.  Knowleilge  and  experience  in 


MvwcoAurn  T  A«;virT>  .u  r  ii  UOES  ANY  Mid-Atlantic  metropolitan 
NEWSPAPER  LAWYER  with  full  newspai>er  value  competent  e<Uting  of 
range  of  exi>erience  in  legal  side  of  copy?  If  you  are  satisfie<l  with  the  in- 
newspat)ers  Kaine.l  at  larne  New  'Vork  sertion  of  paraKraph  marks,  do  not  re- 
(  ity  law  firm  wants  to  move  into  o|ier-  ]„  394.  Editor  and  Publisher. 

ation.  S<*eks  position  in  management  _  _ 

(i.e.  publisher's  assistant).  Age  29.  Box  ,..,vtvTT^r»  ^  .  i  u 

441.  Editor  &  Publisher.  WINNER  of  several  awards  has  fresh 

writing  approach  to  news,  features.  4 
WORKING  PARTNER  wishes  to  asso-  years  on  medium  daily.  Male.  25.  Full 
ciale  with  small  magazine.  Rox  437,  Ef®“'I'e  "/’JT’fi'es  on  request. 

Editor  &  Puldisher.  296,  E<htor  &  Publisher. 

GENERAL  MANAGER  Yount;.  attKres-  WANT  TO  STAY  IN  NEW  YORK  CITY 
sive  ailministrator  with  proven  reconl.  — I^aily  newspai>er  reporter  with  17 
Experienceil  all  iihases.  os|»ecially  lal>or  years  experience  in  Schenectady-Albany 
relations  an<l  negotiations.  Let  mo  direct  and  in  South  wishes  career  ]>osition  in 


laily.  Send  c«»mt>b*te  resume  including  t  writ'ng,  editing  ami  offset  printing  iiro- 
-alary  requirements,  references,  samples.  duction  reiiuireil.  Previous  management 
to  Box  431.  Editor  &  Publisher.  ■  ex|K*rience  desire<I.  Responsibilities  in-  I 

cbale  development  and  implementation  I 
- - - - - - - - -  of  informational  materials,  activities  ' 


FREELA  \(  E 


ami  inspire  your  staff  to  increaseil  rev¬ 
enue  with  exiK*nst*  budg(*ting  control. 
Box  143,  Editor  &  Publi.sher. 


CARTOOMSTS 

HAVE  PEN  WILL  TRAVEL.  Editorial 
cartoonist,  a^e  31,  12  years  experience. 
stH‘ks  medium  size  conservative  ilaily. 
Will  do  othcT  art  for  riitht  loe.ation. 
Clijis.  Box  386,  Editor  &  Pulili.sher. 

TENNIEL?  NAST7  FITZPATRICK? 


and  direetini;  oix'rations  of  complete  in-  |  Award-winnini;  young  pro  with  ambition 


plant  offset  printing  operations.  Ten 
employees.  Salary  baseil  on  nliility,  edu- 
NEW  NATIONAL  WEEKLY  seeks  off-  j  ration  and  exiK>rienee  in  printing  anil 
lieat  pix.  mldities.  human  interest  photos  '  eommunications  field.  Excellent  fringe 
and/or  stories  ranging  the  liroadest  lienefits.  Send  resume  to  Thomas  H. 
sjiectrum  of  to|iiral  interest.  Send  pho-  Moore,  General  Manager.  Association  of 
tos.  but  only  those  with  stamp<-d.  self-  |  Illinois  Electric  Cooperatives,  P.O.  Box 
addresseil  enveloin-  encIos«-d  will  be  re-  ‘  3787.  Springfield.  Illinois  62708. 
turned.  Payment  on  acceiitance.  Photog-  >  -  .  -  - 

springer  assign me'tfsend  Ld“rhome  COMMUNICATIONS  SPECIALIS' 
and  business  phono.  Box  400,  Editor  &  TemiKjrary  !>osition  for  communica 
Publisher.  sjiecialist  in  bank  Marketing  Do 


PRESSROOM 


WEB  OFFSET  PRESSMAN/ MANAGER 
-  Rapidly  growing  Florida  printing  cor- 


an«l  talent  to  l>e  the  liest  seeks  position 
with  me<lium  or  large  daily.  O^itstanding 
stylist,  i<lt'a  man.  CrcMlentials  and  clips. 
Any  Area.  Box  345,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 

ADVERTISING/BUSINESS  MANA- 
COMMUNICATIONS  SPECIALIST  —  •  GER.  Se<*k  less  crowdinl  area.  Any  Zone. 
Tem|K)rary  i>osition  for  communications  ]  Will  consider  anything  over  $15,000. 
sjiecialist  in  bank  Marketing  I)epart-  i  Box  392,  E>litor  &  Publisher. 

ment.  Job  duties  incluile  editing  month-  I  - - 

ly  internal  publication,  writing  news  WORKING  AD  DIRECTOR,  non-metro 
releases,  PR  for  summer  community  daily.  50.  BJ  Missouri.  $250.  Area  3, 
activities.  siK*aker’s  bureau  and  other  4,  6,  8.  Box  1031,  Editor  &  Publisher. 


New  York  City  area.  Background  in  bus¬ 
iness-financial  news  rei>ortlng,  magazine 
editing  and  public  relations.  Excellent 
contacts  in  New  York  City  and  Albany. 
Active  in  Sigma  Delt.a  Chi.  Ph :  (212) 
499-3950. 

EDITOR  -  TEACHER  -  FEATURE 
WRITER,  27,  MA — Experience  with 
local,  regional  and  national  magazines 
and  newspapers.  Seek  challenging  edi¬ 
torial  iKisition  in  Zone  1  or  2  with  maga¬ 
zine  or  newspaiior.  Strongest  area-  writ¬ 
ing.  Box  372,  Editor  &  Publisher. 

SPORTSWRITER  —  Sports  editor  of 
major  college  daily.  Will  relocate  any¬ 
where.  Box  226,  E<litor  &  Publisher. 

REPORTER  -  Michigan  State.  March 
1971,  J-Cra<l  with  lots  of  talent,  poten¬ 
tial  and  energy  seeks  reporting  or  desk 
job  in  any  Zone.  Box  366,  Eklitor  & 
Publisher. 

26,  SINGLE,  ambitious,  personable,  BA 
English,  in  second  year  all  phases  small 
California  daily.  Seeking  to  move  up 
with  progressive  organization  —  go 
anyw'hero.  Box  288,  ^itor  &  Publisher. 


communications  as  nee<l<‘<l.  Previous 

newspaper,  tnliting  or  PR  experience  \  I’M  LOOKING  for  a  promotion  to  v 
necessary  and  some  understanding  of  j  ing  display  advertising  manager, 
employe  relations  helpful.  June-Janu-  years  in  newspa|>er.  Prefer  sm 


4,  6,  8.  Box  1031,  Editor  &  Publisher.  A  WRITER  who  knows  sjiorts  and 

I)eople  seeks  spot  on  medium,  metro 
I’M  LOOKING  for  a  promotion  to  work-  daily  or  magazine.  Will  relocate.  Em¬ 


ployed.  unhappy  after  3  years  as  uni- 


j»oration.  Must  have  exi>erience  and  ary  job  contract.  Contact  Employee  Re- 
managerial  ability.  (Jood  starting  salary,  lations  I'ept.,  The  First  National  Ban! 


fringes.  Write  P.O.  Box  14021,  Jackson¬ 
ville.  Fla.  32210. 


employe  relations  helpful.  June-Janu-  years  in  newspa|>er.  Prefer  smaller  versity  S|>orts  Information  Director, 

ary  job  contract.  Contact  Employee  Re-  I  cities.  Weekly,  <laily,  offset  or  letter-  Honors  MSJ  grad.  Solid  feature,  column 

lations  Dept.,  The  F'irst  National  Bank  1  piess.  Minimum  $275  salary.  Available  ex|)erience  on  Zone  7  metro  daily.  26, 

of  Cincinnati,  111  E.  Fourth  St.,  Cin-  on  30-day  notice  to  present  employer,  single.  Resume,  clips  on  request.  Box 

i  cinnati,  Ohio  45201.  (513)  852-46S0.  ^  Reply  Box  439,  Editor  &  Publisher.  365,  Eklitor  &  Publisher. 


),  Editor  &  Publisher.  i  365,  Eklitor  &  Publisher. 

EDITOR  QC  PUBLISHER  for  March  16,  1974 


Positions  Wonted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 

J-GRAD  seeks  reportitiK  job;  7  years 
writiriK  experience — science,  health,  en¬ 
ergy,  business.  Wide  interests.  Available 
July.  Box  362,  Editor  &  Publisher. 

AIR  FORCE  Information  Officer,  former 
reporter,  seeks  career  in  editorial, 
administrative  or  public  relations. 
Conscientious  J-Grad,  family,  ase  27. 
Box  292,  Editor  &  Publisher. 


SPORTS  WRITER.  21,  looking  for 
start,  anywhere.  Sports  editor  of  small 
college  weekly.  Have  won  awards  for 
sports  columns.  Very  eager  and  willing 
to  work.  Clips  available.  Box  376,  Rlitor 
&  Publisher. 


ENERGE'riC  recent  J-grad  seeks  re¬ 
porter’s  position.  News  eclitor  on  prize¬ 
winning  college  newspa|)er.  Willing  to 
travel.  Box  360,  Editor  &  Publisher. 

WANT  WOME-N’S  SECTION  with 
community  appeal,  good  balance  news, 
features?  Try  me — 3-time  award- 
winner,  22  years  experience.  Box  336, 
Editor  &  Publisher. 


REPORTER,  21),  seeks  investigative  re- 
I)orting  position  or  job  where  I  can  be 
promoted  to  such  work.  Have  3  years 
experience.  Bachelor  of  Journalism  de¬ 
gree,  military  service  recently  com¬ 
pleted.  Resume  and  clippings  ui)on  re¬ 
quest.  Contact  Bruce  Pomerantz,  27 
Joslen  Place,  Hudson.  N.Y.  12534.  (518) 
828-6681,  6544. 


EDITOR  OR  MANAGING  EDITOR— 
Dedicated,  shirtsleeve  professional. 
Metro  or  suburban.  Offset  or  hot  type. 
Experienced  all  departments.  Richard 
L.  Davis,  6079  Black  Oak  Dr.,  Concord, 
Calif.  94521.  Ph  :  (415)  685-4396. 


FOREIGN  SERVICE?  13  years  journal¬ 
ism,  IT.S.  and  Asia.  Editorial,  photogra¬ 
phy,  advertising.  Will  travel.  R.  G. 
Daniell,  9942  Redstone  Dr..  Sacramento, 
Calif.  95827. 

COPY  EDITOR — 10  years  PR,  15  news; 
now  working.  Box  409,  Editor  & 
Publisher. 


LOOKING  for  active  reporting  op¬ 
portunity.  1973  English  grad.  Case 
Western  Reserve  U.  Experience  in  re- 
I)orting,  bayout,  headlines  and  photogra¬ 
phy.  Want  to  learn  and  can  work  hard. 
Will  come  for  interview  Zones  1,  2,  5, 
7,  8,  9.  Call  (813)  251-2612;  64  Bahama 
Circle.  Tampa,  Fla.  33606. 

EXPERIENCED  REPORTER  seeks  po¬ 
sition  on  middle  size  daily  or  large 
weekly.  Zones  5.  8,  9.  Age  23.  Richard 
Howland.  216  Via  Ithaca,  Newport 
Be.ach,  Calif.  92660;  (714)  675-5881 

collect. 


EDITORIAL 


EXPERIENCED  SPORTS  roiTOR 
seeks  position  on  small  PM  newspaper. 
Extensive  reportinjf  and  promotion  back- 
(;round.  BA  degree.  Available  imme<li- 
ately.  Write  El  Fidel  Hotel,  Rm.  225, 
Las  Vegas,  New  Mexico. 

TURN  ME  ON — Bored  by  desk  routine 
on  short-staffed  metro,  har<l  worker 
wants  challenge,  preferably  feature  writ¬ 
ing.  10-year  pro  with  strong  sports  back¬ 
ground  will  go  news  side  or  take  right 
sports  editor  slot.  Box  413,  Editor  & 
Publisher. 


NEED  A  REPORTER?  Recent  Dart-  | 
mouth  grad  seeks  general  assignment  I 
simt  anywhere:  lacks  experience,  but  not  : 
ability  to  think,  write,  listen,  and  learn. 
Box  396,  Editor  &  Publisher.  I 


COPY  EDITOR.  23.  has  V/*  years  pro¬ 
fessional  experience  with  weekly  mag-  | 
azine.  Seek  desk  work  with  magazine  or  I 
paper  in  Baltimore-!), C.  area.  Available  1 
now.  Arthur  Gordon,  14147  Castle  Blvd.,  i 
#304,  Silver  Spring,  Md.  20904.  Ph : 
(301)  890-6272.  | 

HARD-NOSED,  award-winning  report-  ; 
er-photographer.  5  years  dailies,  6  years 
weeklies,  3  years  PR.  Farm,  outdoor  , 
s{>ort8,  forestry  and  environmental 
specialist.  Ext)erienced  all  beats.  Now  i 
with  fine  Northwest  daily,  but  future  ! 
limited.  Married.  33  and  responsible.  ' 
Box  283,  Editor  &  Publisher.  i 

UNIVERSITY  OF  WISCONSIN  May  | 
grad  seeks  reporter  job  on  daily.  Sum¬ 
mer  and  campus  experience.  Any  loca-  , 
tion.  Box  338,  Editor  &  Publisher.  ! 


BEGINNING  REPORTER.  24,  versatile; 
looking  to  learn ;  previous  city  desk 
assignments:  BA  U.  of  Wisconsin; 
fluency  in  languages;  overseas  exiwri- 
ence.  Box  426,  Editor  &  Publisher. 

REPORTER-WRITER  seeks  editorship. 
Investigative  work  citetl  in  New  York 
Times,  Newsweek,  Editorial  won  inter¬ 
national  award.  Book  comes  out  this 
month.  Bo.x  425,  Editor  &  Publisher. 

AWARD-WINNING  WRITER,  24.  seeks 
feature/ reporting  spot  on  magazine. 
D.C.  area.  Good  sense  of  humor:  versed 
in  contemporary  music,  consumerism. 
Versjitile,  eager  and  ready  to  move.  Box 
429,  E<litor  &  Publisher. 


^KODl/CTIO^ 

PRODUUriON  MANAGER,  hot  or  cold 
type;  raw  copy  to  press;  TTS/IBM 
1130;  Linotron  505,  others.  Successful 
union  contract  negotiations,  grievance, 
arbitration.  Desire  future  growth  from 
this  level.  Relocate.  Box  387,  Editor  & 
Publisher. 


PRODUCTION  MANAGER  available. 
RIT  graduate  with  12  years  experience 
dealing  with  unions,  converting  to  cold 
tyi>e,  an<l  re<lucing  costs  are  not  new 
to  me.  Have  complete  knowledge  in  all 
production  areas  and  want  a  new  chal¬ 
lenge.  Box  327,  Editor  &  Publisher. 

PRODUCTION  MANAGER  —  Knowl¬ 
edge  from  composing  room  to  transpor¬ 
tation  ;  hot  to  cold  type:  stereo  to  thin 
relief :  strong  data  processing  back¬ 
ground.  Box  402.  Editor  &  Publisher. 


TOP  prize-winning  writer  on  medium  I 
daily  w’ants  to  join  ‘‘alive”  publication.  1 
5  years  exi>erience  inclu<les  state  legisla¬ 
tive  coverage.  Can  edit.  Masters  in 
communications.  Woman,  26.  Full 
resume,  waiting  samples  on  reauest.  Box  , 
293,  Editor  &  Publisher.  i 


SOLID  reporter  wants  me<lium  or  large 
<laily  position.  3  years  experience. 
Tackles  all  l>eats.  Investigates.  Indus¬ 
trious  J-Grad.  26,  married,  freelances. 
Ph:  (415)  933-5645. 

EXPERIENCED,  prize-winner,  all 
areas.  Present  job  fine,  but  seek  posi¬ 
tion  in  Denver  or  Baltimore  areas.  Hard¬ 
working,  easy  to  work  with.  Box  435, 
£<litor  &  Publisher. 

NEWSMAN  skilled  in  editing,  layout, 
slot,  wire,  rim  and  production  seeks 
position  with  medium  to  large  daily. 
Prefer  Zone  9,  but  will  relocate  else¬ 
where.  Box  433,  Editor  &  Publisher. 


rVBLIC  IMORM4TIOJS 


TOP  NOTCH  writer,  public  information. 
Balitmore  or  Denver  areas  only.  Experi¬ 
enced.  talented.  Asset  to  any  business  or 
organization.  Presently  employed,  won¬ 
derful  boss.  Box  432,  Editor  &  Publisher. 


piinijc  ri:l4T!Oiss 


WRITER-EDITOR  seeks  public  service 
or  consumer-oriented  public  relations 
work.  Now  reporter,  major  New  York 
City  news  oiwration.  Strong  on  ideas, 
writing.  Top  contacts  New  York  City 
newspapers,  TV,  radio.  Special  knowl¬ 
edge,  contacts  Federal,  State,  local  gov¬ 
ernment  and  politics  in  New  York  and 
New  Jersey.  Box  401,  Editor  & 
Publisher. 


FOR  WESTERN  EYES  ONLY— Young 
weekly  editor  with  goo<l  judgment,  top 
references,  Stanford  J-Sch(K)l,  wants 
to  put  top  writing  ability  to  work  for 
small  daily  or  good  weekly  in  Zones  7, 
8  or  9.  Must  make  a  change  by  April 
15th  or  wait  a  year.  Call  Chris  Peck, 
(307)  856-2751. 

JANUARY  PHOTOJOURNALISM  grad 
seeks  job  with  monthly  or  weekly,  or 
someplace  where  writing  experience  can 
}ye  used.  Internetl  with  small  daily;  also 
radio  newswriting,  16mm.  copy  camera 
experience.  Larry  J.  Clark.  756  N. 
Strathmore  Ave.,  Lindsay,  Calif.  93247. 
(209)  562-4361. 


FAMILY  LIVING  EDITOR:  Strong  on 
features,  people.  Awanl-winner  layout, 
writing.  Active,  mature.  Prefer  South 
or  West.  Box  112,  E<litor  &  Publisher. 


EDITORSHIP  OF  METRO  EDITOR¬ 
IAL  PAGE  sought  by  writer-editor, 
early  40s,  with  wealth  of  local,  state 
and  national  experience.  Nieman,  other 
professional  awards.  Seek  chance  to 
build  editorial  and  op  ed  pages  into  re¬ 
spected.  authoritative  forum.  Family 
man.  Top  references.  Zones  4,  3,  2. 
Box  330,  Editor  &  Publisher. 


AGGRESSIVE  reporter.  26.  for  40M 
daily;  2tj  years  experience  includes  ‘ 
work  for  Milwaukee  Journal.  BA  with 
honors  in  Journalism  and  working  on 
MA  in  same.  Top  writer,  have  done  ' 
I>oiice,  general  assignment  and  features.  ^ 
Seek  challenge  on  75M-|-  daily  in  any 
Zone.  Goal:  Investigative  reporting.  Box 
411.  Editor  &  Publisher. 

PUBLIC  AFFAIRS  JOURNALIST 
Eilitorial  writing  or  public  affairs  re-  j 
l>orting  job  sought  by  ambitious  con¬ 
servative  on  public  service  oriented  pa¬ 
per  or  radio-TV  station.  Special  interest 
in  national  and  urban  affairs  and  highei 
education.  PhD  in  government  in  May. 
E,xi>erience<l,  Available  now.  Southeast 
location  preferred.  Write  Box  424, 
E<litor  &  Publisher. 

PROVEN  LOYALTY  to  employer,  news¬ 
man,  BA.  seasoned  in  most  phases  of 
small  daily,  especially  managing  editor, 
sports  area,  wire,  seeks  to  broaden  hori¬ 
zons.  Box  419,  Editor  &  Publisher. 

HORSE  RACING  WRITER  chomping 
at  bit  to  display  talents.  4  years  ex- 
l>erience,  college  grad,  25,  willing  to 
help  your  daily  paper.  A  sure  bet.  Box 
418,  Editor  &  Publisher. 


PHOTOGRAPHY  I 

PHOTOJOURNALIST,  feature  writer,  I 
nose  for  news,  eye  for  usual  and  un¬ 
usual.  too  busy  for  ego-tripping.  E.x-  | 
I>€rience<l,  top  references.  Zones  1  thru  I 
4.  Box  421,  Editor  &  Publisher.  j 

HELP!  Multiple  award-winning  news- I 
paper  photographer  trapiml  on  a  non-  ! 
photo  daily.  Want  a  chance  in  a  big  | 
market.  Have  clips  to  back  it  up.  Box 
428,  Editor  &  Publisher. 


NEWS  PHOTOGRAPHER,  former  | 
chief  photographer  on  small  daily  ' 
searching  for  a  position  on  a  small- 
medium  size  daily.  This  paper  must  l>e  | 
picture  oriented.  Contact  Ralph  Barz-  ■ 
<litis,  501  Seventh  St.,  Apt.  3.  Niagara 
Falls,  N.Y.  14302.  Ph;  (716)  285-9792 
or  (312)  825-2807.  i 


IN-HOUSE  AD,  PR  DIRECTOR  seeks 
similar  position  in  Zones  5  or  9.  Ex¬ 
tensive  experience  as  editor,  reporter, 
photographer  ami  in  layout.  Brochures, 
speeches,  mail  order  programs  from  con¬ 
cept  to  camera-ready.  Box  436,  Editor 
&  Publisher. 

I  NEED  CHALLENGING  WORK,  a 
good  salary  and  an  opportunity  to  grow 
professionally.  In  return,  1  will  provide 
high  grade  copy,  attractive  publications 
and  a  quality  public  relations  program. 
I  have  solid  experience  in  PR  and  in 
me<lical/scientific/technical  writing.  If 
we  should  be  together,  write  to  Box  434, 
Editor  &  Publisher.  Resume  and  samples 
available  ui>on  request. 


PUBLIC  RELATIONS  GENERALIST, 
age  39,  exi>erience<l  in  all  phases  of  PR, 
Public  Information,  looking  for  new 
challenge,  20  years  with  present  com¬ 
pany.  desire  to  relocate.  Zones  3,  4,  6. 
Box  417,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


CAN  9  YEARS  fiction,  sones,  plays  + 
BA  +  4  years  PR,  government,  weeklies 
translate  into  daily  position  ?  Send  for 
free  samples.  Childs,  20  Sparkill,  Al¬ 
bany,  N.Y.  12209.  (518)  463-2805. 


1  FUTURE  STAR  NEWSMAN-May  J- 
'  Grad  wants  reporting  job  on  daily.  Was 
,  stringer  and  intern  reporter  on  leading 
metro  dailies.  Extensive  experience  as 
I  college  editor.  Box  423.  Editor  & 
Publisher. 


POSITION  OF  RESPONSIBILITY 
sought  by  crack  newsman.  7  years  ex¬ 
perience  in  aggressive  political,  legisla¬ 
tive.  state  and  local  government  and  in¬ 
vestigative  reporting.  JMA,  2  years  law 
school.  Seek  spot  as  managing  editor, 
bureau  chief,  editorial  writer  or  similar 
opportunity.  Box  403,  Editor  & 

Publisher. 

EXPERIENCED  REPORTER  of  wom¬ 
en's  news,  strong  on  features,  seeks 
newspaper  job  in  Baltimore-D.C.  area.  ' 

Box  264,  Editor  &  Publisher. 

EDITORIAL  ASSISTANT  with  mining  , 
journal  seeks  position  as  copy  crlitor/ 
creative  writer  with  magazine  of  broader 
scope.  4  years  experience:  excellent  I 
English,  editing  skills.  Washington  I 
metro  area  preferred.  Box  348,  Editor  & 

Publisher. 
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WEEKLY  EDITOR  seeks  return  to  New  | 
Mexico.  20  years  experience,  including 
copy  editor  metros.  Box  414.  Editor  & 
Publisher. 

REPORTER,  25,  with  small  East  Coast  i 
daily,  seeks  work  on  a  city  daily,  any  i 
Zone.  Have  covered  police,  local  govern-  I 
ment.  school  boards,  and  written  fea¬ 
tures.  Some  desk  experience,  BA  and  : 
some  graduate  work.  Box  416,  ^itor 
&  Publisher,  ' 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Behavioral  journalism — the  ^why’ 


The  streaking  craze  among  college  stu¬ 
dents  emphasizes  the  need  for  more  and 
better  reporting  about  behavior  behind  the 
news,  according  to  at  least  one  behavioral 
analyst. 

“The  usual  treatment  of  such  stories 
involves  factual  treatment  using  the  tra¬ 
ditional  5  W’s  formula:  what,  who,  when, 
where,  why,  “according  to  Dr.  Salvatore 
Didato,  an  adjunct  assistant  professor  of 
psychology  at  Iona  College  and  a  behavior 
scientist.  “It  is  on  the  ‘why’  part  of  the 
story  that  journalists  show  their  limita¬ 
tions  and  neglect  the  deeper  motivational 
dynamics  of  the  story  characters.” 

Dr.  Didato  says  “once  the  facts  are 
given  a  writer  should  flesh  out  a  story  and 
provide  more  reader  awareness  of  the  mo¬ 
tivational  factors  operating  within  the 
people  involved.”  Journalists  are  falling 
behind  in  their  understanding  of  human 
factors,  he  says.  “Editors  should  learn  to 
go  beyond  the  data  and  provide  their 
readers,  whenever  possible,  with  a  grasp 
of  the  meanings  of  human  behavior.” 

He  gives  credit  to  the  New  York  Timeit 
and  perhaps  a  few  other  newspapers  talk¬ 
ing  to  psychologists,  sociologists  and  oth¬ 
ers  in  trying  to  report  the  reasons  why 
the  streaking  craze.  Something  is  lacking 
in  other  reports  that  report  only  the 
where  and  how,  with  or  without  pictures, 
he  claims. 

Dr.  Didato,  who  syndicates  his  own 
column  on  “Behavior  Behind  the  News,” 
believes  that  “within  the  next  four  or  five 
years  news  media  will  have  behavior 
scientists  on  their  staffs  as  resource  per¬ 
sons  just  as  they  now  have  experts  on 
religion,  politics,  finance,  etc.,  to  aid  them 
to  more  accurately  deal  with  the  human 
meanings  underlying  the  events  they  re¬ 
cord.” 

He  feels  that  present-day  readers  want 
to  know  more  about  the  “emotion  behind 
the  emotion”  and  says  there  are  many 
stories  that  require  this  type  of  treat¬ 
ment. 

In  a  related  area,  Edwin  Diamond,  visit¬ 
ing  lecturer  in  Political  Science  at  MIT 
and  a  television  commentator,  writes  in 
the  current  issue  of  Coluvibin  Joiimaliitvi 
Review  about  efforts  of  newsmen  to  probe 
the  state  of  President  Nixon’s  mental 
health  between  July,  197.3  and  January 
1974.  He  says  they  “engaged  in  a  form  of 
mass  non-communications  that  can  only  be 
called  psychojournalism.  The  psychojour- 
nalistic  style  is  characterized  by  blind 
items,  innuendo,  murky  attribution  and 
the  shifting  of  the  burden  of  discussion 
onto  others.  The  overall  tone  raises  ap¬ 
prehensions  without  explicitly  confront¬ 
ing  them.  In  fact,  after  making  the  Pres¬ 
ident’s  ‘mood’  a  matter  of  national  concern 
during  the  last  half  of  1973,  the  Pres¬ 
ident’s  analysts  in  the  press  then  walked 
away  from  their  patient.  .  . . 

“The  journalist’s  pop  knowledge  of  psy¬ 
chiatry  may  undermine  genuine  under¬ 
standing  as  much  as  middle  .America’s 
massive  ignorance.  A  little  knowledge  can 
be  a  dangerous  thing.  .  .  . 

40 


“It  is  difficult  to  see  exactly  on  what 
basis  the  journalist,  even  the  well- 
schooled  journalist,  can  diagnose  person¬ 
ality  and  behavior,  especially  in  a  figure 
as  inaccessible  as  Richard  Ni.xon. , . . 

“Psychological  analysis-at-a-distance 
remains  more  an  art  than  a  science;  the 
professionals  are  still  debating  how  to  do 
it — and  indeed,  whether  it  can  be  done 
responsibly  at  all.  Practiced  by  journal¬ 
ists,  it  can  be  disastrous.” 

Our  conclusion  from  all  this  is  that  a 
reporter  had  better  consult  the  experts 
before  indulging  in  psychoanalysis  or  in¬ 
terpreting  behavioral  patterns  rather 
than  trying  to  do  it  himself.  It  is  possible 
that  one  day  newspapers  may  have  staff 
specialists  on  these  matters. 

But  after  reading  the  various  explana¬ 
tions  of  so-called  experts  on  why  students 
streak — an  art  form,  defiance,  fad,  prank — 
we  wonder  if  staff  experts  will  be  able  to 
do  any  better. 

• 

Illinois  paper  buys 
4  unit  offset  press 

Wood-Hoe  division,  of  Wood  Industries, 
has  announced  the  sale  of  a  four  unit 
Lithoflex  web  offset  press  to  the  (lales- 
bnrg  (Ill.)  Register-Mail. 

The  press  has  two  color  cylinders,  a 
double  delivery  2:1  folder  and  four  reels. 
Unit  type  drive  provides  unobstructed 
walk-through  between  the  units  and  elimi¬ 
nates  the  need  for  the  initial  purchase  of 
additional  horsepower  to  provide  for  ex¬ 
pansion. 

The  Lithoflex  features  a  non-contact 
water  motion  for  accurate  control  of 
water  in  page-wide  increments,  and  an 
inking  system  consisting  of  a  continuous 
feed,  electrically  driven  ink  fountain  roll¬ 
er  for  infinitely  variable  control.  Rollers 
are  124  linear  inches. 


Pa.  publisher  dies 

George  J.  Mead,  68,  chairman  of  the 
board  and  president  of  the  Times  Publish¬ 
ing  Company,  Erie,  Pa.,  died  March  9.  He 
was  publisher  of  the  Erie  News,  Erie 
Times  and  the  Sunday  Erie  Times-News, 
with  a  combined  circulation  of  72,610. 
Mead  had  been  with  the  company  since 
graduation  from  Harvard  School  of  Busi¬ 
ness  Administration  in  1929,  and  was 
named  business  manager  and  treasurer  in 
1941.  He  became  co-publisher  with  his 
brother  John  J.  Mead,  Jr.,  on  the  death  of 
their  father.  Mead  and  his  brother  found¬ 
ed  the  Sunday  Times-News  in  1949  and 
the  Morning  News  in  1957,  following  pur¬ 
chase  of  the  Erie  Dispntch-H ernld.  Mead 
was  also  president  of  Central  Publishing 
Company,  publisher  of  the  Warren  (Pa.) 
Times-Observer,  He  was  a  former  Penn¬ 
sylvania  Newspaper  Publishers’  .Associa¬ 
tion  president. 

POW’s  7 -year  story 
is  exclusive  series 

United  Feature  Syndicate  will  begin  a 
six-part  newspaper  series  of  excerpts 
April  8  from  Colonel  Robinson  Risner’s 
book  recounting  his  seven  years  as  a  Viet¬ 
nam  POW.  The  exclusive  series  tells  the 
nightmare  story  of  North  Vietnamese  tor¬ 
ture — both  mental  and  j)hysical — of 
.American  military  men  and  how  they 
reacted. 

Colonel  Risner’s  book,  titled  “The  Pass¬ 
ing  of  the  Night,”  was  published  by  Ran¬ 
dom  House  earlier  this  year. 

Bicentennial  features 

The  New  York  State  .American  Revolu¬ 
tion  Bicentennial  Commission  is  providing 
newspapers  in  the  state  with  a  series  of 
feature  stories  to  spark  interest  in  the 
bicentiennial  celebration.  The  commission 
requests  the  papers  to  publish  the  columns 
under  the  heading  of  “Bicentennial  By¬ 
line”.  The  most  recent  release  featured 
sketches  of  Henry  Knox,  Gen.  John  Bur- 
goyne,  Benedict  .Arnold  and  Ethan  .Allen. 


Institutional 
messages  reach 
Federal  Policy  IMakers 
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We’ve  put  together  a  package 
that  can  make  you  a  txindle. 


You  know  us.  We  make  the  stuffing  machines  that  make  newspaper 
inserts  profitable. 

Now  we’ve  got  the  stuff  to  turn  your  mailroom  into  an  on-line  inserting 
and  automated  bundle  distribution  system.  All  the  way  from  press  to 
truck. 

And  we’re  now  handling  sales  of  all  IDAB  Newspaper  products.  To¬ 
gether,  we  offer  the  most  complete  line  of  mailroom  automation  equip¬ 
ment  and  systems  in  the  industry. 

Besides  the  world’s  broadest  range  of  stuffing  machines,  this  includes 
press  stream  conveyors,  counter/stackers,  floor  conveyors,  shrink- 
wrappers  and  distribution  systems. 

So  whether  you  need  one  piece  of  equipment  or  a  total  on-line  system, 
you  can  be  sure  that  Harris  can  come  up  with  a  moneymaking  package 
for  you. 

Please  send  your  inquiries  to  Harris-Intertype  Corporation,  Sheridan 
Division,  P.O.  Box  283,  Easton,  Pennsylvania  18042. 


H/umis 


Communications  and 
Information  Handling 


Mid-South  Sunday  Magazine 

■  ■  ^ 

growing  in 

coverage 

and  ad  /  > 

pages  .  jRm  - 


SUNDAY  CIRCULATION  of  The  Commercial  Appeal  now 
totals  287,068*  and  that’s  a  record.  This  greater- than-ever  coverage 
makes  MID-SOUTH  a  better- than-ever  media  buy.  And  advertisers 
are  responding.  They  bought  38  more  advertising  pages  in  1973  than 
the  year  before. 

MID-SOUTH  is  achieving  growing  national  stature.  For  the  year 
1973  it  is  24th  largest  in  total  advertising  linage  among  the  56  locally 
edited  rotogravure  Sunday  magazines*  * .  That’s  significantly  higher 
than  Memphis’  rank  as  42nd  largest  metro  area  with  its  867,400  pop¬ 
ulation  *  *  * .  It  reaches  an  even  greater  audience. 

MEMPHIS  is  the  largest  METRO  AREA  in  Tennessee,  Missis¬ 
sippi  and  Arkansas  and  serves  as  the  center  for  a  vast  76-county 
market  with  a  total  population  of  2V2  million— the  primary  circula¬ 
tion  territory  for  MID-SOUTH. 

Advertise  in  MID-SOUTH  to  reach  its  GROWING  market  and 
BIG  potential  of  4%  Billion  total  retail  sales*  *  * 


*ABC  Publisher’s  Statement, 
Sept.  30,  1973 

**Standard  Gravure  “Com¬ 
parison  of  Rotogravure  Lin¬ 
age,  1973” 

**Sales  Management  1973 
"Survey  of  Buying  Power” 


THE  COMMERCIAL  APPEAL 


MEMPHIS.  TENNESSEE 

Represented  by  SCRIPPS-HOWARD  NEWSPAPERS,  Advertising  Department,  and  METROPOLITAN  SUNDAY  NEWSPAPERS,  INC. 
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